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Overview of IBM Sterling Web

IBM® Sterling Web is one of the channels on which the IBM® Sterling Selling and Fulfillment Suite can
be deployed. Sterling Web enables a user to launch and manage multiple Web storefronts, enable
self-service in the context of placing orders, and assist sales and service representatives with guided selling
tools. These tools, which include product selection, comparison, detail, and configuration tools, help your
customers and partners locate and compare products. You can also create a personalized buying experience,
using which your customers and partners can place orders based on their previous orders.

You can use Sterling Web to increase direct sales by building any number of branded Web storefronts, and
indirect sales by providing complete e-business capabilities to your channel partners.

The architecture of the Sterling Web application is illustrated in the following diagram:
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Business Challenges

Though e-commerce has outperformed traditional businesses in many ways and has resulted in efficiency
of business, intelligence of the system, and availability of products, it continues to face certain challenges
in a highly competitive market segment, which hinders the cross-channel execution for sales, order
fulfillment, and service support. Following are a few such business challenges that Sterling Web can
address:

4+ To penetrate new markets, companies must target different customer segments and support multiple
brands or product lines.
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Risk of losing customers to the competitors if globally-distributed customers cannot quickly locate the
right product or service.

Cross-channel integration between a Web site, store, distribution center, call center, and suppliers.

No matter which channel an order is placed in, customers expect the inventory information they view
to be accurate, their orders delivered to the correct address, and the promised delivery dates met.

To minimize fulfillment costs, customers’ orders must be captured accurately and fulfilled as
accurately as possible. For example, a retailer may want products sourced from the optimal ship nodes
and the shipments to be consolidated in order to minimize costs.

Companies must be able to handle exceptions quickly and smoothly. Customers should be able to
request modifications of orders even after they are placed.

Because an order can be entered by anyone with access to the corresponding Web site, companies must
protect themselves from fraudulent orders. The addresses entered by a customer must validated to
ensure correct delivery.

Sterling Web helps overcome these business challenges with the following features:

<+

<+

Storefront branding - Each storefront administrator can manage the look and feel of a storefront
through style sheets and logo uploads.

Catalog and guided selling - Companies can use the master catalog to access complete and accurate
product information. A catalog can be configured to contain only those products that an enterprise or a
partner storefront is entitled to sell, and display customer-specific pricing from the storefront owner.
Sterling Web also provides access to all your guided selling tools such as product selection,
comparison, detail, and configuration tools.

Order self-service - Customers and partners can place orders, and perform post-order service
transactions, including key commerce functionalities such as multiple shopping cart modes,
availability check, and store-pickup.
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IBM Sterling Web Features

Introduction to IBM Sterling Web Features

Sterling Web provides various features that enable enterprises to sell their products directly to customers
and partners through e-commerce Web sites. Customers and partners can browse the product catalog, add
products to their cart, verify the prices of products and their availability, view promotions and special offers,
and place orders.

Profile Management

Profile Management in IBM Sterling Web

Sterling Web enables buyer users to manage the details of their own organization and the corresponding
child organizations. Additionally, buyer users can manage their own details and the details of other users
who belong to the same organization. This section briefly explains the features that Sterling Web provides
to manage organization and buyer details.

Managing Buyer Organization Details in IBM Sterling Web

A buyer organization is an organization that purchases products from a storefront. After a buyer
organization is created, buyer administrators belonging to that organization can view the details of that
buyer organization, update the details of that organization, create child organizations, or update the details
of the child organizations. For example, if the address of a child organization has been modified, a buyer
administrator, who is a buyer user with administrator privileges, can update the details of the child
organization accordingly.

Managing Buyer User Details in IBM Sterling Web

A buyer user is a user who can purchase products from a storefront on behalf of the buyer organization to
which the user belongs. Buyer users can view or modify their own user details, and view or modify the
details of other buyer users who belong to the same buyer organization. Buyer users can view and modify
their own user details. Additionally, buyer administrators can search for users belonging to their
organization, and view and modify the details of these users.
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Catalog Management

Catalog Management in IBM Sterling Web

Sterling Web enables a user to search for a product in a category, and view its details, verify the price and
availability of a product, and compare a product with other products before placing an order. This section
briefly explains the catalog features that Sterling Web provides.

