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Highlights

* Racing Theme
« Eric Yau and Don Cambell
o Now, Future and Vision
» Great Food
* Release of IBM Cognos TM1 10
« Hot of the Press was Cognos Insight
« Great mix of Customer, IBM and Partner Presenations
« Australian Rock Night

« Ended with drinks, prize winners
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And....the Result Melbourne F1 2012

Actual Result

1.Jenson Button
2.Sebastian Vettel
3.Lewis Hamilton
4.Mark Webber

5.Fernando Alonso

Podium Prediction

1.Jenson Button - 1
2.Lewis Hamilton — 1
3. Sebastian Vettel
4. Mark Webber

5. Nico Rosberg
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Customer Presentations
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Why should we care about data visualisation?
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Some Examples




Before




Region Retaller country Product line Product type | Quantity Revenue Flanned revenue | Gross margin | Gross profit
iAha Pacific Australia | Personal Accessories | Binoculars 25537 %2054 04338 £3190 71401 436110% | 51,104 62331
southern Curope Austna | Fersonal Accessones | Binoculars 34 38d 4,452 917.02 B4 627 33205 46.0563% | $1,891,304.20
Central Eurape Belgium | Personal Accessories | Binoculars 27083 £3,358.134 23 3527 164 70 44 6223% | 51,381 587 08
Americas Brazil | Personal Accessonies | Binoculars 33105]  $4137.656.74 54 340,517 88 44 3745% | 51,898 78070
Americas Canada | Fersonal Accessories | Binoculars 55,621 §7,075,997 42 $6,421,092.58 44.0715% | $3,118,90503
Asia Pacific China | Personal Accessaries | Binoculars T2 798| 5874362850 £0 260 383 23 46 22509% | 5342320330
Morthern Europe Denmark | Fersonal Accessories | Binoculars 15,078 $1,785,149.21 1,917, 745.82 44.2174% 2694,173.63
Marthern Europe Finland | Personal Accessaories | Binoculars 39502 $4 636 49005 $4 0”1 RB2 89 43 16858% | %1,738618 49
Central Europe France | Personal Accessones | Binoculars 68,986 $8.60025073 £9 042 2684 59 45.3332% | $3.517.760.09
Central Europe Germany | Personal Accessaries | Binoculars 653,393 $7,768,141.64 $8,194,672.35 45.3595% | $3,128,883.41
Southern Europe [Ealy | Personal Accessaries | Binoculars 41 546 §5037 22441 £5 325,260 06 449245% | %2,00165819
Asia Pacific Japan | Personal Accessories | Binoculars 87,761 | $10,697,655.58 511,438 386 67 45.7619% | $4,460,841.31
Asia Pacific Korea | Personal Accessories | Binoculars 47 090 %5478 370.06 45 854 14076 44.43098% | %2054 14354
Americas Mexico | Personal Accessones | Binoculars 39617 54,605,057 .70 $4, 934 107 .80 43.7201% | $1,730476.38
Marthern Europe Metherlands | Personal Accessaries | Binoculars 45303 $5,472.350.3 $5 60991814 46.4875% | $2,207.933.33
Asia Pacific Singapore | Personal Accessories | Binoculars 47011 &5 660,690 37 &6 004 208 82 45714% | 2,233 667 83
Southern Europe Spain | Personal Accessaories | Binoculars 36,601 $4,437 503.75 H4,691,590.80 454878% | $1,749,940.99
Morthern Europe Sweden | Personal Accessories | Binoculars 17,755 §2.217,291.499 £2 33035715 45 4440%, %910,065.28
Central Curope owitzerland | Fersonal Accessaories | Binoculars 22002 2942 174.82 £3,001.582.17 46.3258% | $1,238107.22
Certral Europe United Kingdom | Fersonal Accessaries | Binoculars 58 250 §6 086 AT1.58 §7 428 399 93 43 3512% | 52,717,094 29

