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...you first need to
work out where you
are heading (Uil =)

do differently to get back on
track (& & H =)
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..while itis
necessary to have
aplan....(32tH &)

...the world often turns out different to
the way you expected so....

Z X: Steve Morlidge (2012, Finance Forum)
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=t - what we would like to happen

0j|= - what we think will happen

A& - what we intend to do

5 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

MBHQ 0|52 B 57X 22

||
|||"|
i

Ihil'“

1

il
ra

.

VA3
\

TIMELY
HE S BHASHI|IN HEE AISE
(A1)
it &S =2 L2 HgtAl 2 %=
AcTIONABLE Rl O1E 00| et B2 E B0 US

(dd71s4)

HIFMO|X 2= A (+ errors = - __
REL'ABLE errors ). i { I j I_i_l I i I j forecast
1 Agisst sz ssds ixn... LT L
(tlil%) - ) P negative errors
; rs

ALIGNED S2 HIZ R D A2 O AAS0] ©
(RAY)

Ol =IOi &

CosTEFFECTIVE
(H| gtiu| =2 a})

6 © 2012 IBM Corporation




IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

-
~

||
||I||I
i
I
dal
T
@
@
\

SAH o5 AL 7"

SHE M= vs. AlLI2I2

SHE =

ALtel 2 JIE

- Olci= U= SJtsott

POE

[
o

J
njo

Jd=2

e
0x
o

Ct

- 010F)| 2 OI2HE MZBHCH (AFRI LA E)

« =0 0l A&CIE Oeltt

« DI cHOll CHHIokZ & &tCH

« It DOl & =etth

« 20 & 0IcHE =T

© 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

-
~

||
||I||I
i
I
dal
T
@
@
\

SAH o5t AL

*SAH S AlLE[ 7|

2|2 7|H

M BYROR ABE £ ¥

, 2 =2

SeidvEnind
sfaluEd

Atel2 Alzdlold }

=
P EEE
S| OI-__,I_ al %
imn
sk S i
L
Nedtel HEol os sHe g | |
= I
S 111
i
r _
2~ St
T T
HI AL A
_ AlLIE 52
BIAI1) SN JIBOZ 42 0= 2 4+ AUl
ol-I'l I:l[:'“ E’_I o Ed- D',}” E| Ol Hﬂg AE|
2705 AlLj2l2 AR 2014
BIAI2) 2t 22 AILRIQ0 [HE HI
NB20ISE #I510] 3 g o2
HEHIE SOI2 H=00] X

A*(B*C*(1+D))

AlLtel2 A
Altel2 B

ALtele C

© 2012 IBM Corporation



ol N
w __oo ._.E_.._ OI_ .
>3 30 7 Ok S J
1 ¥ o U -
[lim] ._._m Hr = o K o
OO i __o._ =_._o = ME.__. KK
- <0 iy R = ol
- =5 < % W @ % m_z_
- =) K
Iﬂ_l_ KO = ny |x.~ _._IaLu <F 0
10 KF < AN u € &y o1
KIr = B wd 3 BRI
— - [ @ 30 =1
= __o_- oD _.__._ ol ) > 1K -
37 ol r o mu(u\ H M_.
o = o | |w% =Y 0l 0
+< N e ol o <k o =
_||_|I_ 1 =8 ~ =2 RI= = 3
- = — Lo &= 80 Kl —
K 03 o = 0l o Ul o]
- ~ = _ R Kd a(ﬁ\ of .HA.\ X Zr
nH 5l olm W Bl
ol o e o9 =
fol ¥ || ~B g =
._A_._._._ I =0 mo . il0J
_|_|_ == <F IH Mm oF %
| @o om_m Bl SR ~
i 9 s R U Jio
T Uz | | Uz Hos o~
m_lh L ] ] L] \Ml..
A1 £ _
< 31 . g5
O 10 K » 2
S 3 EEE
S o’ e
N3 10 s o
I %0 = IS
Hr K- | HuZ
_ o | <«
o ofi | =% 0=
e, . —J —
N
— T Or
o —
N Tiks)
g il 3o
£ —_
2 8 ._A_ﬁ R mo
=
=5 KIr ojm
O = —_
g:| Kl R
e = ==
O ORI
=L o TH
Q- 1o <

© 2012 IBM Corporation



-
~

[Ju]]
!!:u:
il
A

IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

AlLtE| 2 718 A= o]