Browsing a Catalog in IBM Sterling Web

A user can browse a catalog to view the list of products under a particular category, or search a catalog to
look for a particular product the user is interested in purchasing. For example, a user who is browsing a
catalog to purchase a laptop may not be interested in viewing the entire list of products in a catalog, and may
want to view only the products available under the category Computers.

Sterling Web enables a user to browse a catalog from the Home page, and search for products. The product
categories are displayed in the catalog navigation bar based on the entitlements that are specified at the
storefront level for the user. As the user moves step-by-step through the catalog, a breadcrumb is generated
at every step to enable the user to move back to any of the earlier steps.

Viewing Product Details in IBM Sterling Web

A user accessing the Sterling Web application can view the details of a product such as, product availability,
whether the product can be picked up from a store, and so on, before adding it to their cart.

Comparing Products in IBM Sterling Web

A user can compare a product with other competitive products side-by-side before taking a decision about
which one to purchase. A user can select any number of products and compare them based on their
attributes. For example, a user who wants to purchase a computer may want to compare two or three brands
of computers based on their price or features, and then place an order for the one that best meets the user's
requirements.

Cart and Order Management

Cart and Order Management in IBM Sterling Web

Sterling Web provides cart and order management functionalities that enable a user to create a cart, search
for a cart or an order, add products to a cart and place an order, approve or reject an order that is on hold,
make changes to an order, and so on. The mini cart functionality enables a user to get a bird’s eye view of
the products in a cart. A user can also create a new cart from an existing cart or a confirmed order. This
section briefly explains the cart and order management feature that Sterling Web provides.

Creating a Cart in IBM Sterling Web
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A shopping cart is the basic unit of e-commerce. Sterling Web enables a user to create a shopping cart that
can be used as a starting point of placing an order. A cart is created implicitly when a guest user accesses
the application. A cart is also created implicitly when a buyer user logs in to the application and there are
no existing carts for that user.

Searching for a Cart in IBM Sterling Web

A user can search for a particular cart based on certain search criteria, and view its details. Sterling Web
enables a user to search for a cart in the following ways:

4 Quick Search: A user can provide the Product ID of the product in a cart, or an Order Number, Order
Name, or Order Status, and search for a cart.

4+ Advanced Search: A user can narrow down the search results by providing more restrictive criteria and
search for a cart.

4 Show All: A user can use this option to view all the available carts.

Sterling Web supports searches using wild card characters. For example, if a user is looking for a cart that
contains a product with XYZ123 as Product ID, the user can perform a quick search for the cart by providing
XY* as a search term.

Viewing Cart Details in IBM Sterling Web

A user can view the details pertaining to a cart, for example, products that have been added to the cart, or
availability information pertaining to the products in the cart. A user can view line-level information such
as the quantity of the products in the cart, complementary products associated with the line products, UOM,
availability, price adjustments, line total, and so on. A user can also view header-level information such as
the total price of the order, price adjustments, if any, made to the cart, tax applied to the cart, and so on.

Activating a Cart in IBM Sterling Web

Sterling Web enables a buyer user to have multiple carts. However, only one of the carts can be active at a
given point in time. By default, if a user has multiple carts, the most recently modified cart is set as the user’s
active cart, and this is the only cart the user can add products to, and place an order for. An active cart is
displayed as a mini cart in the application’s navigation bar. This enables a user to navigate quickly to the
cart that was last modified.

For example, a user may have two carts, Cart A and Cart B. If Cart A is the user’s active cart, the user may
want to activate Cart B because the user wants to navigate quickly to Cart B and add products to that cart,
the next time the user logs in to Sterling Web.

Viewing a Mini Cart in IBM Sterling Web

Sterling Web provides the mini cart functionality that enables a user to get a quick view of the contents of
the user’s shopping cart. For example, when a user is performing an advanced search for a product in a
catalog, the user can also view the contents of the default cart, add products to the cart, or delete products
from the cart. If a user has multiple carts, the user's active cart is displayed as the mini cart. Sterling Web
also enables users to expand their mini cart and view line product information, such as the product 1Ds of
the major line products in the cart, line quantity, and line total.

