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Mission di Axiante

= Affermare la propria Leadership attraverso il successo delle

soluzioni innovative create per i nostri clienti.

© La nostra Eccellenza deriva dalla vocazione naturale alla

innovazione e dalla nostra ossessione per la qualita .
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Conoscere | competitor

YAMAHA

Estendere la conoscenza a tutti 1 livelli aziendali

Chiarezza e I'immediatezza nell’interpretare
le iInformazioni.
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Analisi Comparativa Top Brand Aggregata

Seleziona iTop |5 TI Brand
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All Market: Segment composition

Dettagli per Segmento di Prodotto

Current Year-ToDate Analysis
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Benchmark per Modello

@YAMAHA  vomsha Motor Eatia

Grafico Comparativo Markel Share per Modelks
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cIOo
Line
Manager

Ampliare l'accesso
alla conoscenza

Business
Manager

Q

Business
Analyst

CFO

Controller
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Finance
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Cartsiis pubbiicha

Cartsis parsonall

Portali Tematici
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Sales Manager & Dealer Performance

@ YAMAHA

Yamaha Maotor lEalia

Sales Performance PTW
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Invoiced Amount Change (YTD vs PYTD)
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Analisi dello Stock e Indici di Magazzino

@VAHAHA ymitcognos Log Off
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Chiarezza ed immediatezza
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Market Share giornaliero

N° Immmatricolazioni Current YTD Previous MTD Previous % Market % Market % Market Growth Growth
Day YTD MTD Share Share Share YTD vs MTD vs
Current Current Current Previous  Previous
| . Day  VYear Month  YID =MD
e @ BMW 157 6.177 4,731 1.982 1.626 16,88% @ 16,31% 15.49% 4.83% 4 18%
}r (?HDHDA 129 5.063 6.314 1.889 2.485 13,87% | 13,37% 14.77% -1,96% -2.53%
m KAWASAKI 4.558 5.412 1.610 1.973 10,65%  12,04% 12,.59% -1,10% -1,15%
J _,:- DUCATI 3.265 3.476 T @ &30, 92.28% 0,18% 1,23%
5 HARLEY-DAVID 46 2.714 2.620 081%  107%
N® Immatricolasioni
s SUZUKI 70 2.592 3.089 .- Sum T T — -0,66%  -0,79%
\junum 1”2 31 I
. KTM 36 2.003 2.005 T — o . 0,66% 0,19%
TRIUMPH o 1.581 2,028 ewcnrl s s % LW -0.75% -1,14%
7 HARLEY-DAVID 1714
EAPR]L‘[A 30 1.119 1.279 2592 i -0,15% a.21%

2001
Total 930 37.869 41.188 ol I
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Analisi Comparativa per prodotto: si confronta un modello Yamaha....

Market Share: select Parameters to compare models

——

I
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Analisi Comparativa:

90 DR
Market Share: select Parameters to compare models
/' moto CBR 1000 RR - Google Search - Windows Internet Explorer B = |EII£I
"‘l http ffuwsgoogle. comisearchzhi=engsource=imahpRa=motn %2 0CBR #20 L000% 20R R ébiv=204 Bhih=6 048se=NevITSiK 4o 324055y kMt brn=isch# q=moto+CBR+1000
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- Weh - »mpare to previous
Images ; = - o <
Waps ;,' 4 : ; e gt
Videos
_Srnnn_inn S S :
Segme | 4 d (Last 12 months) | ages
SUPERSPORT | ’_l_l_l_l_l_ |° Internet Iﬂ - | 100% - 2
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YAMAHA

Exit

Analisi Comparativa: una volta individuati | modell

I
Type MC

Here you can see all the models that you choose, with the quantity sold within this year.

Models choosen (qty sold YTD)
HONDA CBR 1000 RR 260
KAWASAKT NINJA IX-10R 1]
VAMAHA YZIF-R1 154
Choose another Models Select TimelLine Last 12 months j ¥ ¥TD

Go to Comparison
F_Tempo

Deseleziona

‘Last 12 months
Year To Date
Current Month
Last n days

...Sl definisce I'arco temporale da analizzare....

axliante
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& YAMAHA

Analisi Comparativa

Yamaha Motor [talia

Model Comparison by Province - Adv2

Type MC
|Last 12 manths =] 100% B0
90% | 70
| & vD e
: 60
Deseleziona 70%
60% 50
|Prov ;I S0% 40
. 40% =
Exit 30% 1
. 20
20% % 26
10% 16 s 10
0% —0
January 2012 February 2012 March 2012 April 2012 May 2012
¥ yzFR1 M CBR 1000 RR NINIA Z%-10R = Quantit, Market Share %~ Market Share %
v
January 2012 | February 2012 | March 2012 | April 2012 _
| ¥ZFR1I  CBRIOOORR NIMJAZX-I0R = YZFRI  CBRIOOORR NIWAZX-I0R  VZF-RI | CBRIOOORR NINJAZX-IOR  YZF-RI  CBRIOOORR NIWJAZX-10R — YZF-R1
| Total 29,25% 31 47,7% 50 23,58% 25 33,02% 35 51,B9% 55 1509% 16 29,79% 42 51,77% 73 1844% 26 31,03% 27 54,02% 47 14,94% 13 27,14% 1
ALESSANDRIA 50,0% 1 G0,0% 1 50,0% 1 50,0% 1 100,0% 1 100,0% 1 100,0%
ASTI 100,0% 1 100,0% 2 100,0% 1 100,0%
BIELLA 100,0% 1 100,0% 1 100,0% 1
CUNED 50,0% 1 50,0% 33,3% 1 33,3% 1 33,3% 50,0% 2 250% 1, 250% 1 333% 1 667% 2
NOVARA 100,0% 50,0% 1 50,0% 1 100,0% 1
TORIND 33,3% 1 33,3% 1 33,3% 250% 1 250% 1 50,0% 100,0% 5 100,0% 1
VERBANO-CUSIO-0550LA 100,0% 1
ADSTA 100,0% 1
GENOVA 50,0% 1 50,0% 1 100,0% 3 50,0%

- B I
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