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8 TIPS for B2B Search Advertisers

Reach prospects early in the buying cycle
Focus and align ad copy

Pre-qualify clickers

Create landing pages and microsites

Test pages continuously

Offer multiple action options

Simplify registration forms
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Implement a lead nurturing process
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Reach Prospects Early in the Buying Cycle e

" Resaarch
Buyer searchas to develop shortlist

Tipz Buy general keywords

Search
volume Buyear search activity

Selection

Buyer searchas to walidate
top candidates

Tips Buy rds specificto
brared, procducts, and featuras

Reach Interest Desire Convert Enrich Ratain

B2B purchase process stages (Hme)

Sounce: Fomestar Ressanch, Ine.
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Align Copy with Search Query
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 Align ad copy with search guery.
* Modify copy across buying cycle.

laptop
computer

laptop
information

laptop user
reviews

models

IBM laptop

IBM ThinkPad
T61

Laptop Information
Overview of laptop features
Buying tips. Avg price
ranges.

Laptop Reviews

Compare top laptop brands.

User & professional reviews.
www.Laptop.com/Reviews

IBM Laptops
Compare IBM laptop models.

Purchase prioritization chart.
www.Laptop.com/IBM

ThinkPad Store
ThinkPad online discounts.

Free shipping. In stock now.
www.Laptop.com/ThinkPad

www.Laptop.com

3/21/2008

© 2008, SmartSearch Marketing, All Rights Reserved




——y

SMARTSEARCH

Pre'QuaIify CIiCkerS marketing

o Address your specific target audience.
o Specify who should/shouldn’t click

Sqftware Reselle_r Microsoft Dynamics
Microsoft Dynamics software. CRM software provider. Serving
Download free resource kit. Fortune 2000 in Southern USA

IT Outsourcing Nationwide IT Qutsourcing
Find out if IT Outsourcing Serving firms with 20 - 300 users
is right for your company. Take self assessment survey.
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Create Streamlined, Focused Microsites

Scarhnrniinh Racaarrh

Retail Solutions

] -
s (A Fresh Look into your customers
__,_,-—l—'_-_-'___‘_‘__

Scarborough Research measures lifestyle and shopping

@m patterns, media behaviors, and demographics of American

consumers - on a local, regional and national level.

Trade Areg Definition

Arca pefinition

Download Free Sample ==
Retail Reports B

pert ‘ar 3 Consumer Intelligence Report
lmm“”“:';‘:“ﬁf_mﬂmr; Scarborough’s STAReport provides consumer
ot e chid gresent wiiki intelligence by trade area.

Customer Targeting

ding the: Tinley Parie 1 menin
wither [ive ar wrk in the selected ZIF Cades. MIHMMI:":

Full Name Detailed analysis within a 10 mile radius of a particular
| location.

R Demographics, shopping behaviors, marketing

Email Address 3 - : promotion data, more.
yoax 75,000 - S99 Marketing recommendations at the individual store level. |

Company Name ¢ . m 500,000 - 5145.59] .

o - T :xx;‘:ﬁf P¥ wal-Mart vs. Target Competitive Analysis

White 7148 Marital status * Shopping pattern comparisons across local markets.

Phone Number . e = Compare online behavior, demographics and cross-

shopping behavior.

Brand Awareness and Loyalty
DOWNLOAD NOW » i 3 See how Wal-Mart's Brand Loyalty Varies by Shopper Category and Local Market.
Greupatian = Comparisons of leading retailers in terms of brand loyalty.

Fill out the form below for instant ac to the Sample Retail Reports

Full Name Email Address

DOWNLOAD NOW »

*We will NEVER spam

Phone Number Ext Company Name

ell, or trade your p al information. Priv
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Focused on Specific Solutions

“"(
TRIBRIDGE Questions? Call toll free: 877-741-1360

Free Downloads ibridg Contact

more profitable, productive, competitive
and secure.

