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So, what does it all mean?
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At IBM, we call it Smarter Commerce
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Smarter Commerce can help tranSfOrm every phase E\\((IBMSmarterlndustries Symposium

of the commerce cycle
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Value Chain Strategy and Services

Supply Chain Management  Market & Customer Management Innovation & Business Value

Core Business Solutions
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Full Scope Offering from Opportunity to

Fulfillment

Software View
Marketing - Selling - Fulfillment

*.\ IBM Smarter Industries Symposium

Service

Sterling Commerce B2Bi Suites

IBM Industry Frameworks




What is unique about IBM’s Smarter Commerce

Comprehensive
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Only IBM can help you overcome these challenges \f_\am St nclsties Sympos
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New Smarter Commerce practice
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Let’s build a smarter planet



