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Three Questions that Drive Performance
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Performance Managmnt Capabilities Across
the Organization
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How are we doing?
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How are we doing?
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Demand Volume is reviewed and Plant Production Plan is adjusted

to remove bottleneck
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base across all major industries

- 1,000+ financial services institutions worldwide
« All of the top 10 U.S. banks

* 9 of the top 10 European banks
« 9 of the top 10 global insurance companies

— 19 of the top 20 consumer packaged
goods companies

— 25 of the top 30 pharmaceutical firms
— 325+ retail chains worldwide
— All of the top 10 automakers

— 1,000+ post secondary education
institutions globally

— U.S. Federal Department of Education
— 13 U.S. State Departments of Education
— 530+ K-12 U.S. school districts

— 40 U.S. State agencies
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Our Commitment:

* Innovation that
drives performance

e Solutions for
your Success

 Partnership for
the journey
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