Download Free CRM Solutions Guide
For instant access to valuable CRM resources

Case Study

Learn how Microsoft CEM and Tribridge helped CrossMark to measure call
center effectiveness, gain insight into reccurring issues, and automate
workflow,

White Paper
See how Microsoft Dynamics CRM QuickStart Sales Solution can improve
the way your company targets new customers and drive sales activity,

Datasheet
Learn more about how you can help your business succeed with the right
product and the right partner,

Webinar
Comprehensive overview highlighting benefits and capabilities of the
Microsoft CRM QuickStart Sales Solution,
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Focused on Each Search Query
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EPICOR.

The leader in ERP software

Enterprise Resource Planning (ERP)

integrated cAF 501UTions 1O mid-mdrket 5ervicte & mdanuiaCiuring mauscries .

Designed to help you VIRTUAL TOUR

= Win Business
Learn more about Enterprise

» Improve Overall Efficiency Solutions from this informative

» Reduce Operating Costs Virtual Tour

s Streamline Your Financial
HOSHHORS START VIRTUAL TOUR »

Epicor provides a comprehensive suite of enterprise resource plannintc (ERP)
solutions for mid-market service & manufacturing industries.
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Another Search Query
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EPICOR.

Epicor for Service Enterprises is an industry- definin
expressly for midmarket service organizations.

Enterprise Service Automation (ESA)

e Global 1000

Designed to help you VIRTUAL TOUR

= Win Business
Learn more about Enterprise
Solutions from this informative
Virtual Tour

= Staff Your Projects

+ Manage Service Engagements

& Streamline Your Financial

Operations START VIRTUAL TOUR »

ESA Hlution designed
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Test Page Elements

-
"

SMARTSEARCH

marketing

Landing Page A

(Registration form
on internal page)

Visitors

Registrations  Conv
Rate

386

21 5.44%

Landing Page B

(Registration form
on landing page)

Visitors

Registrations  Conv
Rate

411

2.19%
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Recommended Elements to Test

Page layout

Images

Benefit statements

Action triggers

« Names and descriptions of downloadable assets.
 Registration form placement

* Registration form fields (required and optional)
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Track/Improve Results

WIRTUAL TOUR

5.8%

conv rate

# Leads b

— | conv rate

Cost/Lead
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Offer Action Options
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Alpha Five is the right database solution for you
— and we can prove it!

for.

At your fingertips.

Want to build desktop or Web applications the easy way? Alpha Five Version 7 is just what you're looking
Whether you're a power-nungry, hard-core database programmer, or a total novice who wants to build a
simple database fast, you've come to the right place.

But don'ttake ourward for it Click in one of the boxes below and let us prove that Alpha Five Version 7 can
help you put data where you really need it.

Prlmary -> DOWMNLOAD THE TRIAL
Conversio CLICK HERE
N to download the trial version.
13
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Test Secondary Actions
Conversion | #
Rate Conversions
PRIMARY Conversion: 0
15.5% 12,325 ncreased total

Software Download

volume of

SECONDARY Conversions: 4.8%
Webinar Registration

Product Tour

Inquiries by

720 30% by
adding a
secondary

action

3/21/2008
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Simplify Registration Forms
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Conversion
Rate
Original Registration Form 5.5%
15 fields
Registration Form Test #1 0.8%
5 fields

Registration Form Test #2

2 required fields, 5 optional
fields

15.5%

Balance
volume of

Inquiries with
degree of
qualification.
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Implement a Lead Qualification Process

ALL conversions (reported by engines)
N

VALID inquiries (verified by SmartSearch)
N

ACCEPTED inquiries (qualified by client)

Voo

Inquiry Email or telemarketing
follow-up process follow-up process

v

Sales Leads
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Patricia Hursh

Patricia@SmartSearchMarketing.com

1-866-644-3134x 702

http://SmartSearchMarketing.com
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