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Note:

Information regarding potential future products is 
intended to outline our general product direction and it 
should not be relied on in making a purchasing decision. 
The information mentioned regarding potential future 
products is not a commitment, promise, or legal 
obligation to deliver any material, code or functionality. 
Information about potential future products may not be 
incorporated into any contract. The development, 
release, and timing of any future features or functionality 
described for our products remains at our sole discretion.
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Why does this matter ?
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You’ve heard the buzz…
People are communicating and building relationships in new ways

It’s happening now!
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Continuing the Conversation Beyond the Firewall
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A Social Business addresses current social trends

Employees
are connecting in new ways 

in all facets of their life, 
including work

Customers
discussing you and 

setting your brand today

Competitors
are crowd-sourcing ideas 
to bring new solutions to 

market

Source: IBM CIO Study, 2010
Source: McKinsey Study of 1,700 executives

 Evolve and outperform    Evolve and outperform   
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Social Business addresses a real MARKETMARKET

1 Source: McKinsey Global Survey; “How companies are benefiting from Web 2.0”
2 Source: IDC, Predictions 2011: Welcome to the Mainstream
3 Source: IDC, “Determining the Value of Social Business ROI: Myths, Facts, and Potentially High Returns” 
4 Source: IDC, Worldwide Social Software Software MarketShare by Vendor
5 Source: Gartner, “Study encourages businesses to embrace social networking”; Nikos Drakos

“It will eventually be seen as essential to all large firms, encouraging more open and transparent 
communications with staff around the world, and helping to improve relations with existing and 
potential customers.” 5

● 74%74% companies are integrating Web 2.0 with 
customer interaction1

● 75%75% companies are integrating Web 2.0 into 
employee day-to-day activities1 

● 71%71% companies are integrating Web 2.0 with 
partner/supplier interaction1

● 69%69% companies report that Web 2.0 tools have 
delivered measurable business benefits1

● 38%38% estimated growth for the Social Business 
software market through 20142

● $2B $2B estimated Social Business software market 
size in 20143

● IBMIBM identified as the market share leader in 
Social Platforms in 20104
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Why does this matter to IBM ?
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Instrument the world's systems

Interconnect them

Make them intelligent

33 big ideas to build one smarter planetsmarter planet

SoftwareSoftware is key to transforming the planet 
and making  businesses smarterbusinesses smarter
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IBM’s Software Solutions Group
A portfolio aligned to meet our client’s needs

10

To define and develop a new category of solutions software, leveraging 
IBM’s Middleware portfolio, to deliver an industry-oriented value proposition
to line-of-business users

Our Mission

Industry Solutions

Software Solutions
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AnalyticsCollaboration

Enterprise
Content 

Management

IBM Industry 
Frameworks

Commerce

Smarter Commerce

Software Middleware

Systems  Technology

Portal
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Social business         for a smarter planet

On a smarter planet, people are transforming the 
way they interact...and this transformation is 
impacting the way business is being done

95% of standout 
organizations will focus 
more on “getting closer to 
the customer” over the 
next 5 years.

– IBM CEO Study 2010

Standout organizations are 

57% more likely to allow 
their people to use social and 
collaborative tools.

– IBM CHRO Study 2010

Why Social Business is important to our clients...

69% of respondents report 
measurable business benefits from 
Web 2.0 tools, including better 
access to knowledge, lower costs of 
doing business, and higher 
revenues. 

– McKinsey Global Survey 2009
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IBM believes that People are at the Center of this 
Social Transformation
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Consider a people-centric model
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IBM's strategy for Social Business
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A Social Business embraces networks of people to 
create business value 
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Internet / Extranet

Customers interacting as an individual (self-
service), interacting with other customers and 
company representatives (efficiently, via social 
tools), with the company overall (driving brand 
awareness & revenue growth)

Peer to Peer

Business to 
Employee

Business to 
Business

Business/Government to 
Customer/Citizen

Intranet

Employees interacting as individuals 
(expertise), interacting with self-forming, 
distributed teams (peers, customers, partners & 
suppliers), as a company overall (communities 
incorporating customers & partners around 
innovation) reducing the friction of work.
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Exceptional Web Experience

Peer to Peer

Business to 
Employee

Business to 
Business

Business/Government to 
Customer/Citizen

Exceptional Work Experience

Project

NORTHSTAR

Project

VULCAN
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Project NorthStar

Peer to Peer

Business to 
Employee

Business to 
Business

Business/Government to 
Customer/Citizen

Project Vulcan

Mobility

Deployment 
Model

Analytics
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Social  
Everywhere
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Mobile First. Mobile Everywhere.