14
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After
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Region  Retailer country Productline
Amercas Brazil Camping Equipment

Golf Equipment

Mountainearning Equipment

Ohtdoor Protection

Fersonal Accessories

16 © 2011 IBM Corporation

Product type
Cooking Gear
Lanterns

Packs

Slesping Bags
Terts

Golf Accessories
Irons

Putters

Woods

Climbing Accessories
Fope

Safely

Tools

First Aid

Insect Repellents
Sunscreen
Binoculars
Eyewear

Knives
Mavigation

Quantity
358,178
136,804

77.404
88,124
01738
86 583
10,542
36,289
8.855
150,837
10,976
33,236
70,906
22 278
163,341
143,320
33,105
651,019
217,138
57 766

Revenue
H7.259.471
$3 607,746
$9,967,344
58,676,351
£15321 583
§1456 218
56 886 7O
$2 081 546
$8,745,493
$2 148,393
$3,026,813
$2 431 815
$3.718.250
£344 511
£1,044 549
$710 404
$4 137 857
£27 209,690
$4,601,169
56,163,347

Planned revenue
$68,037,623
£3 6829 3095

£10,618,588
£0 361 092
£17,149 954
£1 614 866
£7 377 BRR
$3,516,042
$0,325 561
52 235,311
£3,194,125
£2 575977
£3.865,733
$373,000
£1,088,025
$742 900

£4 340 518
£27 318,478
$4,785,459
$6,425,513

Gross margin
-2 5%
-0 A%
¥ 30 7%
-] 4%
¥ 8%
A 57 2%
- 1F 3%
- 3%
-7 8%
A 508%
¥ 31.4%
W 35.0%
- 41.3%
A 53 7%
A B4 3%
AST1%
-4 4%
-2 3%
-7 8%
¥371%

Gross profit
$2 620,798
£1.544 325
$3,928.614
$3.404 718
£4 858,203

£B95 A2A
£3 200877
$1,419,870
$4 197,813
$1,102,395
$953,665
F006,005
$1.662 482
§166,177
$688,961
$428 060
£1 698 781
$11,007,358
$1,822,509
$2312,235



What We Have
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What We Need
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A Customer Example: Jabil

Defined reporting standard — consistent look and feel
*Bar & line: Easily spot monthly, quarterly and yearly trends for more

accurate forecasting
*Bubbles: Size of the bubble measures profitability
*Marimekko: Understand the proportional relationship

Revenue Position Marimekko (Net Amount)

100% ALL SEGMENTS

[l SEGMENT 1
O SEGMENT 2
E SEGMENT 3
O SEGMENT &
[l SEGMENT 5

0%

70%

60%

0%

40%

20%

10%

0%

BY GEOGRAFPHY
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Colour blindness
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B Personal Accessories [l Camping Equipment [ Golf Equipment B Mourtaineering Equipment [Jil] Outdoer Protection
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B Personal dccesseries ([ Cameirg Ecuioment [ Folf Exuipment B Meurtainzerng Equipment [l Sutdoer Protecion
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Protanopia Deuteranopia
type type
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Protanopia Deuteranopia
Not able to see Red confuse blues and greens, greens and reds
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A Customer Example: Central Queensland University

Program Detail Dashboard

Select a Program:

|CA01: B Business

EFTSL History

1]
2008 2009 2010 2011 2012

2007 2008 2009 2010

W Term 1
B Term 2
Term 3

Completions History

20m

This is a test version of the r

Enrolment History
1,400

1,200
1,000
00
600
400

200

ort/dashboard. It is explicitty NOT TO BE USED for any purposes other than testing.

