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The Business Network is Complex
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To compete in today’s business environment, organizations must execute
across a broad and increasingly dynamic business network.
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ESB Messaging and Enrichment
delivers fast, flexible, and reliable
access to business information

IBM is the leader in ESB Messaging and Enrichment

4IBM Confidential, do not distribute



© 2011 IBM Corporation55

B2B Integration extends and compliments IBM’s ESB
portfolio for Multi-Enterprise Integration

Trading
Partners

  Multi-Enterprise
Organization

 IBM Sterling B2B Integrator
provides the foundation for IBM’s
B2B Integration solutions

 IBM Sterling B2B Collaboration
Network is strategic to IBM,
leveraging the power of the network
to deliver differentiated B2B
solutions

 plus Value added Collaboration
Network offerings for trading
partner community development,
onboarding, and management

IBM is the leader in B2B Integration solutions
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IBM builds Comprehensive Integration Solutions



© 2011 IBM Corporation
© 2009 Sterling Commerce intellectual property. All rights reserved.

7

Opposing Forces: Internal Integration vs B2B
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IBM Sterling B2B

Enhance the customer experience…
by provide a unified marketing,
selling, and fulfillment capability
across sales channels

Enable dynamic business networks through better integration, interaction, and
execution across internal operations and extended value chains

Improve execution, management,
and visibility of business
transactions…  through seamless
and secure integration of customers,
partners and suppliers
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IBM delivers agility by enabling dynamic business networks to integrate,
interact, and execute across internal operations and extended value chains

Improve business agility through efficient communication across
and extended management of trading partner communities

Eliminate “blind spots” and improve business performance with
real-time business transaction visibility and performance metrics

Minimize business risk and protect your brand with consistent
policy enforcement and compliance

Resulting in Business Value to Clients
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The Business Network is Complex
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The emerging digital content-driven world demands corporations
transact across a range of B2B integration capabilities

Telecommunications
 Triple play convergence of

voice, data, & entertainment

Entertainment
 Production collaboration (editing, captioning, etc.)
 Physical media production and distribution
 On demand distribution

Health Care
 Remote radiology analysis
 Collaborative diagnostics
 Patient imagery transmission to support claims

settlement
 Clinical trial results for pharmaceutical industry
 Medical research
 HIPAA-related content

Government
 Intelligence processing
 Interagency information sharing
 Defense
 Geo-spatial mapping

Marketing and Advertising
 Internal and client collaboration on creative processes
 Distribution of product to delivery channels

Manufacturing
 Collaborative design  & manufacturing

(Boeing 787, Nike, Motorola, etc.)

Retail
 In-store, online promotions  and synchronization with advertising campaigns
 Signage, display, and promotion distribution to retail outlets
 Product launch

Any Industry
 Marcom supply chain execution
 Legal document management
 Electronic software distribution
 Large scale print services
 Digital signage
 Geo-spatial mapping
 Corporate communications
 Delivery of training and education
 Digital forensics

Energy
 Geo-seismic exploration
 Geo-spatial mapping

Financial Services
 Straight-through

processing for banking and
securities settlements

 Digitized consumer
transactions

 Check images

Consortiums from verticals, geographies, and other centers of excellence will create
specialized, unique solutions
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Keeping up with the other end of the wire…

Complex vs Simple

Real Time vs Batch

Unique vs Generic

Next Gen vs Legacy

My Initiative vs Your Initiative

Secured vs Unsecured

Compliant vs Non-Compliant

Strategic partner vs Non-Strategic Partner

12
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B2B technology continuously evolves and expands to
meet partner needs

Core Capabilities:
 Partner profile management

 Orchestration and policy-driven workflow (microflows)

 Flexible, secure transports, including perimeter security

 Store and forward intermediation (mailboxing)

 B2B Standards and Transformation, including robust EDI handling

 Back-end integration

Evolutionary:
 Core capabilities plus...

 Continuous availability

 Global, distributed scale, and
performance

 Business-level Visibility

 Fully extensible SOA architecture:

 Real-time

 Multi-endpoint mediation

 Reusable, extensible architecture

 Service-Oriented B2B
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B2B becomes the business innovation enabler
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B2B Community
Management

B2B Visibility & Analytics

B2B Gateway

ESB and Application
Integration Foundation

B2B Gateway

EDI Server

EDI Server

Smarter Commerce Era
Instrumented and integrated; international
market economy enables modern real-
time, event-driven value chains.
Driving need for a “full service” continuous,
global collaborative B2B interactions platform.
Core B2B Gateway technology is retained and
leveraged.

