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MATHENY: Wel conme to this I BM podcast. |'m Angeli que
Mat heny. Joining nme to discuss, why reinvent a solution
when you can repurpose your information wi th data mashups,

is Chris Guber, Product Mnager.

In this podcast you will find out what data mashups are.
Chris will identify what data can be incorporated wthin
data mashups. Chris will also provide sone insight on the

types of solutions that are appropriate for data mashups.

And finally, Chris will discuss the speed in which you can
unl ock and reuse existing solutions for new business
probl ems wi thout reinventing the wheel. H, Chris. Wlcone

to the podcast, thanks for joining us.

GRUBER: H, Angelique. Thanks for inviting nme to have

a chat with you

MATHENY: Geat, let's start with this question, what is

a data mashup and why is it useful?

GRUBER: Sure. Well, a data mashup is typically an XM

stream of data. And what it ends up being is being able to
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be transfornmed, nerged, augnented and even conbined with

ot her feeds of information.

And so why is that inmportant? Well, when you are |ooking at
the nature of a lot of core systens and being able to unl ock
the data into a feed format, which is part of what data
mashups is, you're able to actually repurpose a |l ot of the
data and information that you have at your fingertips froma

busi ness perspecti ve.

And so you can nmaxim ze your green initiatives with your
i nformati on managenent. \Wen you | ook at your SQOA -- or
Service-Oriented Architecture -- you are enabled to maxi m ze
t he reuse of these solutions for quick applications that are

built out with data mashups.

So what you end up having as a teamwithin IT and |ine of
business is the ability to work smarter and the ability to
i ncrease your intelligence because you' re conbi ning data

sources that traditionally aren't typically conbined.

For people in IT, each person has a role and an expertise to
make up the part of a larger team And when you're able to
produce data fromyour role in a very consumabl e format and
then conbine it with other roles, you have the ability to
truly get over these skill barriers and do it very, very

quickly. So this is where data mashups really excel in
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produci ng sol utions for the business.

MATHENY: So what data can be mashed up?
GRUBER: So data mashups are pretty wide in what they
can include. First of all, because it's a Wb 2.0 kind of

concept it would be natural for you to think of Wb-based
content such as Internet, intranet, RESTful services, RSS

and At om f eeds.

But with that being said, for a business to be truly
successful in using this stuff, you' re going to want to be
able to mashup core data insofar as the enterprise systens
like M5 transactions, mainfranme information. W have a

| arge anount of data in relational data sources.

Al so, we have |arge anmpbunts of data in archive data or
| egacy data. And | would be rem ss to nention the SCA
artifacts in Wb services, you' d be able to pull that

i nformation together.

But also you're able to pull in desktop data, things |ike
spreadsheets, comma separated files that are typically found
in desktop productivity tools. And | would assert that this
type of data is where nost business users spend the bul k of
their effort, with this desktop data. So all this

information can be included in a data mashup. Typically you
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don't see this data presented in a unified format.

MATHENY: Chris, you know speed is of the essence these

days, so how qui ckly can you enable this data?

GRUBER: The challenge is figuring out the data you
want. Once you figure out the data, being able to get to
the data is pretty quick. As | nentioned before, you
typically have to do a basic connection to the data. In
many cases it's pointing to the right server with the proper
credentials. And within m nutes you can produce feeds from

these data assets or data sources again wthin mnutes.

Now, once the data is unlocked and into a feed format, your
ability to massage the data, because it's XM. and

extensi ble, through a browser interface, so you're using the
browser for the browser in this particular case, and data
mashups done through the browser really accel erate your
ability to massage the data, because it is ubiquitous at
that point. And what you end up having is data in the
format that you need to be produced, again, within 10

mnutes in many cases.

MATHENY: Ww, that's really great, Chris. And what

types of solutions are appropriate for data mashups?

GRUBER: Bi gger question, Angelique. For solutions with
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data mashups, what we're |ooking to acconplish with this
technology is to solve problens that normally we can't get

to.

Things that are difficult to nodel from an application
perspective and things that come up in a day and day

busi ness that have high value for our business. So things
i ke tracking conpetitors from product analysis or service
anal ysis, | ooking at new busi ness opportunities and buil di ng
out new products. Those types of things are not typically
nodel - abl e because you're still |earning as you go, and
there's no way to produce an application in that fluid

envi ronnent .

Al so | ooking at just general things |ike assessing ri sk,
assessi ng new product ideas, |ooking at things |ike nmergers
and acqui sitions where the nature of the business in that

respect is very fluid to the nmarketpl ace.

So those things are very difficult to nodel. They tend to
have sone sort of lifecycle. And so IT typically can't get
to that. This is where data mashups can fall in and provide

a huge anount of value for the business.

MATHENY: And finally, Chris, | think the nost inportant

guestion, how can we | earn nore?



CGRUBER: How can we |l earn nore? Well, there is a fair
bit of information on our ibmcom Wb sites. You can Google
for | BM Mashup Center, | particularly recommend the | BM
Mashup Center wiki. It will have things Iike docunentation
but al so denps. There's sone videos that you can learn to
see what we're tal king about when we're tal ki ng about

unl ocki ng and mashing up data, as well as Wb pages.

And al so, if you are enticed with those denos and
collateral, I'd also encourage you to contact your |IBM sales
rep frominformtion managenent or Lotus to get perhaps a

trial copy of |IBM Mashup Center.

And perhaps engage with themw th a consulting session to
tal k about what your needs are, does mashups nake sense for
your particul ar environnment and architecture. So having a
di scussion at that level with the people that know what
mashups can do and the opportunities that they're in has a
hi gh val ue for opportunity to use | BM mashup center and data

mashups.

MATHENY: And these are no charge, no obligation
consul ting sessions, correct?

GRUBER: This is correct, yes.

MATHENY: Well, that's great. Chris, this was very

informative. Thank you so nmuch for taking time out to
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di scuss, why reinvent a solution when you can repurpose your

information with data mashups. W really appreciate it.

GRUBER: Thank you.
MATHENY: That was I nformati on Managenent's Chris G uber
Product Manager. This has been an I BM podcast. [|I'm

Angel i que Mat heny. Thank you for [|istening.
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