Overview of CA01 : B Business

2008 2009 2010 201 2012

EFTSL by Campus - 2012
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Returning 800
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400
200
o
-180
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40%
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20%
10%| e
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207 008 M09 A0 211
WTerm 1 Flexib...
M Term2 Sydney
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120
Program Overview -

1st Year Attrition by Campus Group

Flexible Learning
800
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400
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40%
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20%

Joon| Tt

0%
207 2008 2009 2010 2011

Students by Campus - 2012

Metropolitan Campuses

800 Legend
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[ Exit Award T 1
400
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[ Attrition
0 [— — —— —
-180
07 M8 A0 A0 N
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40%
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Top Course Enrolments - 2012
HRMT19016
colsio1
MGMT19126
HRMT11010
MRKT11029
MGMT19128
MGMT19114
HRMT19021
MRKT18030
HRMT11011

W Term 1
W Term2
Term 3

0 0 160 240 320

Generated: 08/05/2012 11:35:55 AM
Program: 1
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Renovators Delight

Corporation 'ﬁ
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Corporation 'ﬁ



Quarterly Sales Performance

I
Status Trend Region Revenue Attainment Contribution % of Target
2 FY Morth America $53,293,587 50.0% 64.0% T .
FY Europe 211,047,017 52.8% 13.3% T .
[#] FY Asia 318,924,708 118.4% 22T7% | DI | .
(" New Sales Trend by Region ) é New Leads by Region )
50,000,000 I Morth America $40,000.000 J High
|l Europe | Mecium
Asia Low
© Win /Loss % @ Win /Loss %
$40,000,000
$30,000,000
§30.000,000
= @
& 2
2 g_; $20,000,000
520,000,000 — =
'510000.000 1 s1ulnwwu -
30 -
S 307 North Ame A Eur
. v o i - e S
Metrics
High Medium Low High Medium Low High Medium Low
Revenue $32,494,049 $15,064,456 $5,735,082 $4,109,061 $4,477 486 $2,460,470 $4,429,959 $2,160,654 $12,334,095
Growth % (3.1%) (17.5%) 5.1% 3.1% (7.9%) 50.3% 13.2% 16.8% (6.0%)
Ingquiry Hate 27.9% 23.5% 17.2% 17.4% 13.9% 15.6% 20.5% 13.2% 21.6%
Win / Loss % 36.8% 23.0% 22.2% 40.1% 22.5% 54.1% 29.8% 24.4% 14.0%
Market Share 8.0% 4.2% 1.9% 2.4% 2.5% 6.6% 4.0% 2.8% 2.4%
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After
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Quarterly Sales Performance

Region Status  Quarterly Trend % of Target Revenue Attainment Contribution
Morth America v T TN T — §53,293 587 90.0% B4.0%
Europe — L ——— §11,047,017 92.6% 13.3%
Asia A e~ 513,924,708 113.4% 27%
Revenue Trend by Region Revenue by Segment and Region (USD)
& Morth Amarica-® Europe & Agia — Palynomial W High [l Medium | Low
3004 40M
25M
30M
2004
15M 20
1004
10M
5M
o oM
WinlLoss Trend Win/Loss by Segment by Region
50% 60%
40% 50%
300 40%
- 30%
20%:
20%
10%, 1 .LJ ;Iq. | 1 ’.lq | | 1 1 | 1 ‘L: 1
- - - - 10%
7983558338833883
# R BE 8 8 8 &R R &E &8 E &R R R & B Morth America Asia Europe
North America Europe Asia
High Medium Low High Medium Low High Medium Low
Revenue 512494045  $150B4.456 55735082 54,109,081 S44774B6 S2 460470 $4,429959  S2160654 512,334,095
Growth % 3% A7.5% 5.1% 3.1% T 50.3% 13.2% 16.8% 5.0%
Inquiry Rate FIR 23.9% 17.2% 17.4% 13.9% 15.6% 20.5% 13.2% 21.6%
Win /Loss % 36.8% 23.0% 222% 40.1% 22.5% E41% 29.8% 24.4% 14.0%
Market Share 8.0% 4.2% 1.9% 2.4% 25% 86% 4.0% 28% 2.4%
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Colour — Where do you Start?




