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Get Hands Dirty
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Cave Paintings
Highway Billboards
Television Commercials
Street Corners
Stadium Signs
Newspapers
Google
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Enter Social Media (SMO)

• Measure Chatter (Technorati, Google Blog Search, Etc…)

• Free Tools For the Clever
• Incredible Marketplace Insight
• Identify Influencers & Authorities
• Market by “Organic” (Word of Mouth)
• Social PPC the Next Ad Platform Wave





Real Question: How to Make $$

• Google Wants Money

• Vanishing Traditional Organic SERPs = PPC $

• Mainstream Social Sites Need Money

• Hence Social PPC



Changing World = Dream
Demographic PPC Targeting



Fundamental Premise of Search
• Research Customers’ Search Patterns

• Market (Organic/Paid) to SERPS for Queries

• Lateral Stemming Thesaurus Tools  “Caterer” = 
“Catering” = “Food Service” = “Wedding Panning” = 
“Bar mitzvah Cake”

• Not Earth Shaking News



Buzz Pocket Mining: The New 
Keyword Research

• Congregation Points for Millions
• Hot Topics Define Each Community
• Idiosyncratic Tools Measure Chatter Patterns
• Influencers Lead
• Tremendous  Insight into Marketplace
• Already Marketing Mix Components



Measure Buzz Pockets

Take-Away



FB Perception = Trendy stuff
• Biting Zombies
• Drinking Teenagers Network to Meet & Make Out
• Food Fights
• Tracking Noisy “News” Feeds that Don’t Matter



Means SO Much More

• Millennial Harbinger

• Count on it PPC Ninja-Warriors-You will be using 
Social PPC interfaces.

• Advertisers Already Making Millions
Google Open Social API = Similar Thinking
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Personal Interests



Personal Interests



Create Ad



Set Budget



Review Ad



Don’t Piss Off Facebook



Traffic in Waves



In-Demo Results
• 14%-18% On Page Conversion Boost from AdWords
• Leads Convert to Sales +11%
• 80% Reduction Cost-of-Leads
• VERY Happy Clients
• Noted Viral Propensity
• Landing Page Segmentation Increased Conversion +8%
• Gained Insight for Other Channels



• Tao of Keyword Research/Buzz Pocket Mining

• Use Free Tools to Measure Buzz

• Stay Abreast of FB, Open Social, and Other Emerging 
Social PPC Platforms. More Important than FB

• Recognize the Inevitable Future is Here
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