ANz2dl0ld 14 4

(1) 1

(2) AiEaol& 2 o™ A

(3) AlLt2I@ So| Mt

10 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

AlLIE| 2 7]%8F A& |04

IBEM Cognos TM1 Web

(1) &

Al
e

[Base]

zHHEH |CF admin

ALUg e 20152 ot Bunker Price EE S0l AE
_EII_JCI '}I"'I".II"'D.I"'I" )_EF"D\F il I"'_I'IFI 1I‘7|:|"_|"'|"' I"'_I"'F"D\r
WSl 33,000.00 3.50% 300.00 1,130.00 5.00%

40,876,033 52,087,559

106,398,507 104,741,808

30,297.262 | 42,012,217 35,751,212 46,940,086 78,064,906 | 84,670,286
=11 714085 +11,188,873 _ATTIIE2E TN -1,656,699 +5,705,380
'/ \
/
8,655 8,655
/

41,126,383

40/965,130

-181.252f

[

46,580,333

5,892,999

(2) Al230l& 2=

3,124,821 5,147,473

27,379,788 20,017,709

-7,362,07

45,158 45,158

=0

42,263,943 34,829,010

23,251,457 17,817,833

6,686 7,017



Ay
-~
\@
s

Ll
el

IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

Al E 0]

LR

AMZ8[0] ¥ Atd| - EAL OfE Of

ol =

S S
RO
=R
=6

od

™

L]

B[
A
5

7 K
3 2|l 5
It xr o pl
| =7 U IH | - < B o R
KIr 104 ) ol = o
= o R = iof o
0z ) ol < 3 )
<F % = % % =
Hl H = <|
. Of oo M
__o___a B o] uao._
A o W5 e K K R
o R | @I ms <
0y S g S| ®m=< mw=<
O0s M= = | Okgo Okgo M
i wo D= | X X o
L I TR =Y = | ®5 ®s O
S| 7w S 1 oNES opEs W
Y Cl Hoar Mooy o
= | WD /| <00k X00F o
B0 <0 10} %0 = <R <R Ki
_._._._o - __OO - | On_
Vi Toar | Pe B
<3 ok = | Koo R0 <3
=R U 2 ~NRE R o0=<
Nl Nl

© 2012 IBM Corporation

12



E

o

-
o

L]

x

=

o

3
=

AlZ8]0]4d Af| - Of

<

=

o
1
o
«
®
3]
c
@
£
S
L
S
o
o
=
=

7]
@
=
Q
e
)
@]
it
@
g =
@
e
w
173
ps
=
=
©
[
<
£
@
E
w

o

K0

0

HAL DI

0

0{0
S

ol
0
0

bl

=
=
RM
N
10

0lu wo
80 0

oJ .r_é
= Ko
o =
O™

1o

Mepzr N =

(<)

(N | =3
I =

m
D
=
Q
wn
Q
£
<
ol
5
<

Al
o
*Rolling Forecasting=-

10

oy = 3
10 N T n
NS s D
RUS 20 KIr o
Surs m
B

R0 gy

B UE BN

3 W~

R 3 W

© 2012 IBM Corporation

13



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

o= AlZ2]0]d Al - REZ HAHE

“HO|E SIS S8 BHY Al1RE

37,311,793 42,708,475 42,853,076 37,019,688 39,973,258
2010 37,961,230 43,510,272 50,583,388 39,461,508 42,879,099 220 MM IHE2 227 3200l ©CF1
2009 82,536,513 71,994,805 72,556,547 74,505,091 75,398,238 242010 =H UEY
2010 79,385,083 73,495,335 76,990,278 76,800,908 76,667,900 s HK HES 127 WE0| = LIEHL,
2009 66,264,063 75,970,433 73,751,416 62,065,053 69,512,741
2010 59,339,138 73,395,848 79,024,898 60,820,405 68,145,072 " T2 N IYME He S olLE AEE.
= = Al A Al Al
55,000 85,000 85,000