Kuler

http://kuler.adobe.com/
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Random [ APl key!
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R _ Clownfish Anemone % % % Welcome to Kuler
Community 0 n
Pul Mews to Kuler? Explore, create and
ulse Vines for Wines % ok Report a Concern  share color themes, Use online or
Links _ download themes for Adobe
Comments: 11 - Add Commment gl'eati'.'e Siise ﬁ. %I"j’ & 5. View
i * kA emo on AdobeTV.
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Copyright © 2006-2008 Adobe Systems Incorporated | All rights reserved



Introducing
PureSystems

Built-in expaertise, integration by
design and a simplified experience

However you want,
rever you are,

See the future of IT today =
IBM News: UltraServe Selects IBM Technology for Rapid Cloud Platform Expansion
e e
What do we want the world ~ (REng){aur
to look like in the future? J E whe
P || O] 1

!l \ ’ Let's build a
= smarter planet

E
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. kuler
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M
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25
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Triad
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Shades
Custom
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Dy
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FA—
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Pay
A
‘ﬁ |l
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85
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To save a copy, change the title.
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Cognos Insight Update




IBM Cognos Insight 10.1

- Data: Self sufficient
authoring and data :
flexibility

e o by

Visualize:

Complete control

over.thelook and feel -

- Analyze: Explore data and

model scenarios

Share;
Share results with others |
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With Next Release of Cognos Insight

» Released 12t June 2012
»30 day Free Trial
= Fully Accessible

= http://www.analyticszone.com/

43 © 2011 IBM Corporation



Cognos Insight 10.1.1 - 30 Day Trial Edition

= Along with Cognos Insight Standard Edition - a separate evaluation version of Cl 10.1.1 is also
available at no cost from analyticszone.com which has functionality similar to the Standard Edition of
Cognos Insight with the following exceptions:

— Cognos Insight 30 Day Trial only supports xIs and csv file import, and not ODBC or Cognos
reports or TM1 Cube Views

— Workspaces created in IBM Cognos Insight 30 Day Trial cannot be shared or published to IBM
Cognos BI, IBM Cognos TM1 or IBM Cognos Express servers

— The banner at the top of the Cognos Insight 30 Day Trial interface clearly indicates that a trial
edition of Cognos Insight is being used

[
L]

For Evaluation Use Only @

IBM Cognos Insight 30 Day Trial -

You have 30 days remaining for your IBM Cognos Insight 30 Day trial.

' Click here to learn more about the additional capabilities you get with a full use license.
o

Buy Mow || Continue

IBM Cognos Insight 30 Day Trial - For Evaluation Use Only Q

. . our 20 day trial period has expired.

O H s L. w " - . ) )
IBM® CIJgﬂDS In5|ght Lick the "Buy Mow" button to upgrade and learm more about the additional capabilities you get with a full use license.
Version 10.1.1

Bluy Mo Cancel
Licensed Maienals Properw of IBM Corp. @ Copyright IBM Corporation and its licensors 2012, 1BM, IBM logo, ibm.com and Cognos are
of International Business Machines Corp.. registered in many jurisdictions worldwide. A current list of

1BM "adgn..arks P avallable an the Weh at wvew.ibm.com/lepalicopytrada.shiml, Built on Eclipse is a trademark of Eclipse Foundation, O a5 15 SVANADIE G101 YVE0 S 1G0T Ly GOy T S0 S SO 1 ECIpse 15 & TS0 a1 Of Eeipes FooaEion,
Inc. Java and all Java-based trademarks and logos are trademarks or registered frademarks of Oracle and/or its afiiliates. This Program Inc. Java and all Java-based trademarks and logos are ks or regi dert of Oracle andior its affiiates. This Program
is licensed under the terms of the license agreement accompanying the Program. This license agreement may be either located in a is licensed under the terms of the license agreement accompanying the Program. This license agreement may be either located in a
Program directory folder or library identified as "License” or "Non_|BM_License”, if applicable, or provided as a printed license agreement. Program directary fokder or library identified as License or Non_IBM_License, if applicable. or provided as a printed license agreement.