Deleting a Cart in IBM Sterling Web
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After creating a cart, a user can delete the cart. For example, a user may either have a change of mind and
decide against purchasing any of the products in the cart, or may have found that the products are available
for a lesser price elsewhere, and may therefore want to delete the cart.

In-Store Pickup in IBM Sterling Web

While placing an order, a user may want to pick up the products from a store instead of having them shipped.
In such a situation, Sterling Web enables the user to see if the product can be picked up from a store. The
user can view the stores where the product is available, check the availability of the product at the stores,

and select the store of his choice.

Cart Checkout in IBM Sterling Web

Sterling Web provides the checkout functionality that enables a user to reconfirm that important information
provided by the user, such as the address and payment information, is correct before the user places the
order. For example, a user may want to ensure that the correct Ship-to address has been provided for the
order to be shipped to the correct address.
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Searching for an Order in IBM Sterling Web

A user can search for a particular order and view its details. Sterling Web enables a user to search for an
order in the following ways:

4 Quick Search: A user can provide the order number, order name, or order status, and search for an
order.

4+ Advanced Search: A user can narrow down the search results by providing more restrictive criteria and
search for an order.

4+ Show All: A user can use this option to view all the available orders. If any existing search settings are
available, those settings will not be considered when displaying the results.

Sterling Web enables a user to search for an order using wild card characters. For example, if a user is
searching for an order with 12345 as Order Number, the user can perform a quick search by providing 123*
as a search term.

Viewing Order Details in IBM Sterling Web

Sterling Web enables a user to view the details pertaining to an order. A user can view header-level
information such as the Sold To, Ship-to, and Bill To addresses, and the shipping option for the order. The
user can also view line-level information such as the ID of the product, short description of the product, the
order line status, alternate Ship-to address, requested quantity of the product, price adjustments, order line
total, and so on. A user can also view information about coupons or promotions, if any, applied to the order,
and the mode of payment for an order.

The user can thus determine the products that have already been shipped, view the tracking numbers if a
commercial carrier has been used, view payment details, and so on.

Changing an Order in IBM Sterling Web

Sometimes a user may want to modify an existing order. Based on the permissions assigned to the user, the
Sterling Web application enables the user to perform modifications such as adding a new line to an order,
changing addresses, adjusting the quantity of order lines, and so on.

Approving an Order in IBM Sterling Web

Sometimes, an order may have to be placed on hold if the order’s total amount exceeds the user’s spending
limit. In such a scenario, Sterling Web enables an approver to approve the order so that the order can be
processed. A user can view the person who has approved an order previously, and the name of the approver
who is scheduled to approve the order.

Searching for an Order Pending Approval in IBM Sterling Web

Sterling Web enables a user to search for an order that is on hold, pending approval, and view the details of
that order. A user can search for an order that is on hold using the following options:

4+ Quick Search: A user can provide the order number, the name of the order owner or the order approver,
and search for the order.

4+ Show All: A user can use this option to view all the orders that are on hold, and for which the current
user is the approver or proxy approver. If any existing search settings are available, those settings will
not be considered when the results are displayed.
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Sterling Web enables a user to search for an order using wild card characters, including the asterisk (*). For
example, if a user is looking for an order with order number 12345, the user can perform a quick search for
the order by providing either 123* as a search term.

Adding a Note or Viewing a Note in IBM Sterling Web

Sterling Web enables a user to view the notes added to a cart or order, or add new notes describing the
products that have been added to the cart or order, for future reference. A user can view the existing notes
to track the changes that have occurred in a cart or an order.

For example, an approver can add notes when approving or rejecting an order. If the order is rejected, an
e-mail notification is sent to the order owner indicating that it has been rejected. The e-mail contains the
notes that the approver entered, indicating why the order was rejected. The user can then change the order
as required, and resubmit the order for approval.

