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The information on the new product is intended to outline our general
product direction and it should not be relied on in making a purchasing
decision.

The information on the new product is for informational purposes only and
may not be incorporated into any contract. The information on the new
product is not a commitment, promise, or legal obligation to deliver any
material, code or functionality.

The development, release, and timing of any features or functionality
described for our products remains at our sole discretion.
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Doing More |
Anywhere, Anytime... and Growing

Internet Users in the World
by Geographic Regions (MM)

25‘% of the world’s

. population (1.734MM)

_there are more
mobile phones than
computers connected
to the internet

27% of U.S.
households are
now mobile only

Web visitors using a
mobile device
increased to 56 9

58% of Amerncans
have a mobile phone
with Web
connectivity

Browsing the web
was the fastest-
growing actvity on
mobile phones
between the 2™ & 3¢
quarters of 2009

million in July 2009

2000 2009 Online Activities Shifting

35% 81% Research products & services
27% (3% Buy a product
19% 66% Make travel reservations

are internet users
0% 62% Watch a video

|
I ' I ] [ [ — 10% 57% Do online banking

Asia Europe North LatAm/ Africa Middle Oceania/ 0% 47% Use a social network site

America Caribbean East Australia 0% 32% Read others’ blogs
0% 31% Provide ratings

| ull
52% 77% of US adults use the internet I:“I:il
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External-Facing
Web Site Priorities

6% of organizations maintain
ultiple external-facing Web
ites

4% of organizations will
aintain or increase
nvestment in their public
eb site(s) in the next 12
onths

...it's too difficult for
ontent creators to
ublish content (and
eep the site fresh and
p to date)...”

“...they want to be able to analyze Web site

usage and user interactions so that they can o

iteratively improve and tune their Web site(s) to | /A"
“_..the explosion in the number and types of content — particularly rich media and improve customer interaction.” """’:
other persuasive content — underscores the urgency in organizations today to make ||| ull
their Web sites more compelling and engaging.” ||||I:il

«««mim»i«\mu -

and Priorities for WebSite Investments, Doc #220995, December 2009
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A Better Web Experience is a Better Business Experience

Exceptional Web Experiences can
result in:

400% higher visit-to-lead conversion rate

200% higher visit-to-order conversion
rate

41% lower page abandonment rate

16.6% more recommendations by
customers for your products and services

15.8% fewer customers lost to
competitors

14.1% repeat purchase interest by ®
customers piits

N e e T

“Best Practices In User Experience (UX) Design”, Forrester Research, Inc., September 2009.



Business Aligned
IT Discovery Series 2010

creates measurable financial return

Median improvement in Median reduction in time to

Median reduction in

operating costs in core customer marketing market for products and
processes (for example, conversions and loyalty services by connecting
immediately connect expert with programs such as product teams with

to solve exception process) social media marketing customers, channels

Source: McKinsey & Company, How companies are benefiting from Web 2.0, p 3, 2009.
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“As for the future, your task is not

to foresee it, but to enable it.

BuSiness Aligned Antoine de Saint Exupéry

IT Discovery Series 2010
Look to the Future

2 billion

Internet

users by

2011...

How will h Internet user online

you reac purchases will grow to

them? $16 trillion by 2013...
Six-times as many How will you
non-PC devices to maximize
be connected to your share?
networks as PCs by
2012...

Will they all be able I.”'
; fypull
access your business? ib-
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IT Discovery Series 2010 AGENDA

IBM WebSphere Portal Overview

e Collaboration Agenda: Roadmap to A Measurable Collaboration ROI

 How IBM WebSphere Portal will Enable Business Agility at the
Front-End to provide Exceptional Web Experiences

 New Generation: Moving Beyond Traditional Websites to Immersive
Web Experience

e Question and Answer
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provide a of
personalized interaction with people,
content, processes & applications,
In context of the user

S o o A A T T AT AT T T T e



Business Aligned
IT Discovery Series 2010

Organizations use portals to drive cost savings, op erational
efficiency, and revenue increases through more valu able
Interactions with customers, employees, and supplie s

improve employee and management work

productivity and decision support quality

C.onnect Interact Innovate

Improve
communication and
service quality to
customers and
external stakeholder:

partners

"’ﬁ;&b

Common Portal Framework

ala g A gl o o

Improve
collaborative
transactions and
knowledge sharing
with key business
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For example, in healthcare, a portal/forms solution can address
multiple issues and opportunities
Key Pain Points IBM Portal Capabilities and Feature s