Please read the agreement carefully before using the Program. By using the Program you agree to these ferms. Please read the agreement carefully before using the Program. By using the Program you agree to these terms.



Top 6 from the Labs for Cognos Insight

1.
2.
3.
4.
S.
6.
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Show values as % - Like PowerPlay
Chart Interactivity for what if
Formatting

Simplified Menus

Updated Guided Import

Date Dimension




1. Show values as % - Like PowerPlay

B New Workspace - IBM Cognos Insight
B--B- D0-&(8E-9%-
§ | Channel , [][]ﬂ : Sales Geo fc Measures . §§§ Total of Division « x Total of Version | Total of Produc
Actual Forecast
= Total of Channel 863,912 862,983
Golf Shop | 26 2201 25 471 : _
Department Store 15 o Cut $+X =
i s
Direct Marketing 4 ;::;y cm:: =
e =
Warehouse Store 4 = B -B-0D®-88 |69
Equipment Rental Store Clear Values = || Channel | 000 :sales Geo fc Measures 888 Tot
Outdoors Shop 45 Format Measure Actual of total for the column Actual Forecast
Eyewear Store Clear Format of Measure Actual = Total of Channel 100.00 100.00
Sports Store 12 Golf Shop 305 295
Rollup (Actual) 4 Department Store 18.14 18.16
Show Yalue as 4 v Cell value Direct Marketing 545 5.45
% of total for the column s chioliee lors 288 2AF
¥ Hold i Equipment Rental Store 052 0.52
‘Rdease Al °/o of total For the row Outdoors Shop 52.69
% of grand total R 041 020
500,000 Quick Export % of total for the parent column Sports Store 1454 1455
% of hi-?.k'fnjr the parent row
Comment E
400,000 ) ‘Browse All Comments...
Lock Widget
300,000 2
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1. Show values as % - Like PowerPlay

BB D®-#[E--
= x Channel f I ‘ Division (888 [ Actual v Total of Version v :Total of Product v | Total of Month v
% of grand total . Total of
mericas Central Europe Horthern Europe Southern Europe Asia Pacific :j Division
—Goif Shop 033 0.72 0.15 0.23 1.62 3.05
Department Store 8.68 3.73 1.45 1.59 2,69 18.14
Direct Marketing 0.69 2.80 1.04 0.92 545
Warehouse Store 258 2.89 547
Equipment Rental Store 0.12 0.07 0.30 0.03 0.52
Outdoors Shop 12.72 15.29 12.47 8.50 3.66 52.63
Eyewear Store 0.10 0.07 0.04 0.20
Sports Store 4.47 4.69 1.57 1.26 2.55 14.54
= Total of Channel 29.68 30.26 16.99 1158 1150/  100.00

a7 © 2011 IBM Corporation



48

2. Chart Interactivity for what if

B -B- 0088809 A
% , Sales Geo fc Measures I]ﬂl] [ Channel [ g-'§§ ] Total of Division [§Total of Version ¥ é'l’otal of Month « I?Total of Product «
a Total of
Golf Shop Department Store Direct Marketing Warehouse Store Equipment Rental Store Outdoors Shop Eyewear Store Sports Store Channel
Actual 26,320 156,742 47,088 47,216 4,502 454,692 1,748 125,604 863,912
Forecast 155,000 244,000 104,000 255,000 4,502 454,692 1,748 125,604 1,344,546
‘Dragging top ofbar and the
forecast values will change. You
can type in the box if you want to
500,000 ) | - M Actual
Forecast, Forecast
400,000 Outdenre shop | 803000.0 a
300,000 _I
200,000
v o® ] e e
- &,“6*9 &5*9
e*@ 5&
Tab 1| B3 |
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3. Formatting

