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A New Way To Work

The End of
Marketing ...
As You've

Been Doing It

Loren McDonald,
Marketing Evangelist
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Let’s talk
marketing
shifts




Shift #1 Customer Power

From

B2B '
& B2C

) BusinessConnect 2015






:

say they have

a holistic view of
the customers
across segments/
channels

of customers
stated that the
average brand
doesn’t understand
them as individuals ﬂ



We often

miss the
target ...
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Shift #2: Retention marketing increases

From To

Building Customer
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The Declining Value of Brands (and the Rise of Customer Relationships)

PERCENTAGE OF ENTERPRISE VALUE

25% - :
: ENTERPRISE VALUE CUSTOMER VALUE
(Purchase price of acquired (Gauge of the worth of
business for 100% of shares, existing repeat customers
20 - plus interest-bearing debt who are known in person)
minus cash acquired) :
15 -
10 - BRAND VALUE \/\
(Brands, trademarks, trade
names, product names, banners
and mastheads, publishing titles,
5 - domains, and other similar items
owned by the acquired business)
L 1 | 1 1 |
2003 2005 2007 2009 2011 2013

SOURCE MARKABLES ©HBR.ORG
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Shift #3: Mobile rules

From
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India will be the biggest retail market in the
world to evolve in the digital age.

India will be the biggest mass retail market in the world to evolve in the digital

age. That web-first, mobile-first mindset will likely give birth to retail
innovations as yet unseen in the rest of the world. Because while personalizing

the retail experience is not new, doing so at a scale of 1.2 billion people

certainly is.
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“India's Myntra to close
website, go mobile only”

SHOP FASHION

Mobile

80% 2aPP-
traffic

Spring's
new hue




Shift #4: Behavior + Automation

From To

Calendars Behavior
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Traditional Marketing

It's all about “the plan™:
Filling up the Calendar

4 per week
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Behavioral Marketing '

It's all about the customer:
Acting like a great Concierge ‘

50 per day
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B The Decisive Moment

"To me, photography is the
simultaneous recognition, in a
fraction of a second, of the
significance of an event as well
as of a precise organization of
forms which give that event its
proper expression.”

Henri Cartier-Bresson



ltis about Y | A " e

making 'Big )y

Data” small ana =
actionable for

each individual
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You need to connect to everything

®@00LO®

Events Mobile Blogs (o%:1]] Location = Communities
Center

eloClClClele

Customer Push Facebook Twitter Wearables Retail Email Devices+
Interactions

" BusinessConnect 2015 iER W

o 39



Shift #5 Creating value for the customer

From To

—
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Galvin Klein, Hugo Boss, John Varvatos, and more. Please ciick here if the emall below s not dispiayed correctly. Shed some winter weight with lighter fabrics and brighter colors. Shop our guide.

¥OUR ACCOUNT | TODAY'S DEALS

amazon NORDSTROM
~—

Prime MENS SHOP

AMAZON FASHION | WOMEN MEN GIRLS BOYS BABY SALES &DEALS FREE RETURNS AllMen's  Clothing Shoes Accessories  Grooming & Cologne  Designer Collections ~ Sale

ALL-OCCASION

POLISH  § e

FOR SPRING

Lightweight suits, blazers, and more.

P> See more




Shift #6 Contextual marketing

From

To
Omni- '
Channel @
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How many
channels can we
use to reach our

customers?
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—  FINALLY, FITNESS TH o, -

AT JUST FITS Yo

Sl.ecK rlf 2.0




SleekFit 2.0
$110.5
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7 Are you ready v
to jump In?
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A New Way To Work

Thank
You!

Questions?
Loren McDonald
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