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Kenexa i iff 3L PP
o BN ENIATHIE AR R
i I_m '/:é:' }E%%\%/ﬁﬁ\:ﬁﬁﬂg %z: JI_LIL E[/‘J Top themes Top positive themes

i By ) \) 1. compensation 28.6% 1. compensation
%)EH ‘riﬂﬁﬁ*n ﬂ:; %’thl’%%% 2. performance 18.2% 2. customer service

3. customer service 6.1% 3. performance

4. loyalty 6.0% 4 good team

5. better communication 4.0% 5. performance management

6. all staff 22% 6. loyalty

7. people who 1.8% 7. great company

8. all employees 1.6% 8. good pay

9. more time 0.9% 9. great benefits

10. hard work 0.5% 10. great people

Location map

Survey Analytics

Survey Analytics
36,496 comments
W Positive M Negative = Neutral

Top Themes

Compensation (1023)

Customer Service (923)

loyalty (622)

Performance (133)

38.6%
28.2%
16.1%
16.0%
14.0%
12.2%
11.9%
11.6%
10.9%

1.5%

Search ..

Q

What makes a theme number one?

Top negative themes

. scanner

_ long time

. staff morale

. many people
customer service
more time

better communication
. compensation

(=R =N R I I R AR R

M Positive
W Megative
M Meutral

. poor quality 28.6%
. short staffed 18.2%

6.1%
6.0%
4.0%
2.2%
1.9%
1.6%
0.9%
0.5%

W Ambivalent

o
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Poll Results: IBM Connections usage
- . Here is how your fellow IBMers responded to:
MiniPulse

How frequently do you use Connections? (Select your closest
estimate.)

o fEHIX RN R TRERTHELE, A7
Bt 7 (s ot BT IBM R T, B AR 3 o
ﬁﬁ@%@%iﬁﬁ%ﬁ%ﬁ%ﬁﬁ%%% o

. REEREPITR .

o BT R R AR O TR 1) T A B 4

o RATEE R W 218,000 Rl E .

o« —/NIBMAE T H A EE—IK,

o REWSIET 4 SR S B R TR 42%

« EHI%Z 7. Linda Sanford, T/EZEIE—ikik B v dayormor wre e
FIBN, 2 RER . o mes et B

3%
2%
4%

Once a week

A few times a month 927 9%
I Once amonth 327 3%
. Every few months 358 3%
| Never 203 2%
. Mot familiar with the App. 455 4%
Total Respondents: 10593 100%

This poll ended on Tue, 06 May 2014 15:00:15 GMT
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Social Pulse
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—  XPEAIE 28 anfar?

o JEHIE T GinniffH RS L
IR R TAAT
Ginnil12014 i3 T 458 43
M1, #getsimple[dIPA .

M Social Pulse

or the enterprise

Dashboards Export

The Social Pulse of IBM

Admin

SnippetSets Help

Last 1 week [ESEEUSH _ Add Filter

Advanced search

Overview

Overview

Sentimap

Demographics

World View

Timelines

Word Tree

Events

Y

=

55,188 Snippets

13.3% (7,320) from Twitter
86.7« (47,868) from Connections
48.0x (28,485) were Positive

2.6« (1,417) were Ambivalent
44.8x (24,750) were Neutral

4.6x (2,556) were

0.0x (0) + Sentiment Certified

Top Words

. one hour

may 19th

5 mins

don t

ibm connections
fun fact

role model

. ibm strategy

. big data

. social business

PomNpmapD

Two words 2

Top Hashtags

. #minipulse?8

#ibm
#smartercommerce
#ibmedge
#getsimple
#clientfirst

#cloud

#b

. #socialhrsuccess
#ibmconnections

PomNpmapp

Sentiment Comparison

This widget shows average differences in
sentiment between filtered snippet and the
unfiltered snippets for a given period of
time. No filters or text search are currently

active.

Top Positive Topics

. career development
. online education

. investor relations

. steve lohr

. management

initiatives

. institutional investors
. business direction

. technical strategy
. service experience
. business performance

Top Links

-

PEOPNPOABN

. w3-01.sso0.ibm.com 2
. think.atlanta.ibm.com &

ibm. biz ;
w3-01.ibm.com »

wi-connections.ibm.com

ibm.biz 2
ibm.biz 2

. ibm.biz 2
. bit.ly 2
. ibm.biz »

i
#5d, N.Sadat Shami

Top Topics

PopNmoE P~

. social network
. job role
. business purposes

forget
social networking

. participation
. automatically

training
infrastructure
posted

Top Negative Topics

CO®NOORELN

. myhelp

emor message
dropbax
python
moderated
htmi5

ocdc

idm

end user

]

Top Emoticons

0 I B S e
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