asures | QB i Total of Division , Total of Yersior
Forecast
155,000
| 244 nnnl
10 5 Cut Crl+x
2% = Copy Ctrl+C
“Paste [ Ctri+y
62
Format Measure Forecast |
12 Clear Format of Measure Forecast
1,51 Rollup (Forecast) >
Show Yalue as >
Format for Forecast Q
Y Format String:
e [0.000;-0.000
Percentage
Custom
Samples: 1234 -1234
Decimal places: [~ Use thousands delimiter ﬂ 112::40233
E C [ Negative numbers in brackets »
o "k T |
Simple | Advanced l | Samples I
0K || Cancel |

49 © 2011 IBM Corporation




4. Simplified Menus

I sures | 888 |: Total of Division ~ | Total of Yersion v | Tof
= | grocery data sml Measures | 00 ¢ pay BEE | Total of City
3 " 1
o Totalof Insert Insert
Day Monday Tuesday Wednes D& Insert Child
Unit Pri : ! Insert
L me Inzert Member Inzert BE 24. perane New
Quantity : Child Memb 3 10. Insert Text Measure .
Sale Amount nsert Child Member ™ 39, Duplicate p
Suggested Price Insert Parent QLD 106. 25 Delete Delete
Suggested Sales A Insert Text Measure | 37, . Rename
Variance Percentag Duplicate Member f 5. 62 Format Measure Forecast
10% Variance Delete from Dimension Delete 4 Clear Format of Measure Forecast
Rename Member 12
. Edit and Move...
Edit and Move... 1,51 Show Totals »
Show Dimension » Sort >
Sort * Calculate >
Calculate 3 Rollup >
2 Rollup 4 Hide
Hide Urhide = :
Show All Hidden
Sunday Expand to Level r Lock Widget
T Lock Widget
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5. Updated Guided Import

Import Data - Select Data Source 4

1. Specify the source 2. Define the mappinc 3. Confirm the import

Select the data source to import and specify its contents and properties.

« Data Source

Source Type: File -

File Mame and Location: I

Colurmns Data Preview
Import MName: Measure -

NEW

Browse...
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5. Updated Guided Import

1. Specify the source

Select the data source to import and specify its contents and propetties,

« Data Source

Source Type: File 4 A
File Name and Location: lC:quers\azizis\DesldopNATIONALASC Browse... I

» Source Details

Columns Data Preview
| EJ select the columns to include and identify measures. | [} Preview the data for the file selected.
Import Name Measure = Column 1 Column 2 Column 3 Column 4 ColumnS  Column 4
] '§| pate - 1 Date Line Brand Ttem Name Item State
v W Line S 2 19930105 Dishwashers  Acme AcmeWash MR D83022  CA
| | erand = 3 19930105 Dishwashers  AutoKitchen AutoWash GL DS0003  CA
v B ttemmame 4 19930105 Stoves Gen A Ltd GenAStove XL 598978  CA
v ¥ ttem y S 19930108 Microwaves AutoKitchen AutoWave S M60292 CA
V| | state = 6 19930108 Stoves USAppliance  HotBox Pro 577666  NY
| § outlet = L 7 19930108 Microwaves UsAppliance  WaveCook Elite M80399  NY
/] | market o= 8 19930112 Dishwashers  Kitchenware  Kwash Mki D39930  CA
iv] {m Revenue 2 9 19930112 Microwaves KitchenWare KWave Mk2 M21030 A
7] fw Cost v 10 19930112 Stoves Kitchenware  StoveTop Mk2 598001  CA
v L. Quantty 11 19930114  Microwaves AutoKitchen AutoWave GL M60293  NY
12 19930114 Stoves USAppliance HotBox Master S77667 A
13 19930114 Microwaves USAppliance WaveCook Master MB80401 CA
g 14 19930119 Dishwashers Acme AcmeWash D83020 MA 29
Advanced > | | Import l ’ Cancel
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5. Updated Guided Import

a 1 AOANE AN ANimimirimesm - Avshalfibak om

«

Avhmtllaiim ™ RAZ OO ~A Cam Niwwe L)

v Mapping

vnvm et v - FreEan AN AROH AN balal

ﬂ Drag and drop from the Source ltems pane to the Target items pane.