- Self-service HR administrative access
- Enhanced on-line recruiting processes and approval workflows
- Improved integration of workforce performance and management systems

- Roles-based delivery of content and information
- Pushed information to different devices to increase usability
- Targeted alerts and communication to appropriate audiences

- Quick access to leading business indicators by region
- Dashboards with color indicators to highlight trouble spots

- Reduced cost of manual labor associated with storing and archiving forms
- Avoid IT infrastructure cost associated with storage and archiving forms (e.g.,
scanning/imaging equipment

S aal o al i o ol ol o) 4
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. . EXCEPTIONAL USER EXPERIENCE
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Swift Transportation — Driver Self Service

» A tailored experience for drivers
— Low level of computer experience .
— $3,000 to hire a driver, 120% turn over rate "

« Owner Operator Portal and “The Informer”
Kiosk

— Self service while on the road

 Business Value

— 20% reduction in total calls led to reduction
in support staff

— Increased morale with drivers
 30min hold time down to 1min
* Reduction in time to get paid for work

» Consistent communication, collaborate
with home and Swift HQ e
4
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IT Discovery Series 2010 AGENDA

IBM WebSphere Portal Overview

» Collaboration Agenda: Roadmap to A Measurable Collaboration ROI

« How IBM WebSphere Portal will Enable Business Agility at the
Front-End to provide Exceptional Web Experiences

 New Generation: Moving Beyond Traditional Websites to Immersive
Web Experience

e Question and Answer
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The

IS an industry-specific, structured
approach to realize measurable
business value from improving the
way people interact

|I|[;:i!
[[1Fivyy
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Communication barriers & information overload
Whether working or investing, building the right re lationships can be

challenging
BN 1 = 1
'Customer

Anti-money
Lines of business $ Sales % laundering/
fraud

Commercial banking e E Skill

Loan
processing -
Retail banking A * Product ' w Marketing
Teller

Wealth management (4 %Search

Risk

management
Customer
senice

Insurance EMarketmg D Intranet
Portfolio Operations
= analysis
L
% Search Partner n "III:“
[
i
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How can you become an expertise-based organization?
By adopting a smarter, more integrated collaboratio n approach
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The industry-based IBM Collaboration Agenda approach rapidly creates a
roadmap to deliver a measurable ROI

Establish a strategy that optimizes fluid connections and
interactions across customers, partners and employees

v

Strategy

Collaboration Establish an execution
Agenda Roadmap | roadmap to balancing
approach business impact, adoption
and investment

Achieve tangible and
measurable return on 5
investment (ROI)

Role
interactions

|

Establish industry-specific role interaction
patterns that map how people collaborate

ii\liﬁﬁ!\i\iiﬁﬁﬁ!\!
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Business optimization map

Targets collaboration to the greatest value for individual organizations

Anytime,
anywhere
access to
information

Fraud and
management
protection

New/amended
program creation

Program
accessibility

Accessibility Enable

and personal interagency

Aging
workforce/
knowledge
management

productivity

Interagency
collaboration

User-friendly
program
delivery

Ease of
access to
government
services

collaboration

Enabled,
adaptive
operations

Audit
readiness

Tax/finance
revenue
management

Compliance
regulation and
licensing
management

Public safety
and security

Deliver
needed
constituent
programs

. oG
ci e®
'2en and business e*P°

Strategic imperatives

The key focus areas for a specific
industry that are critical to improving
overall business performance

Business objectives

The processes and activities that can be
optimized through more effective use of
collaboration in support of the strategic
imperatives

Core management processes

The underlying processes that are
prevalent across the company that must be
managed for improved performance Ay
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Business Optimization Maps

Color mnda Cliant Imnaratiuae and gbjectives according to priority
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knowledge adapu\l/e.
management - operations

Strategic Imperatives

ybore

" Audit Key focus areas for a specific
’ S readiness industry that are critical to
l ’ business performance

Fraud and
management
protection

Tax/finance

Business Objectives

Compliance Processes and activities that can
regulation and be optimized through effective

licensing use of collaboration
management

New/am
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The Collaboration Agenda feeds key collaborative solution components into the
IBM Industry Frameworks

Business Optimization on-ramps for which provides a

Map identifies domains & projects proven set of IBM
repeatable patterns & included in the software solutions
best practices, appropriate to address key vertical
leading to... Industry Framework... business challenges.