80,000
50,000 A 80,000
: : 75,000 \
/ \ \ 70,000

45,000 / \ 75,000 N 65.000 s / \\
40,000 70,000 60,000 4
' hY '
V4 55,000

35,000 65,000 50,000
1QEZ 2QE2 3QEF 4QEZ 1QEZF 2QEF 3QED 4QIF 2 1QHF 2Q B2 3QHF 4QF 7

2009 e=——2010 2009 e=——2010 2009 e=——2010

14 © 2012 IBM Corporation



-
~

||

it
1

I

dal

T

@

@
\

IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

O|= AlZ&0] ¥ Atd| - 0| ESX| 27

200 -
PR
150 - \a\\/ Spike Sale 21t 28
B OV Spike T
100 0\\0
- 0) |
52 ol
50 -
- o> P & > —-—-—-—-—-7
0 T T T T T T T T T T T T T T
2 3% £+ 2 2 £ 4 8 3 »+ 5 2 £ g
22 -
\a\\%
17 | \/»0‘/
200\=
5%/ N ) | Spike KA
12 -
7-
2 T T I-f T T T I-I -I -l I'I_ T
2 5 o~ =2 2 g o & 5 4~ =2 =2 & o

15 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

||
I
1l
T
ra
.
A3
\

O|= AlZ&[0]M At

-AMAE 2T

0= By e T milgt 22
D - day D+1 day D+2 day
ZEHOH(22HH) | | |
< > | |
< >
< >
N = Z 2 OOIH0 Jt=SX =
D - day B
ZHOH(22HH) O cH & OH
S e EE ZHOH O X
< >
EE @4 Z2 OOIH =Xl + Hif Z&d Bt
ZHOY D120 —>
D - day B
— (2tH) Ol cH &toH
N e N ZHOH Ot X
< >

16

© 2012 IBM Corporation



Aot =22

JtotHLE

=
o

Ct o

M Atgl -2

AlEd 0|

ﬁ

=

IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

o

I
=0

io)
o1

i
=)
Iof

KIO

KIO

42 Zeleteldol, =4&)

1

[

M2l (ex:2

o
L

RO

KIo

-5.93%
0.00%

© 2012 IBM Corporation

stolEdiol

0.00%
-1.13%
4.11%
0.00%

stolEdiol

17.48%
-10.50%
-5.61%
6.64%
0.00%
-3.87%
4.81%
4.92%
3.94%
8.58%
2.47%
-13.23%
3.30%
2.96%

stolEdiol

17



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

o= AlZ&[0]M Al - 2E &

NOHE

(=91 -

=

© 2012 IBM Corporation




IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

o= Al=2{|0]4d At - OfE O =2t GAP 24

(==
—_/, L
- (—)
X0l =4 *. sunnt
.
210 A== v = .
—/,J1 | = "
* PSRN I "
! pgs® . ‘: te st *
1 .
NIRRT Y Lis !
1 D S e |
g unn®® " !
) I
I —
Al X : 1 0:” §
< = ™/ #|‘----------------------------J----------------------------->
| | | | | | | | | | | |
[ T l T l T l T l T l T |
o o o o o o o o o o o o
12 2 32 48 b& 68 78 8Z 98 102 118 12&
X
= ==
e N
| 1 | 2| 3| 4|5 6| 7|8 ]| 9 | 10]11] 12| &H]
H &l 10 10 10 10 10 10 10 10 10 10 10 10 120
AlA 6 8 8 8 0 0 0 0 0 0 0 0 30
ol — xH0| 4 2 2 2 10 10 10 10 10 10 10 10 90
=2 Al =2
oot 6 8 8 8 11 11 11 11 11 11 11 11 120
N—
lesRoll = = L =9 T
j M_salesRoling |, HE + =) SHTOR
[ 4 01 02 03 04 05 05 07 08 s 10 11 12
Ha32 aH |§E £ 1 5 HE HE HE H= HE HE H= HE
HEIHOME HE Az HAz HAZ HAx 23 HAZ SHEIHO Bz = Az S0l EQOl
Held &zt 34.63% 00% 00% 00% .00% -6.09% 00% -6.26% 00% 44.82% .00% 4.17%
HE 75,903,655 189,284,752 198,267,337 174,077,909 194,899,964 203,504,556 178,912,559 179,353,905 176,875,724 216,489,728 174,034,358 172,700,541
HESH 75,903,655 265,188,407 463,455,744 637,533,653 832,433,617 1,035938,173 1,214,850,732 1,394,204,637 1,571,080,361 1,787,570,089 1,961,604,447 2,134,304,988
a4 82,966,320 172,840,200 159,724,200 153,405,560 0 0 0 0 0 0 0 0
HESH 82,966,320 255,806,520 415,530,720 568,936,280 0 0 0 0 0 0 0 0
HE 2 EE0| 7,062,665 -16,444,552 -38,543,137 -20,672,349 0 0 0 0 0 0 0 0
HELER0|=H| 7,062,665 -9,381,887 -47,925,024 -68,597,373 0 0 0 0 0 0 0 0
FNSEE 0 0 0 0] 7,262,844 7,303,213 6,651,423 6,685,408 6,671,674 8,436,258 6,585,605 6,397,177
0l=Hz 82,966,320 172,840,200 159,724,200 153,405,560|202,162,808 210,807,768 185,563,982 186,039,313 183,547,398 224,925,986 180,619,963 179,097,718
HEHMS 82,966,320 172,840,200 159,724,200 153,405,560 166,307,841 163,199,913 170,962,580 178,725,246 169,056,815 204,891,408 169,769,918 164,702,813
HEH SE 0 0 0 0 -35,854,966 -47,607,856 -14,601,402  -7,314,067 -14,490,583 -20,034,578 -10,850,045 -14,394,905

