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TOP MARKETING INVESTMENTS FOR H2 2014
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MARKETING EXPERIENCES
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Real-time Marketing
Increase the value of every
inbound customer interaction.

eMail Marketing

Make targeted email and mobile
messages part of your interactive
strateqgy.

Interactive Marketing

Engage your audience in cross-
channel dialogues that build on
past and current behavior.

Event-based Marketing
Respond to customer needs and
opportunities at exactly the right
time.

Marketing Operations

Improve planning, budgeting and
operational management of all
marketing programs.

Personalization
Deliver a personalized

conversation across all channels.

Advertising
Automate paid search and
targeted display advertising.

IBM Enterprise Marketing Management provides the following Solutions:
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MARKETING OPERATIONS

Retargeting
Target an offer or content to
maximize online conversion.

Product Recommendations
Improve conversion rates by
making relevant
recommendations.

Social Media Marketing
Measure ROl and engagement
with a centralized consola.

Mobile Marketing

Zain a comprehensive view of
your customers in the mobile
space and analyze taylor
campaigns accordingly.

Search Marketing

Improve results, reduce costs
and demonstrate returns on pay-
per-click investments.

Lead Management
Generate leads and convert them
into loyal customers.
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,a marketingesek 71%-a
kampanyidoszakban, rugalmasabban
koltene a technoldgiai megoldasokra”
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,a marketingesek 80%-a még mindig
piackutatasokra tdmaszkodik sajat
tgyféladatai elemzése helyett”
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_mobileszkozeink 90%-ban
karnyujtasnyira, 1 méteres tavolsagban
vannak, am ligyfeleink marketing zaj
helyett jl célzott és idozitett lizeneteket
hajlanddak csak fogadni”



€- AFORRAS AMIT
HASZNALNUNK KELL

,a Z generacio 84%-a kozosségi és
felhasznaloi vélemények alapjan
vasarol, am a marketingesek csak
25%-a figyeli a blogokat”




,a marketingesek mar 67%-a érzi
felelosségenek az tigyféladatok
kortiltekinto védelmét és az
adatszivargas megakadalyozasat.”
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CHIEF MARKETING OFFICER
CHIEF EXPERIENCE OFFICER
CHIEF INFLUENCER OFFICER

« Chief EXperience Officer (CEXO) pozicié minden sikeres cégnél

“THINK?” analytics marketers,
“FEEL” engagement marketers and
“DO” production/content marketers

A ClO-bal lehet Chief Intelligence Officer aki felel a:

big data management

brand & campaign security
communication technology

client retention & targeting teriiletekért
marketing automation




MEDIA OPTIMIZATION LOCATION BASED PROMOTION

= SOCIAL PORTALS
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Koszonom figyelmuket!

Kérdes esetén. ..

.dalanyi@hu.ibm.com