L B Egm
s i s | EBM Gawernment Indusiry Framework
- = = . “..
[EEeerE
Frtatp Aaet Mg
\- 'l. “ '
| p— —
=S -_—

Tiods Forei Vasagorad |
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EXCEPTIONAL USER EXPERIENCE
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HSBC.: Crafting an Exceptional User Experience

Under Preasura?

il finance = | mesl i
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IBM WebSphere Portal Overview

e Collaboration Agenda: Roadmap to A Measurable Collaboration ROI

« How IBM WebSphere Portal Enable Business Agility at the Front-
End to provide Exceptional Web Experiences

 New Generation: Moving Beyond Traditional Websites to Immersive
Web Experience

e Question and Answer
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IBM WebSphere ® Portal
Ready for the Next 10 Years

01| 02] ‘03[ ‘04| 05| ‘06| '07] ‘08| '09] '10
DV WV V. YU V. V.D

Portals Support Rapid Portal Deployment

XML Forms
@ End-user & Portal
Optimization

IBM's Portal Introduced Deployment,
Platform family of Scale,

Composite offerings Maintainability
Model Personalization bowstreet
Collaboration .
||i! Portlet Factory

Accelerators Industry
Web Content Mobile Content
Management Dashboards  Bus Process Toolboxes
Learning Collaboration Government Banking
Healthcare Insurance Ly
Retail Telecom ' \
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Market Share il f
Leader: 2001- {% EUDIE
2008* \ @ i | TECHINNDUALOR WINNER

] BLUBERS0H

s .
e ey | Ise
& T R 2002
e
i J ‘ l

- il

READERS' CHOICE
WINNER

ntelligent

I‘I‘tEI‘pI‘lSE

WebSphere.
DVIReview ADVISOR E'm GN

EDITORS' CHOIGE 2003

WebSphere. [l IB=
L EN A MAGAZINE]

g
*WebSphere Portal - #1 in Worldwide Revenue from 2001 to 2008*" (1) Sou cﬁr't er,
Inc. “Market Share: Application Infrastructure and Middleware Software, Worldwide,
2008,” Fabrizio Biscotti, 29 April 2609.
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Award Winning

! jonal Association of Countie
CUSTOMERS NAI’»U*}Z‘.‘

Healtheare /{R\

Informatics | D

Leadership, Vision & Strategy for the €10

Achievemeat Awar

Digil Geverainca

THE COMPUTERKORLD
HONORS PROGRAM

HSBC Bank Brazil — Employee Portal City of Gothenburg — Citizen Portal

2009 Intranet Design Award, Nelson Norman Group 2009 GT Newspaper Achievement Award (Recognized)
(Recipient)

US Army Publishing Directorate — Army Action Duke University Health System — Patient Portal
Tracking System 2008 Healthcare Informatics Innovator (Finalist)

2009 Army Knowledge Management Award (Winner)

Los Angeles County — Municipal Portal Bharti Airtel — Mobile Portal _

2009 National Association of Counties Achievement 2008 Strategy Analytics Wireless Media Lab (Best
Award (Winner) Portal)

Miami-Dade County — Housing Central Portal U.S. Nuclear Regulatory Commission — Electronic
2007 Digital Government Achievement Award (Winner) Information Exchange

2009 Excellence.Gov Award (Finalist)

State of Missouri — Emergency Response City of Helsinki — Citizen Portal I|||uli
Information System Portal 2007 UN Report: Digital Governance in il

2008 Computervworld Has (Laﬁe) ’ ’ ‘Mnicipaliti (#1ia.lrope)’ ’ ’ ":".Il
‘ a ‘ U]
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How do we Achieve Sustained =
Leadership ? Portal..

Custom  \WebSphere

190% Today

71%

GOAL

50%

Partner with
our customers
on development

Total cost of
ownership
advantages

Delivering an agile
platform

WSRP 2.0
JSR 286

Rapid support &
inclusion of latest
technology

IBM sustained

strategic I uli

investment area |||....
(i

Leading new Web
functionality
& open standards

Customers creating industry
leading Portal sites
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Wave of New Possibilities =WebSphere Portal (and zOS) v6.1.5
LaSt 100 DayS ~WebSphere Portlet Factory v6.1.5
=|BM Content Accelerator
WebSphere Portal )
Core Integration =|BM Collaboration Accelerator

=IBM Mashup Accelerator

=|BM Business Process Accelerator
(zLinux)

= Lotus Forms Server: Unlimited Viewer
Edition

= Government Industry Template

=IBM Portal NOW v2

= Portal / Mashups / Forms on Amazon

Cloud
= Portal / Mashups on IBM Smart Business
Accelerators Ofustry Tooboxes Development & Test Cloud BETA -
Extenld Matchi Industry Templates, =
ortal - Matching Assets & Best ||| ||||

Customer Needs Practices

S aa gl o A ol o o :
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Two New Industry Toolboxes for

WebSphere Portal

Application Briefs
describing solution scenarios.