19 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

Ol = AlEd0]d Ate]l - HAL Al=] 3 2t A|EE]|0]H

-1

SHAR | =l 22

: Seq |, + M_PromotionPlan |, sALEIZ L L AEE | a1, s 06, WHLRZINENRZ
| A ELE A A DHACHEI AT 7|2 sAE) JENSHE WSSHEM S0 S0
= Seq Total 4 00%;, 00%;, .uu%l 56,756 17,027 }'3,}'33|
1 JE HI A OB H S 2 127.73% .00%:  255,56% 0 i i
2 M HEAHEHE 1 00%  20.00%  20,00% 0 11,351 0
3 M S OIH 2l {=Eh 1 JO0%:  10.00%  10.00% 0 5,675 0
4 N |v| 0 00%  .00%  .00% 0 0 0
5 ] 00% 00%: 00% 0 0 0
. COCEHB R E-ok I HEH ) :
_ = = 00% 005 00% 0 0 0
: HIRH O~ E 52 i ~ "
7 AT T 00% 00%: 00% 0 0 0
B MR EH 52 00%: 00%: 00%: 0 0 0
SR EH S
= = - o o o
g =3 0| HH0I5HSEh 00% 00%: 00% 0 0 0
10 S-POINTAFS M S L J00%: J00%: J00%: 0 0 0
S-POINTHEI[LE)
HE|H(2HE) ™
5 Item | s M_PromotionPlan |, sALEIZ 1
U= Al=d0l& JEHEHE MESI=HN Z0 e
528 35,340,539| D 36,340,689
= HA | 73,870,741 758,760 ?4;529;5u1|
Playtex =2 36P(15+18F) 19,510 0 19,510
Plyatexcl 2] 1ap 73,212 0 73,212
Playtex ==IH 1&P 73,212 0 73,212

20 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

Ol= AMlZc0]d At| — AlLIE|E HlW &

M
a1

AlLH2| 28 2 1 H) 1w
£/ Version | < L | 32011 |,
! N 02 03 04 05 o5 0z 08 0 10 1 » 13 14
H= 75,903,555'139,234,752 198,267,337 174,077,909 194,899,964 |203,504,556 | 178,912,559 179,353,905 176,875,724 216,489,728 174,034,358 172,700,541 169,101,317 172,368,252
HEMZ 82,966,320 172,840,200 159,724,200 153,405,560 166,307,841 |163,199,913|170,962,580 178,725,246 169,056,815 204,891,408 169,769,918 164,702,813 179,313,617 191,164,656
OISHZ | 82,966,320 172,840,200 159,724,200 153,405,560 202,162,808 |210,807,769|185,563,982 186,039,313 183,547,398 224,925,986 180,619,963 179,097,718 175,269,515 178,803,825
MLIEIZ 1 82,966,320 172,840,200 159,724,200 153,405,560 166,307,841)|163,958,673|170,962,580 178,725,246 169,056,815 204,891,408 169,769,918 164,702,813 179,313,617 191,164,656
MLIEIZ 2 82,966,320 172,840,200 159,724,200 153,405,560 166,307,841 |188,740,212|170,962,580 178,725,246 169,056,815 204,891 408 169,769,918 164,702,813 179,213,617 191,164,656
MLIZIZ 3| 82,966,320 172,840,200 159,724,200 153,405,560 166,307,841 164,335,038 | 170,962,580 178,725,246 169,056,815 204,891,408 169,769,918 164,702,813 179,313,617 191,164,656
HOIR |1
300000000 — =
— ams
— 0l=H=
250000000—] ALzl 1
— AlL2l2 2
200000000 — Allel2 s
150000000
100000000
50000000