E-Mailing Cart Details and Order Details in IBM Sterling Web

A user can send the details pertaining to a cart or order through e-mail. A user can send the information to
either a single e-mail address or multiple e-mail addresses. For example, when viewing the details of an
order, a user may find that a few products have not been shipped. In such a scenario, the user can send the
order details through an e-mail to verify the status of the order.

Reusing an Order in IBM Sterling Web

When creating a cart, a user can reuse a cart that already exists. Similarly, a user can reuse an existing order.
This is especially useful, for example, when a user places an order for a particular list of products every
month, with the list varying only slightly from month to month.

Canceling an Order in IBM Sterling Web

After placing an order, a user may want to cancel either the entire order or certain products in the order
because the user discovers, for example, that these products are available at a lesser price elsewhere. Sterling
Web enables a user to cancel some or all the order lines based on the user permissions and order status
modification rules. The system then sends a confirmation e-mail to the corresponding user about the
cancellation.

Product Configuration in IBM Sterling Web

Users can configure the products they are interested in buying so that they can pick and choose from a
variety of options, and build the product according to their requirements. For example, a user who is
interested in buying a desktop computer may want to select the appropriate RAM, hard disk, or monitor for
the computer, based on specific requirements.
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Notices

This information was developed for products and services offered in the U.S.A.

IBM may not offer the products, services, or features discussed in this document in other
countries. Consult your local IBM representative for information on the products and services
currently available in your area. Any reference to an IBM product, program, or service is not
intended to state or imply that only that IBM product, program, or service may be used. Any
functionally equivalent product, program, or service that does not infringe any IBM intellectual
property right may be used instead. However, it is the user's responsibility to evaluate and verify
the operation of any non-IBM product, program, or service.

IBM may have patents or pending patent applications covering subject matter described in this
document. The furnishing of this document does not grant you any license to these patents. You
can send license inquiries, in writing, to:

IBM Director of Licensing
IBM Corporation

North Castle Drive
Armonk, NY 10504-1785
US.A.

For license inquiries regarding double-byte character set (DBCS) information, contact the IBM
Intellectual

Property Department in your country or send inquiries, in writing, to:
Intellectual Property Licensing

Legal and Intellectual Property Law

IBM Japan Ltd.

1623-14, Shimotsuruma, Yamato-shi

Kanagawa 242-8502 Japan

The following paragraph does not apply to the United Kingdom or any other country where
such provisions are inconsistent with local law: INTERNATIONAL BUSINESS MACHINES
CORPORATION PROVIDES THIS PUBLICATION "AS IS" WITHOUT WARRANTY OF
ANY KIND, EITHER EXPRESS OR IMPLIED, INCLUDING, BUT NOT LIMITED TO, THE
IMPLIED WARRANTIES OF NON-INFRINGEMENT, MERCHANTABILITY OR FITNESS
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FOR A PARTICULAR PURPOSE. Some states do not allow disclaimer of express or implied
warranties in certain transactions, therefore, this statement may not apply to you.

This information could include technical inaccuracies or typographical errors. Changes are
periodically made to the information herein; these changes will be incorporated in new editions of
the publication. IBM may make improvements and/or changes in the product(s) and/or the
program(s) described in this publication at any time without notice.

Any references in this information to non-IBM Web sites are provided for convenience only and
do not in any manner serve as an endorsement of those Web sites. The materials at those Web sites
are not part of the materials for this IBM product and use of those Web sites is at your own risk.

IBM may use or distribute any of the information you supply in any way it believes appropriate
without incurring any obligation to you.

Licensees of this program who wish to have information about it for the purpose of enabling: (i)
the exchange of information between independently created programs and other programs
(including this one) and (ii) the mutual use of the information which has been exchanged, should
contact:

IBM Corporation

JA6A/GA

555 Bailey Avenue

San Jose, CA__95141-1003
US.A.

Such information may be available, subject to appropriate terms and conditions, including in some
cases, payment of a fee.

The licensed program described in this document and all licensed material available for it are
provided by IBM under terms of the IBM Customer Agreement, IBM International Program
License Agreement or any equivalent agreement between us.

