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We couldn't do it without you!
In our Ready to Execute model, we are on a journey to transform our demand generation and Pu.t.tln g R ea dy'tO'Exe cute il’] m O.tl on

management model that simplifies our key messages, standardizes critical assets, and centralizes
campaign execution support. This approach is focused on enriching the client experience with
IBM, driving higher quality leads with stronger nurture, and increasing yield and conversion.

Enrich the customer experience with IBM
Drive higher quality leads

Increase overall yield and conversion rates
Streamline campaign development process

We are excited about this transformation and look forward to working together to achieve our
objectives. Our success is based on our combined commitment. Thank you for your dedication

and teamwork!




Conditioning, capturing and winning the market with our Ready-to-Execute campaigns

Ready-to-Execute (RTE) is a new model of campaign delivery. The IBM worldwide teams have designed and delivered the campaign strategy, plan, assets and offers as a complete package.
At the heart of RTE are eNurture web sites centered on our core software capabilities. Through targeted messaging, integrated social media and digital strategies, RTE is designed to deliver
more effective campaigns that increase demand and drive higher yields.
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eNurture Events Workshops

Drive to emails
launched by IMTs

Information Integration & Governance event

Information Integration & Governance workshops
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product pages

Big data, integration and governance.
Turn information into insight
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The self-nurturing journey across
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Delivering Trusted Information for Smarter Business Decisions

Registration page
Google

Take advantage of today's data explosion to grow your  eBook: Understanding Big Data:

while ing costs and ing risks Gaining insght from the volume, variey and
velocity of data.
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Ifinformation growth never stops,
how do you harness it?
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Unica based eNurture to engage

Drive to emails conversation
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l Responses captured by Unica

unica

I Unica sends eNurture emails to
continue the dialog

3-touch eNurture stream
launched upon offer download
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Emails drive to deepening offers on other sites
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