● Apple sold 15 Million iPads in 2010

● Facebook now receives more updates from mobile devices than PCs...
… and has declared 2011 “the year of mobile”

● RIM delivers more Blackberry integration to IBM Collaboration than any 
other

─ Presence, E-Mail, Instant Messaging, Social Software,
Team Collaboration, Document Editing, Online Meetings

● IBM Collaboration Solutions natively support Mobile Browser Access...
… and more and more apps are being delivered across multiple platforms

22

Apple iOS Google Android Nokia Symbian Blackberry

Delivering exceptional mobile experiences for advanced collaboration on smartphone platforms
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ExceptionalExceptional

ExperienceExperience

ExceptionalExceptional

ExperienceExperience

Social Business EXPERIENCESEXPERIENCES

Deepen client 
relationships 

Optimize your 
workforce

IBM Social Business Framework
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Standout 
organizations are 

57% more likely 
to allow their 
people to use 
social and 
collaborative tools.

Exceptional                                 Experience
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Contextual Integrated MobilePersonalized

One Click Discoverable OpenSecure

Exceptional                                 Experience
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Mail widget for 
inbox access

Calendar widget

Enterprise 
Activity 
Stream

Exceptional                                 Experience
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“Quick Look” dropdowns for 
mail, calendar, people and 
places triggered on hover

Apps menu includes 
all other applications 
a user has access to 

including 3rd party 
extensions.

Site-wide Settings, 
Identity and access 

to My Profile

Exceptional                                 Experience



 
©2011 IBM Corporation

28

File share embedded 
experience in email

Exceptional                                 Experience
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Share Box is available 
from any destination.

Exceptional                                 Experience
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Persistent access to 
unified communications

Exceptional                                 Experience
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Collaborative, 
simultaneous editing with 

commenting and tasks

Exceptional                                 Experience
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Exceptional                                 Experience
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Exceptional                                 Experience

Social Analytics
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Exceptional                               Experience

95% of standout 
organizations will 
focus more on 
“getting closer to the 
customer” over the 
next 5 years.
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SocialSocial

Web/ContentWeb/Content
PlatformPlatform

MobileMobile

RichRich
MediaMedia

SearchSearch

UnifiedUnified
CommunicationsCommunications

AnalyticsAnalytics

CommerceCommerce

Exceptional                               Experience
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Personalized 
Experience

Exceptional                               Experience
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Collaborative, 
simultaneous editing with 

commenting and tasks

Page level analytics 
and real-time 
dashboards

Exceptional                               Experience
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Preview in context

Drag and drop editing

Exceptional                               Experience
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Social 
Communities

Click to chat 
Click to call

Facebook

Exceptional                               Experience
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Mobile

Exceptional                               Experience
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Click count analytics

Advanced analytics 
on page actions

Exceptional                               Experience
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Growth and 
Innovation

Cost reduction 
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Collaboration

IBM LotusLive Engage service 
providing a suite of IBM's leading edge 
collaborative services. 

5 GB of data storage
Social networking 
Project management
Instant meetings
Online forms
Chart visualization
Communities of interest
Extranet collaboration
Online files

IBM LotusLive Notes service 
providing Lotus Notes software as a 
hosted service

25 GB mailbox
99.9% service level agreement
Anti-Spam / Anti Virus
Instant messaging
Rich client
Browser

Options
Mobile services
Retention archiving
Single sign on
Managed onboarding

Messaging Documents

Symphony and Project Concord 
providing rich client editors and integrated 
online editors.

Rich client included with support with 
LotusLive Notes.

Online editors in beta to be released in 
2011.  Documents, presentations, 
spreadsheets. 

Online editors will be integrated with the 
rich client and online suite.

