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Who is Caltex?

Caltex Australia is Australia's leading transport fuel 
supplier and convenience retailer and the only integrated 
oil refining and marketing company listed on the 
Australian Securities Exchange. 
Caltex's commitment to operational excellence includes 
the protection of information and access to systems 
across its Retail, Engineering and Corporate businesses
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What is Caltex’s business?

Three business areas
–Retail

• Company owned
• Franchisee
• Direct sales

–Engineering
–Corporate
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Caltex challenge Retail

Faster on-boarding of identities
–Petrol stations
–Online services

Cloud application authentication
Franchisee model

–Delegation of authority
–Reporting and Auditing

No Account Management services
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Caltex challenge Engineering

Fast on-boarding of contractors
–Business activities that rely on short-term staffing
–Delegated to managers

Visibility of access for users
Group management

–Delegated to owner
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Caltex challenge Corporate

Desire for cloud-based apps
Requirement to manage enterprise and cloud service 
Identities
Simple enhanced user experience
Technology refresh
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Challenges and lessons learned

Rapid application development
Demand Management
Strategic plan and stick to it
Take on opportunities
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What is the future roadmap for IAM at Caltex?

Further investment in Enterprise Role
Further Federation
Manage systems based on user profiling
Orchestration of Confidential Information Protection
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Questions?
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Trademarks and disclaimers
© Copyright IBM Australia Limited 2011 ABN 79 000 024 733 © Copyright IBM Corporation 2011 All Rights Reserved. 
TRADEMARKS: IBM, the IBM logos, ibm.com, Smarter Planet and the planet icon are trademarks of IBM Corp registered in 
many jurisdictions worldwide. Other company, product and services marks may be trademarks or services marks of others. A 
current list of IBM trademarks is available on the Web at "Copyright and trademark information" at 
www.ibm.com/legal/copytrade.shtml

The customer examples described are presented as illustrations of how those customers have used IBM products and the 
results they may have achieved. Actual environmental costs and performance characteristics may vary by customer.
Information concerning non-IBM products was obtained from a supplier of these products, published announcement material, 
or other publicly available sources and does not constitute an endorsement of such products by IBM. Sources for non-IBM list 
pricesand performance numbers are taken from publicly available information, including vendor announcements and vendor 
worldwide homepages. IBM has not tested these products and cannot confirm the accuracy of performance, capability, or any 
other claims related to non-IBM products. Questions on the capability of non-IBM products should be addressed to the supplier 
of those products.
All statements regarding IBM future direction and intent are subject to change or withdrawal without notice, and represent 
goals and objectives only.
Some information addresses anticipated future capabilities. Such information is not intended as a definitive statement of a 
commitment to specific levels of performance, function or delivery schedules with respect to any future products. Such 
commitments are only made in IBM product announcements. The information is presented here to communicate IBM's current 
investment and development activities as a good faith effort to help with our customers' future planning.
Performance is based on measurements and projections using standard IBM benchmarks in a controlled environment. The 
actual throughput or performance that any user will experience will vary depending upon considerations such as the amount of 
multiprogramming in the user's job stream, the I/O configuration, the storage configuration, and the workload processed. 
Therefore, no assurance can be given that an individual user will achieve throughput or performance improvements equivalent 
to the ratios stated here.
Prices are suggested U.S. list prices and are subject to change without notice. Starting price may not include a hard drive, 
operating system or other features. Contact your IBM representative or Business Partner for the most current pricing in your 
geography.
Photographs shown may be engineering prototypes. Changes may be incorporated in production models.
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