An IBM*® SPSS* Event

The Predictive
Analytics Agenda

Data Analysis
Analysing data with IBM SPSS Statistics

Analytics -]
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Reporting
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Surveys

' [
= Human Capital Management ‘

Hew long does it take you to commute to work currently?
O More than 90 min © 60-%0 min O 30-60 min  © Less than 30 min
Do you think your place of employment is an enjoyable place to work?
O Yes O mo
Please tell us how satisfied or dissatisfied you are with the following aspects of your job.
Heither

Dizagree nar Strongly Agree
Agree

Strangly
Disagree
| find my job challenging. (8] ]
| am happy with my current pasition, o] C =]

| have all the resources | need to do my

job. .
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Research ®
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ANOVA M

Total DD assessment -t
(LI
Sguares df Mean Square F Sig

Between Groups 1294 481 5 258.898 6893 ooo ““"]'

Wwilthin Groups 2295.532 62 37.025

Total 3500.013 &7
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Data access
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« Variety of sources
« Data view
« Variable view
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preparation

« Clean data
* Merge data

preparation

Manipulation &
Manipulation &
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« Compute new fields
 Restructure the data
* Sort cases

* Select subsets
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Analysis

Decision Tree

Opened New Account

Hode 0
Category % n

= Mo 60.5 2526
= Yes 40.5 3474

Total 100.0 s000

Term Savings Account
Improvement=0.084

wo Yes
Hode 1 HNode 2
Category % n Category % n
= o 42D 1703 | WMo 0.0 733
= Yes 580 7474 | |® Yes 0
Toal 85.3 4207 Total 147 733
=l
Age of Client (Years)

Improvement=0.023

77.0 3850

Gender of customer
Improvement=0.001

Female
Hode &
Category % n
75.2 182
4.8 60
H 4.8 242




Dimension 2

Perceptual Map

Symmetrical Normalization

|2 Age (Banded)
_JPrincipal mode of transport
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Dimension 1
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* Range of capab
* Modular appl

« Extendable
« Bundles available
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Automation

* Repeat tasks
« Schedule analysis

Data access

Manipulation &
preparation

Analysis

Automation

« Variety of sources
« Data view
« Variable view

Clean data

Merge data
Compute new fields
Restructure the data
Sort cases

Select subsets

Range of capabilities
Modular application
Extendable

Bundles available

* Repeat tasks
« Schedule analysis







IBM SPSS Training and Education Services ilH;:{!
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IBM offers a wide range of training courses in multiple formats to

ensure you get the most out of your software investment.
Our training covers each of the four SPSS product families:
* Statistics

* Data Collection

* Modelling

* Deployment

Speak to an IBM Representative about training today or visit
ibm.com/au/spsstrain
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Contact IBM SPSS Software ﬁ.lhii
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Web
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ibm.com/spss/au

Training services
ibm.com/au/spsstrain




WIN an Apple iPad2!! M
Just complete the online survey
via email link after the event to enter.