Deployment Choice:
On Premise or in the Cloud
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Exceptional Web Experiences Exceptional Work Experiences

Enable nimble employee interactions 
Peer to peer and in teams, with customers 
and partners, and with the company 
overall, business to employee

Enable engaging customer interactions
Self-service, with other customers, with 
company representatives, and with the 
company overall (brand, revenue)

Realized 
through

IBM Social Business Framework

A modular and open set of capabilities that accelerate the 
development of advanced Social Business solutions 

Enabled 
by

Business 
outcomes

Deepen client 
relationships 

Drive operational 
effectiveness

Optimize your 
workforce
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● OpenSocial

● Oauth

● SAML

● CMIS

● Atom

● ActivityStreams

● HTML 5

● OpenAjax

● ARIA

open

social
business
toolkit

IBM
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Providing Embedded Experiences
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Social Business EVERYWHEREEVERYWHERE
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Customer 
Experience

Marketing 
Processes

Enterprise
Content
Management

Customer 
Experience

Software
Development

Decision
Making

Business As Usual Social Business

Deepen 
relationships  

with customers

Generate new 
ideas faster

Enable a more 
effective workforce
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Customers get Social... to do 
Business !
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IBM customers are achieving real business 
results with social collaboration today

Rheinmetall AG uses embedded web 2.0 collaborative tools 
to bring together isolated divisions and workgroups into 
business-wide communities creating flattened, always on and 
optimized global network of experts. with 100% team 
transparency, 24/7 project work is possible

At Chubu Electric, enterprise wide 
collaboration build on Lotus solutions enables 
them to rapidly develop high-value 
products and services.

Employees and their expertise at BASF are visible 
across the organization regardless of organizational role. 
Projects and task transparency creates more 
effective and time saving knowledge sharing

ftp://public.dhe.ibm.com/common/ssi/ecm/en/swc14016usen/SWC14016USEN.PDF
ftp://public.dhe.ibm.com/common/ssi/ecm/en/swc14016usen/SWC14016USEN.PDF
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Encourage collaboration 

Build knowledge and 
experience

Social Business in ActionSocial Business in Action

For CEMEX, becoming a Social Business 
allowed them to create a more agile and efficient organization

CEMEX Shift PlatformThe vision was clearly defined… 

Develop initiatives to: 

•better serve customers
•improve productivity 
•be better prepared for future challenges

The value is real… 

•Agility and efficiency = collaboration 
between 7K staff in 50 countries

•Open and authentic culture = 
new products, faster and first 
global product, Ready-Mix

•Market growth = new markets for existing 
products, new products for existing markets

…true innovation and transformation

Source: Gilberto Garcia, “CEMEX and becoming a social 
business with IBM software,” 2010.

http://www.youtube.com/watch?v=YZA20c47fA8
http://www.youtube.com/watch?v=YZA20c47fA8
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Social Business in ActionSocial Business in Action

For China Telecom, becoming a Social Business 
streamlined innovation and product development

China Telecom’s Solution

…an integrated innovation platform that enables collaboration among 
employees, partners and customers. 

●Source: China Telecom, 2010.

• Allowed 554 new “voices” into the development process during 
the first six months of the platform launch, with the publication of 
the first idea a mere ten minutes after launch

• Enabled the organization to gather ideas directly from 
consumers’ Web 2.0 entries and launch new services with the 
knowledge that subscriber demand exists

• Reduced opportunity costs and risk by expanding sources for 
new product ideas

Need:  
To bring products 
to market at a more 
competitive, faster 
pace 

http://www.youtube.com/watch?v=YZA20c47fA8
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Social Business in ActionSocial Business in Action

For Sennheiser, becoming a Social Business  
orchestrated deeper knowledge based support via online collaboration

Global Social Collaboration Solution
…connecting customer support representatives, audio 
engineers and global experts to:

. 

Source: Klaus Höling, Director IT & Group CIO, 
Sennheiser electronic GmbH & Co. KG, 2010.

•Build strong customer relationships for idea sharing

•Rapidly solve problems and streamline live events 
by transforming a large quantity data into an easily 
accessible knowledge base

•Collects critical detailed information on equipment requirements and 
the technical specifications for global venues 

Need: Enable 
representatives to help 
audio engineers prepare for 
concerts and solve 
problems fast. 

“The collaboration platform connects team 
members with customers and partners. Global 
RF specialists have a solution for working 
together around the world.”

http://www.youtube.com/watch?v=YZA20c47fA8
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Experience what it’s like to be a Social BusinessExperience what it’s like to be a Social Business

The IBM Portfolio…

Connect people and ideas via dynamic software

…enables you to become a Social Business and to create business value.  

Cultivate trusted relationships

Make existing business applications social 

Enable existing applications

Strategize, customize, and deploy your social business

Get the right expertise to make it happen

Mobility with iPhone, iPad, Blackberry, Android, Nokia

Connect and work anytime, everywhere

http://www-01.ibm.com/software/lotus/socialcollaboration/
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55 Thank You !
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