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Data growth challenges (and opportunities) as Being three-dimensional, ie increasing
volume(amount of data), velocity(speed of data in/out), and variety(range of data types,
sources). Gartner continues to use this model for describing “big data”

- 2000 X MetaGroup
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Analytic Applications

IBM Big Data Platform

Visualization | = Application |  Systems
Development | Management

& Discovery
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/,Q,, Know everything about your customer
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>./ % Run zero-latency operations
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Innovate new products at speed and scale
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Instant awareness of fraud and risk
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Exploit instrumented assets
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Business
User

Discover,
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Relevant mix of } explore 4 ™

information More accurate

Smarter
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@v Data Scientist

answers

Business Analyst
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Brand/Reputation

Marketing

. Social Intelligence ; Research Selection

Product
Dialog
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Lead management
Research & Purchase

P Customer s entati
Brand monitoring ustomer segmentation

Social feedback analysis Channel optimization
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Influencers program management Optimal trigger marketing
Assortment planning
Customer insight analysis Advocate Publ;‘:hase . Sales
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Up-sell/cross-sell management
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Buying process optimization
Use
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