Business Value Guides

describing the value enabled by the WebSphere
Portal and Accelerators, and help illustrate
best-practice process and information flow.

Templates

software assets for WebSphere Portal and
Lotus collaboration products that can be used
to help jumpstart design and assembly of end
solutions.

Demonstrations
and recordings of example solutions design that
illustrate how end solutions can look like.

Other Code Assets

include sample Forms, Dashboards, or other
Portlets which can help expedite the assembly
of a solution.

s~  Products~  Supportddownloads~ My IBM -

IBM Industry Toolboxes
for WebSphere Portal

Case Studies

Demos

Software Templates
Business Value Guides

Government | Healthcare | Banking = Insurance | Retal | Telecommunicafions

Introducing IBM Industry Toolboxes for WebSphere Portal B

Industry Toolbexes for WebSphere Portal provide a resaurce PN 0. v h-cinet Desler Portal is & HUGE success
forum for customers and pariners. They pair technology b Wow tealers can spent less time online and more
expertise with industry thought leadership to offer best-practice S (imc holping customers get out on the road.
guidance optimized for the particular business you are in
Tony Re, Director Global I$
Inthis forum, youllfind resources that Hartey:-Daidiscn
- Showcase solufions from other customers in your industry Walch fhevid
- Help concretely define and measure ROl and business = Re
value
- Demenstrate solution pattems
- Help jumpstart through
code assets

lution (348.7KB)

[ Get Adobe®

[E-mailthispage () Printthispage ) IBM Bookmarks =LiDignthis  w Save o delicious

AboutiBM  Privacy  Contact ermsofuse  1BM Feeds

www.ibm.com/websphere/portal/industry

Travel and Industrial
Transportation

Coming in Q1 ...

y = 4
Government

\\"\ ;

y = 4
Healthcare

Insurance
Al

y = 4
Retail

PRSNSNSSNSINPNINS
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Web Content Management

Six Consecutive Quarters of Growth and Increased Market Share

e Major 2009 Wins
Citizens Bank, BHP Billiton, PNC Bank, The North Face, Australian

Tax Office, Jyske Bank, Sogei, Los Angeles County, TelMex, Sony
Semiconductor

GO[_ )8[{{ allinurl: "wps wcm" Advansad

Web [ Show options... Results 1- 10 of about 3,510,000 for allinurl: “wps wem®. (0.44 seconds)
WWCH System Reviews 2009 Sponsored Link
wenns Sdltridion. comdweb-based-wem 190 WCM Criteria Evaluated For You Download Free Forrester
Report Here

iContact Us — Johnson & Johnson
Thank you for your interest in learning more about our company. YWe care about your
guestions and concers. Main Office: One Johnson & Johnson Plaza ...

ala g A gl o o
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Blue Cross Blue Shield of South Carolina

Challenge Business Benefits
= Serves content to approximately one

The existing solution: million customers and twelve thousand

= Required IT involvement to change content. employees

= Prevented business users from managing content Improves the overall experience for users.
for secure and non-secure customer portals.

_ _ . Provides potential members with better
= Lacked single-sign-on, personalization, and access to plan data and comparisons.
access to comprehensive plan information.
Improves control over content and allows

M them to develop content more quickly.
Allows business users to produce and
o Rep|ace the existing static content with managing content without IT intervention.

content managed by Lotus Web Content
Management.

 Leverage the personalization engine.

* Provide business users with advanced Web
content management capabilities.

