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Cognos 10: Intelligence Unleashed i
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Smarter Decisions. Better Results.

Freedom to Think

Unified workspace
All time horizons
Progressive interaction

Connect with Others

Decision networks
Business context
Accountability

and Simply Do

Mobile and Disconnected
Integrated
Real-time

togram -S.uccess

A revolutionary Bl workspace
delivered on a proven platform
with seamless upgrade.
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Collective Intelligence &

To connect people and insights to gain alignment

* Why? Organizations need more agile and responsive decision making

processes to effectively respond to market opportunities and
challenges.

* IBM Cognos 10 delivers

— Built-in Collaboration and social networking giving groups the means
to engage more :

* Establish decision networks to share insights and drive toward a collective
intelligence

* Provide transparency and accountability to drive alignment and consensus
* Communicate and coordinate tasks to engage the right people at the right time

* S0 organizations can: Engage workgroups to easily collapse the time
to align, decide and act
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Collaboration is Everywhere
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The Chasm i
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IBM Cognos Collaboration
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Social Software for Business

89% of CEQ's believe their customers will expect more collaboration
and information sharing over the next five years

Capitalizing on Complexity 2010 IBM Global CEO Study
w

Cost and quality of healthcare are complex
iIssues that can benefit from social
networking tools that help decision makers
form a shared understanding of what the
‘system’ is doing and how to improve it.

William Marder, PhD, senior

vice president for research at the
Healthcare business of Thomson

. New Study Shows
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The IBM Working Smarter study, "a new way
of working”, states that organizations

that significantly outperform their peers
are:

- 2.0 times as likely to easily identify
individuals with needed skills.

- o.0 times as likely to enable their
people to collaborate to gain insights
and increase productivity.

- 3.B times as likely to have deployed
collaborative spaces for their people
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Just as people expect from their social networks

“I want to connect and share things with the
friends in my life.”

“I want to be updated on what's new in my
friends’ lives.”

“I want to look back at old times we’ve enjoyed.” J
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They also need in their organizations

“I need to easily connect with people who are
relevant to the decisions | make.”

Business User

“I need to better understand the perspectives of
my colleagues.”

“I need to easily access decision history in order to
learn, reference and create best-practices.”

v >
Q 'gl.*“% IBM PERFORMANCE EVENTS



i
How you collaborate with Bl today B
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How you collaborate with Bl today

Did you include all the right people?

AAY

Did you have all the information
to make the right decision?
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How you collaborate with IBM Cognos e
Collaboration Z
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How you collaborate with IBM Cognos
Collaboration

Discuss issues

Share Insights

fw&

Allgn to Decisions
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IBM Cognos Collaboration -
IBM Cognos 10 Bl Lotus Connections
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Collaboration
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Dashboards
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Integration with Lotus Connections
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Build stronger relationships

* Collect, organize, share and reuse
work

IBM Cognos Collaboration

Solution Highlights:

* Link directly from Lotus Connections to a
Cognos Business Insight Dashboard

* Single sign-on for both Business Insight
Dashboards and Lotus Connections

* Send email notifications directly from the
Lotus Connections Activity

* Filter Activities based on the dashboard
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With IBM Cognos Collaboration you can:

*Bring together the data

»Increase efficiency and effectiveness

=|nstill greater confidence in decisions

=sStimulate innovation

| &8 r_p T
|ﬂ'| —'i?iﬂl-!-“ g

E-mails, IM chats,
documents...

Use existing skills
discovered through the
professional network

Easily vet decisions by
experts

Access the experience and
knowledge of more
stakeholders
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Ensure greater context for decisions

* Add another dimension to the
information

Annotations _ 8
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With Annotations you can:

»Add another dimension to your data
Understand the reasons
behind a decision

»Dramatically reduce duplication of work
See what others
are working on

»Ensure consistency and completeness
Reuse processes for
decision-making
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Build a reliable corporate memory

* Easily reference past decisions

Integrated Search

Solution Highlights:

* Search for the following directly from
Business Insight:

— Lotus Connections Activities history

— Annotations

— Current Lotus Connections Activities

— Any related items in Lotus Connections
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With integrated search you can:

=Track and audit decisions and initiatives

Ensure consistent use of
best practices

=Easily reference past decisions
Greater accountability and
transparency

»Compare and analyze decision outcomes
Revisit past decisions for
creation of best practices
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Collaboration Facilitates Better Decision-Making *

Leveraging collaboration, organizations are
able to:

* Help build stronger relationships
* Ensure greater context for decisions

* Build areliable corporate memory
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Customer Quotes i

"I'm very impressed with the ability to be able to have a conversation [collaboration]

...and actually be able to see the information and share it and drill into something
when you're having a chat with a colleague.”

John Mazerall

Data Architect, Manager, Business
Intelligence and Data Solutions
Canadian Blood Services

w

“Annotations we have had several cases in the past | can go back ten years now
where end users and different groups have been wanting to be able to add context
to what's on what's included within a report, within a in cube, within a Dashboard or
scorecard the annotation capabilities are going to be a big plus | think that that it
will likely be the capability that we get that heaviest demand for."

John Mazerall

Data Architect, Manager, Business
Intelligence and Data Solutions
Canadian Blood Services

w
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Delivering Program Success

IEM

IBM Cognos Business 8{, .
Intelligence V10.1 '72'@ /
Handbook

* New “How-to” Books Deliver Expertise
— BI Strategy Book, Bl on Cloud, Bl Redbook

* Proven Practices, Communities &
Workshops

— Champion & Business Analytics Workshops
— Innovation Center & Communities
— Champion Kit, Blueprints —
— DeveloperWorks, C*3 Blog IBM Cognos

* Services & Training Champion’s Kit

Drive Bl Success
— Proven Practice Workshops, Learning
Assessment and User Adoption Services

— Broader portfolio of self-paced training
options

* Broader Deployment Options
— Expanded offering for System z
— On IBM Compute Cloud
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