21

© 2012 IBM Corporation



N
N
>
r
Ll
el

IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

=
iof

11.8%%

61.5% 62.5%

11

09 w10

52.0%

1

'0e m'10

© 2012 IBM Corporation

22



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

SAH 6ISS Feist| #let 7|=H 24Ar

cle| o H H H =
SH 229 20|41 Visualization CtE AIA
VisualizationS &E&t =24 2 1t — NS OFIIEN R D] 8
o nites OloH & SFAF L 2 SJAIZ A Va1 O2 QS W2 DX X
v e ] T 2| 9l [}otst 0| E S
B feshmeat Hode: © set credent ;ﬁ - = |'o faid 1' |E‘| Ui
@ e P — X RN X2
B softdrink T | [ B — I — W
mitvag nnfal:hnnery: ;Z:nenmeat i - IEM Cagnes BI i:::: m B
| dai
@ ] - -
@ |
o ] (e
...... ¥ fons IBM Cognos BI LIZLH3] 5 i
HOEHON /'MMI
HTol T2 )2 20| Drag & 0-9-0-0-2 -
drop Z Click & Point A2 2 e I
9y HolE U -0 —

A& 2 A= OOl X2l JIs Ct2fet Predefined 28 Xl=

WO WO e Vo 30 e fo SiEe |
CAHE A RS BLOPS KA RO [mee
_ ) B = Campaign Response Prediction
009 -0 HOIH 26, HOIH HE Y
\Lln) ; \L El _U.||: AH U:'f'k_ I/\OH /5" g =2 O| St DI-E:! = Customer Churn Modeling @
T = ¥ B 5 ol AlS )
4 o %: _‘:_ j At GIOTES X2l JI = Profiling and Segmentation Arel
=) -
. @ | | s sare
= Fraud and Anomaly Detection o Nomert .
S8 sevessanasms el | delSs ol
= = Credit Scoring @ o2 FHEO 2
pata POCELOPOPOO®® o | | BS B A
HE 9 FH| cx 2= = =r s zs == & cm  eazEza = Demand Prediction/Forecasting °10{0F &
Summarize and Manipulate Records A e
® POPCPPPOIOPPPIPAIOO® o T s
NEHOS B4 RY =) =1} Saw e u N=s 28 RFMEE DLI& Oi=gR DSE ay NZ 2 SAEY BSUIN . .
Clean, Transform and Validate Fields i

23 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

Al &8 0]

AN=dl0ld H=gl 2Ed

15 H‘QE
e
= =
JBEEA AMEd0IE 2
: fl\ . XS GUI JIBHOIA 2
. - cll2|
St o T S N HAZ2 AR50 A2 22 - =%
Xt " = =
- I‘I o pa e e — 2%Rules Editor: rbe->RBC_ASA0E =0l
=i Ele Edt Vew Help
- - U T
e—— . . . e T El
e 18825339 = ¢ [232243 ‘BAAAI BT
Scenario Simulation e
= e : les2mzny
LA [22RZOINY, 3Y) = SOATII 2 2R, LY ALAFA PN BIN2 ' BAAL D
- =ELYY
4), RBCH| & U
= : R T LR e
AR o LT i L] TS | wedves — T
A2t (Positive) 2 5.00% 1,300 52,000 25.00%] = T
T L 2
B2t (Moderate) 2.00%| 4.00%) 1,150 52,000 23.00% _—
- T s2rmse Fr—— klals| xl-] il ] [Coe ]
Cot (Megative) 2.00% 3.00% 1,100 52,000 23.00% CE T e L 5 S I T 5

