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Australia’s Uniqueness
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Source: http://flickr.com/photos/major_clanger/2080133076/
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Population Concentration
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% of Population Online
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Most popular Auz websites

Top 10 Most Popular Web Sites in Australia CO O
Austraha

1. Google.com.au 7.8%

2. mail.live.com 3.0%

3. ninemsn.com.au 2.6%

4. MySpace 2.1%

5. ebay.com.au 1.9%

6. Google 1.7%

7. Facebook 1.6%

8. YouTube 1.1%

9. au.yahoo.com 1.0%

10. www.bom.gov.au 0.8%

Source: Hitwise, "Australia Data Center," February 2008 m?‘gﬁaace
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Stats for the Globe on Search

Unique Searchers by Region Total Searches by Region
Searches
per 77
Searcher
More searches in EU
and AP than in NAM
I .
T ' Asia Pacific Europe North Latin Middle East
Asia Pacific Europe North Latin Middle East America America & Africa

America America & Africa
Source — comScore qSearch 2.0, December 2007 - total search activity: not limited to web search
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Australia Market Share
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Australia Search Market Share - February 2008 (Hitwise)
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Search is 41% of Advertising Revenues
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% of Total Ad-spend Allocated to Online by Year
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Figures include Search, Classified & Display activity.

Source: Zenith Optimedia Glo 2006, 1AB Internet Ad Revenue Report Price

Waterhouse Coopers LLP. Universal McCann.
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Universal Search
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http://bp2.blogger.com/_y9Bpp8hHgG8/RzlFJq-VSzI/AAAAAAAAAAo/HH6JyzjnqiY/s1600-h/Universal_Search.gif

http://flickr.com/photos/paperiaarre/22389656
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Thank you

erica.schmidt@isobar.net
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