Internet Enablement Era
Introduction of XML-based B2B
messaging and Internet transports —
periodic Batch EDI still dominates.
B2B Gateway becomes  strategic core
middleware but is not “full service” B2B
platform

Basic electronic
transaction enablement
Basic batch-oriented periodic file
exchanges, traditional VAN

1980’s 2010’s2000’s
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The Evolving Role of B2B in Integration Infrastructure
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Getting To…

Intelligent B2B Integration
B2B capabilities that extend automation, use

human resources more strategically, and
support process innovation

Policy-driven automation

Community self-service

Predictive risk management

Hybrid deployments

Advanced business resilience

Business Insight

Process and data  governance Intelligent collaboration
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Our Strategic Vision
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Creating and Empowering Complex Global B2B Communities as Essential
Elements of Smarter Commerce

 To manage and optimize your entire commerce
ecosystem through partner discovery services
and self-service onboarding

 To develop B2B relationships insight

 To achieve the global business diversity and
collaboration necessary to meet global market
demands

 To accelerate B2B initiatives
and address specific
business problems

 To support best practices for
end-to-end process
integration

 To achieve compliance for
key industry initiatives

 To enable greater LOB-
oriented business benefits
from B2B integration

 To enable agility and effective leverage of
existing B2B infrastructure

 To rapidly scale, manage, consolidate, and
optimize your B2B infrastructure platform

 To meet the demands of the “always available”
global business while supporting strategic IT
cost containment goals

 To optimize and govern
shared transaction data and
digital content

 To gain real-time insight into
transaction processes

 To leverage efficiencies of
policy-based B2B
infrastructure

 To comply with regulatory,
LOB, and partner data
security requirements
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Integration between IBM Sterling B2B Integrator
and WebSphere Transformation Extender
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Addresses Pain Points:
– Wants to simplify integration between B2B community and in-house

applications
– Wants to leverage existing assets while enhancing B2B gateway

capabilities
– Wants to maximize the standards that are available for B2B

transactions

B2B GatewayData Center
Uses WTX for data
transformation among internal
applications; may have an
existing map repository

Implemented using
IBM Sterling B2B
Integrator

Sharing of WTX Maps with B2B Integrator
Storing maps from WTX repository into B2B Integrator
repository supports reuse of existing transformations for B2B
transactions
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Integration between IBM Sterling B2B Integrator/ Sterling
File Gateway and WebSphere MQ File Transfer Edition
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Addresses Pain Points:
– Needs a single infrastructure to manage their internal and external

MFT environment leveraging their existing investment in IT and skills
– Wants to integrate existing MQ environment with B2B file transfer

infrastructure
– Wants visibility into transfers that flow internally and externally

EdgeData Center
Uses MQ FTE internally to
leverage investment in MQ
technology

Centralizing communications for
external file transfer requirements

Embedded FTE Agent
Connects FTE to B2B
communications hub
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IBM Comprehensive B2B
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 Both traditional B2B
document exchange and
more advanced forms of
process-centric and real-
time B2B integration

 Comprehensive solutions
such as software, on-
demand platform, or as a
completely outsourced
solution

 Solutions to help large hub
organizations build out and
optimize their dynamic
business networks,
including spoke solutions
for small, medium, and
large partners/customers
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Take-Aways

 B2B Integration evolves into a unique domain of integration ...
– It will evolve to a component-oriented portfolio that integrates well with Enterprise SOA
– It will become a Partner-centric solution
– It will leverage business-centric middleware for value-add solution development, to

increase business process relevancy and tighten fit

 Solutions will increasingly be agnostic to the lower-level technology; like shipping packages,
if I can get it in a box it will get to the other end

 IBM Sterling B2B brings leading integration components to successfully optimize the entire
business process
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IBM Business Connectivity and Integration
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Connectivity & Integration

Methodologies and Expertise

B2B Integration Messaging and Integration Foundation

Cloud Integration

Managed File Transfer

B2B Cloud Services

B2B Gateway

B2B Process
Applications

Enterprise Service Bus

Message-oriented
Middleware

Public Cloud
Integration

Private Cloud
Integration

B2B Managed File
Transfer

A2A Managed File
Transfer

Visibility

Governance and Community Management

Security, Integrity, Reliability

Transformation Engines
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Thank You!