- [, ] 1 =F H= At (Positive) BOF (Moderate) C2F (Negative) A|EYo| MBI (2
IR H= 2,399,413 | 2,313,196 3,004,008 2,511,873 2,103,197 H Et HAL U afiel 7IE}k
ot I HALK 2H 2 950,765 948,410 1,243,359 1,039,664 870,513 2178116 1,081,412 043777 152027 3004000 1411675 1,382,704 100,631
E
.aj;ltuﬂuu . m=™ 1,439,648 1,364,785 1,760,650 1,472,209 1,232,684 301,510 434,092 403,111 63416 | 1243330 584202 576,440 82,627
.E' = . = 2= H = 431,894 401,108 520,895 435,559 364,604 1,276,597 645,420 540,666 22510 | 1,760,650 827,383 216,264 117,004
= 2 AL 23N EHH3 AT 2HI 2 e e 377,598 188,524 164,429 zseaa | saoges|  aaeyea|  am1405 24616
A2 (Positive) = == ' ”
:B‘:‘f Moderat) L 503877 464,027 590,889 494,085 413,699 470,524 233,610 203,878 33,036 548,866 304,922 300,224 43120
g C2F (iegatne] 12| 80674 77,02 93,382 84,516 78,391 428476 225,286 172,359 20831 500,880 277,676 273,945 30,267
2| 54356 54,356 61,741 58,975 56,766 76,832 37,008 32,407 5428 03,282 43,504 43,545 6,242
T 5562 =l 61,741 28,822 28,791 4127
SEHOIY 368,846 332,647 435,766 350,594 278,542 ALZIQO 2o Al
296,00} 9Ol = 73 435766 205,250 201,608 28,390
° (QIHHNFE AR H I 120431 115,230 133,640 121,198 112,498 0 Sh ol Xl = EgJ'_ = T = e prpre P EYTE
AlLtel 22 (BH)E AR E 84,601 93,062 88,359 84,573 81,464 18 A2 QXS SoH H A = 88'359 42'609 39'?24 6lD26
= al >4 = = = . | . :
=y A g0 163,814 124,355 213,767 144,823 84,580 otd = Al &0l
gt Ul HAG| AT 0 14913 17,392 16,570 16,297 s e e e S
Lres ;iu_';l ' 3 ’ " 5,253 5,207 1,020 17,392 9,253 7,118 1,020
= 2809 e ) S LA LI 73,561 41,219 7,830 231,159 107,458 108,920 14,780

24 © 2012 IBM Corporation



IBM Performance 2012

Smarter Analytics. Smarter Outcomes.

IBM Business Analytics 0| &M =

Industry

Financial services Fubllc Distribution Industrial Communications

Functional
Solutions

Core
Capabilities Forecast Visualize i Govem
Discover Score Mine Simulate Survey

Software
Categories

SPSS SPSS cHI22 DI AAIZE H A
Statistics Modeler N7 IBM Cognos TM1 OLAP 0l Xl
Data Data, Text, Web

* Write-back J| =

g sH &4 GIOIE OOl Y 2 HZ 2 H0IA e
(SPSS Statistics) (SPSS Modeler)

© 2012 IBM Corporation




IBM Performance 2012

Smarter Analytics. Smarter Outcomes

I
i
I
7/
g
&
AY

9

26

. SHE It JHoE 220l 2 S22 &M RclJt ot Y= L0I0

HAE2 USE 2UE HELZ SHE 0|R)] A5t HB3HLE F ok
Ore &s&LIC

SAR WS AlLEI2 JIB AIE2dI0|82 NE 22X2Z AIEE [

SUE =Ug & = AsLUILh

.0 AI20IEE A% I &8 QUS ETE SHE S8 QA9
2 28, AU & 2E HI0| et RAL, SAAINE B HAEE

28t IRl AAIZ HA S0l ASLICH

. IBM2 0| S Al&d|0|& &5 &S Business Analytics &+ I =

O SEXE2Z HISELICH

© 2012 IBM Corporation



®
____:__



	활용사례로 본 예측시뮬레이션 기반의  성공적인 플래닝 시작하기
	CONTENTS
	목표? 예측? 계획?
	Slide 4
	슬라이드 5
	성공적인 예측을 위한 5가지 요소
	통계적 예측과 시나리오 기법
	통계적 예측과 시나리오 기법 
	통계적 예측
	시나리오 기반 시뮬레이션
	슬라이드 11
	예측 시뮬레이션 사례 - E사 매출 예측 및 실행계획 시뮬레이션
	예측 시뮬레이션 사례 - 매출 예측 모형
	예측 시뮬레이션 사례 - 모델링 세그먼트 
	예측 시뮬레이션 사례 - 이상 결측치 보정 
	예측 시뮬레이션 사례 - 시계열 모델링 
	예측 시뮬레이션 사례 - 캘린더 효과 반영 
	예측 시뮬레이션 사례 - 모델 평가
	예측 시뮬레이션 사례 - 매출 예측값 GAP 분석
	예측 시뮬레이션 사례 - 행사 계획 및 효과 시뮬레이션
	예측 시뮬레이션 사례 – 시나리오별 비교 분석
	도입 효과
	통계적 예측을 구현하기 위한 기술적 요구사항
	시뮬레이션을 구현하기 위한 기술적 요구사항
	IBM Business Analytics 예측분석 플래닝 솔루션
	요약
	Slide 27

