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Advanced Analytics
Prescriptive, real-time,

pattern—based strategies

Differentiating

Business process integration \l\

(e.g., CRM) and collaboration

redictions, contextual business ."n
rules and patterns

Competitive
Process automation and workflow
Master data management, dashboards \
and scorecards 3

%
Foundational
Task integration (e.g., ERP)
Data warehouses, governance and production reporting \

Adhoc \\.
Command and control \
Spreadsheets and extracts _}
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