Source Items

= B C\Users\azizisiDesktop|\NATIONAL.ASC a
|l Date
il Line
'l erand
W ttem Name

0 ttem

0l state
| Outlet

| Market

| Revenue

@] rack vl

Target Items ‘Mapped Source Items
=] §" vaw
o4 Date - T Date
= Y¥ Line
—p 0¥ Lie W Line
_tﬁ Brand 0 Brand
—n o Item Nan‘he  1tem Name
—=httem :
0¥ Item 1 ttem
[<] }'State
o State 0 state
= ¥ outlet
F < Back—.l lgummary >1 ]— lmpat 71 l* Cance
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5. Updated Guided Import

v Data Preview

thiDate thLine thiBrand £haltem Name (lltem  ghstate  ghoutlet  fhMarket [l Revenue [, Cost
1 19930105 Dishwashers Acme AcmeWash MR D83022 CA San Diego Builders 3900.00 2450.00
2 19930105 Dishwashers AutoKitchen AutoWash GL D80003  CA San Diego Furniture 8125.00 6600.00
3 19930105  Stoves Gen A Ltd GenAStove XL 598978 CA San Diego Department 11180.00 8600,00
a AR aTatatul Ratel BN i massms sm - A shmifibak - Avhwll laiin ™ RAS OV ~A Cawm Niw - Lt IR TR SR ~rom On AR AN
<
v Mapping
Source Items Target Iltems ‘Mapped Source Items
=] § vaw
=1 ©) C:\Users\azizis\Desktop|NATIONAL, ASC = ;
¥ Date | pate
[I:] [)ae Ll ]}
Tu = ¥* Line
ne
' ¥ Line N Line
'} Brand s
—— £ Brand 'l Brand
em Name
— = ¥ Item Name 0 item Name
 1tem ==
i [ Ttem 0 ttem
State ) ltem is an attribute of ltem Name
= ¥ state \
'l outlet
¥ State [l state
W Market o
"r | = Y* outlet
evenue .
¥ Outlet i outlet
m COSt ;l (1]

B8 Add calculated column ) Clear All Mappings
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5. Updated Guided Import

Import Data - Importing o I < J

3. Confirm the import

The data is ready to be imported. Click Import to complete the impork.

[«] Open cube viewer upon completion

Import Messages

Severity Object Mame Description -
B3 Information @ nATIONAL New cube will be created.
E) 1nformation % Date New dimension will be created, j
B3 1nformation T* Products Mews dimension will be created,
B3 1nformation T state New dimension will be created.
3 nformation T Market (RS Mew dimension will be created,
=
« il
Property Summary
Show properties for: Dimensions = v New
Dimension tvpe/v Qualify member names Separator Component sorting Element sorting Member update behavior &
'1" Date Timne: true Mone Mone Append new members
¥* Products Generic true Mone MNone Append new members
'1" Statke Generic true MNone Mone Append new members
'i'* Market Generic true MNone Mone Append new members

T MATIONAL Measures Calculation

|

= Back

=~

Import H Cancel
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6. Date Dimension

B- 31 -B- D®-& |6
= [ Date [00 :nATIONAL Measures
Revenue Cost  Quantity
= Total of Date (1 1,953,380 5,254
= 1993 962,220 2,629
= 199301 MK 279925 770
= 1993 Jan A& 120,675 335
15193 17,650 55
18193 / 13,325 45
112193 29,150 85
1114193 19,350 50
11993 16,400 45
1/24/93 24,800 95
=/ 1993 Feb 73,750 215
2/2/93 16,625 65
45,000 X

| 288 |§Tntal of Products léTntaI of State Ié'ﬁ:tal of Market +

Count

365
157
42
18

o L Ll L L

12

(]
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6. Date Dimension

& New Workspace - IBM Cognos Insight

By B & d Style +  Inset~  GetData ~ Explore ~ @ -
B -B- O & m- -
% | Date ] [][l] ENATIONAL Measures } §§§ |§Total of Products « ﬁTotal of State v ﬁTotal of Market ~