Any performance data contained herein was determined in a controlled environment. Therefore,
the results obtained in other operating environments may vary significantly. Some measurements
may have been made on development-level systems and there is no guarantee that these
measurements will be the same on generally available systems. Furthermore, some measurements
may have been estimated through extrapolation. Actual results may vary. Users of this document
should verify the applicable data for their specific environment.

Information concerning non-1IBM products was obtained from the suppliers of those products,
their published announcements or other publicly available sources. IBM has not tested those
products and cannot confirm the accuracy of performance, compatibility or any other claims
related to non-1BM products. Questions on the capabilities of non-IBM products should be
addressed to the suppliers of those products.

All statements regarding IBM's future direction or intent are subject to change or withdrawal
without notice, and represent goals and objectives only.

This information is for planning purposes only. The information herein is subject to change before
the products described become available. This information contains examples of data and reports
used in daily business operations. To illustrate them as completely as possible, the examples
include the names of individuals, companies, brands, and products. All of these names are
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ficticious and any similarity to the names and addresses used by an actual business enterprise is
entirely coincidental.

COPYRIGHT LICENSE:

This information contains sample application programs in source language, which illustrate
programming techniques on various operating platforms. You may copy, modify, and distribute
these sample programs in any form without payment to IBM, for the purposes of developing,
using, marketing or distributing application programs conforming to the application programming
interface for the operating platform for which the sample programs are written. These examples
have not been thoroughly tested under all conditions. IBM, therefore, cannot guarantee or imply
reliability, serviceability, or function of these programs. The sample programs are provided "AS
IS", without warranty of any kind. IBM shall not be liable for any damages arising out of your use
of the sample programs.

Each copy or any portion of these sample programs or any derivative work, must include a
copyright notice as follows:

© IBM 2011. Portions of this code are derived from IBM Corp. Sample Programs.
© Copyright IBM Corp. 2011.

If you are viewing this information softcopy, the photographs and color illustrations may not
appear.

Trademarks

IBM, the IBM logo, and ibm.com are trademarks or registered trademarks of International
Business Machines Corp., registered in many jurisdictions worldwide. Other product and service
names might be trademarks of IBM or other companies. A current list of IBM trademarks is
available on the Web at “Copyright and trademark information” at
www.ibm.com/legal/copytrade.shtml.

Adobe, the Adobe logo, PostScript, and the PostScript logo are either registered trademarks or
trademarks of Adobe Systems Incorporated in the United States, and/or other countries.

IT Infrastructure Library is a registered trademark of the Central Computer and
Telecommunications Agency which is now part of the Office of Government Commerce.

Intel, Intel logo, Intel Inside, Intel Inside logo, Intel Centrino, Intel Centrino logo, Celeron, Intel
Xeon, Intel SpeedStep, Itanium, and Pentium are trademarks or registered trademarks of Intel
Corporation or its subsidiaries in the United States and other countries.

Linux is a registered trademark of Linus Torvalds in the United States, other countries, or both.

Microsoft, Windows, Windows NT, and the Windows logo are trademarks of Microsoft
Corporation in the United States, other countries, or both.

ITIL is a registered trademark, and a registered community trademark of the Office of Government
Commerce, and is registered in the U.S. Patent and Trademark Office.

UNIX is a registered trademark of The Open Group in the United States and other countries.

Java and all Java-based trademarks and logos are trademarks or registered trademarks of Oracle
and/or its affiliates.Cell Broadband Engine is a trademark of Sony Computer Entertainment, Inc. in
the United States, other countries, or both and is used under license therefrom.
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www.ibm.com/legal/copytrade.shtml

Linear Tape-Open, LTO, the LTO Logo, Ultrium and the Ultrium Logo are trademarks of HP, IBM
Corp. and Quantum in the U.S. and other countries.

Connect Control Center®, Connect:Direct®, Connect:Enterprise, Gentran®, Gentran:Basic®,
Gentran:Control®, Gentran:Director®, Gentran:Plus®, Gentran:Realtime®, Gentran:Server®,
Gentran:Viewpoint®, Sterling Commerce™, Sterling Information Broker®, and Sterling
Integrator® are trademarks or registered trademarks of Sterling Commerce, Inc., an IBM
Company.

Other company, product, and service names may be trademarks or service marks of others.
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