Revenue Cost  Quantity Count

o Total¢  ShowTotas P B3y 5264 |- 3 - (D@ -&[FE-1%-
199 3°':d Y1220 2,629 S | Date Q0D maTIONAL Measures | 888 :Totalof Products v :Totalof State v :Total of Market v
fae
# 199 T Revenue Cost  Quantity Count

Edt andilove. . S TotalofDate | |1953,380 5254 365

= 1993 962,220 2,629 157

= 1993 01 279,925 770 42

# 1993 Jan 120,675 335 18

# 1993 Feb 73,750 215 12

# 1993 Mar 85,500 220 12

= 1983 Q2 232,175 |, 660 37

# 1993 Apr 101,000 270 13

i+ 1993 May 50,700 190 12

# 1993 Jun 80,475 200 12

= 1993 Q3 296,100 785 42

# 1993 Jul 99,300 240 12

“ amnn = na nnn nr an
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Calculations In Parent

» The default options for new calculations have changed.

—Previously, when you created a calculation, the value of the calculation
was automatically included in any parent summaries. The default is

now to exclude the calculation value from any parent summaries.

—To include the calculation value in parent summaries, right-click the
calculation, click Calculate, and then click Edit this calculation. Then,
under Parent summary, click Include calculation value.

= Total of Date
= 2010
2010 Q1
2010 Q2
2010 Q3
2010 Q4
= 2014
2011 Q1
2011 Q2
2011 Q3
2011 Q4

Total of
= State

10,032,084

4,939,449
1,405,006
1,213,220
1,499,466

81,757
5,092,635

825,952
2,187,555
1,131,672

947,456

Average( 2010, 2011) 5,016,042

Calculation

Name:

()

I Average( 2010, 2011 )

Expression:

I

ot
Calculation order:
' Summarize first, then apply the calculation
¢ apply the calculation first, then summarize

Nrent SUMMmary:

)

= incude calculation valuel

y

€ Exclude calculation value

58

= Total of Date

2010 Q3
2010 Q4
= 2011
2011 @1
2011 Q2
2011 Q3
2011 Q4

Average( 2010, 2011) 5,016,042

Total of
= State

4,939,449
1,405,006
1,213,220
1,499,466

821,757
5,092,635

825,952
2,187,555
1,131,672

947,456
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IBM Software
InformationOnDemand 2012

October 21-25, 2012
Mandalay Bay | Las Vegas, Nevada

Get smarter about smarter analytics with world-class
technical and business education.

= \'(‘[\‘.
!. 3

Information Management

Access the full breadth of software,
hardware, services, solutions and
experts from IBM and IBM Business
Partners. Learn how IBM can help you
drive innovation, business optimization
and competitive differentiation through
information

Enterprise Content Management

Turn enterprise content into business
insight using industry-specific solutions
that capture, manage, analyze and
share content throughout its entire
lifecycle.

Business Analytics

Gain the practical know-how you need
to maximize the value of your Business
Analytics deployments -- Business
Intelligence, Advanced Analytics,
Analytic Applications and Financial
Performance & Strategy Management.

Business Leadership

Executives, managers and key decision
makers will enjoy industry and cross-
industry sessions covering issues in
business analytics and optimization and
share innovative ideas and strategies
using business analytics, information

management and content management.
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Registration and hotel

Register now
save Big

= Early Bird special ends August 31!
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mj.goddard@aul.ibm.com

Thank you