* Allow customers to review their plan o ) g Bl Bashiddf St o

. . . . . . I | offers health insurance a
information, including benefits, deductibles, - e ot on g eory
services performed and account balances. P ares and lea s e ca et sarce you

Benefits Coordinators

* Include a plan comparison tool for use by k : SO
. members and nonmembers.
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Portal NOW
rescript

Ive Deployment

e Sotware Services o Lotus

Portal NOW = Requirements Document

Work Product Description (WPD)

T Description

7 Purpose

e e i PO N 1 e e s

Business Requirements

o ok b h businss nd e cner f e impleniaon?
+ Which anguages would you ket support?
 Howmany users wi have access o e souton”

T

1BM Software Services for Lotus

Portal NOW-|Installation Guide

Work Product Description (WPD)

T Description

enaonment

2 Purpose

e pupose of i cocures 0 specy e sequence of seps foran Tpemenston specalst 0 e
eroie

1odspiy e Pors NOW

7

desrbedbetn

<unsinl: staston octon o oot enercomporent

e
5

i
e P E—

e

<apiproties- e prfie ocsten

‘Overview and Approach
(e Povie & phaced  pesen! s satrentl wotk SOW 1 (Castarsr Nans) b1
Viss 5o ForsINOW Irphariton Sevee:.

‘Statement of Work

condtors of e sgement.

Crangesto 1 SOW wi e procesod n czoanc i e g n Appenas

A= Propc GrngeConmiPocede. The esigaionand e nolcharges
£}

Sior s agmenert.

T fokaeng 2 ncogosienand nadeparo s SOM:
e AP Crirge Cotes Procdue
e - Denvrab Naies

s nder e g SOW o
est ol
ser
a

g nomalbisiness
i Gustonet

weo:

1BM Software Services for Lotus

Work Product Description (WPD)
Unique 0: ARC 304

A Rights Resarved

T Description
Ths Envronmenta sk Asssssment andimpact work o s anaccssren o1 curort
T iDL, THS S essan Conlaks Tary O 31 Sasesnent o e o) s 4CEa1
ualy o8 chents mstaled apcatons dadbases SIS,

2 Purpose

Wt resgcto WebSoner s NOW,
PuBoss & o doamantunearornath
o

3 Environmental Risk Assessment and Impact

PaT——
pre—

Eacr o
o Paral NOW ergagementcan boon.

T

Guid

WebSphere Portal NOW|

Software Architecture

IBM Software Services for Lotus

o200

veron20

Fo

1 NOW implementation

es for Predictable Proj

oM Softvare s for Lous
Portal NOW Customization Guide
Work Product Description (WPD)

Al Rights Reserved

T Description

owny o made. Tha may Rk Such 19T 83w i o Qe whch s st o

;W':ﬁ'éﬁ;:m
T urpose

Sk orbe cosomiad wihe e snggeet
o

r
3 o
|

Gustamzaton o th Pots| NOW b fer nsttn ' necessary o mest e e of e
[ 200 i 0501 Por NOW 42 o1 Spochs et o 1o Busress.
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e o i oo er Ty o

foon”

E 1 1 U )

by D1

]

=
=

ects

WebSphere Portal NOW

ontent Author Procedure Guide

1M Software Services for Lotus

e, 208

WeD: Poriainow

e —

Instructions to Access IBM
Industry Toolbox and Download Installation Kit
Work Product Description (WPD)

Description

7 Purpose

Accessing the 1BM Indusiry Toolbox Site

Fotlw fese sips 1 access e Websners Poral KOW nsaiation k.
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WebSphere Portal + WebSphere Portlet Factory =

The Ultimate Exceptional Web Experience Platform

o Rapidly Leverage WebSphere Portal
Features:

Embed collaboration, facilitate real-time problem solving
(people awareness)

Provide a seamless user experience by leveraging Single
Sign On to transparently access disparate back-end
systems (credential vault)

Integrate data from multiple back-end systems by creating
composite applications (inter-portlet communication)

Empower business user and administrator led customization
(personalize, configure and edit)

Iteratively create, test and deploy applications (automated
deployment)

Rich, Composite, Role-Based Portal
Applications - Fast

Web
services

Google
Gadgets

WSS b

Real-time
Collaboration

vy
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Extending the NEXT Generation
Web Experience Platform

Analytics _
2010 Portal Pillar Roadmap... Tooling that enables onsite
Simpl_er, e analytics to optimize yo

Experiences Web 2.0 & Social

Web content tagging, rating,
and searching
Web Content Management Portlets for Lotus
Excellence Connections profiles, wikis,
Improved Authoring & User more
Experience d web 2.0 eForms
Tighter Portal integration '

Industry and Portal
Templates

portfolio

Multi-Channel
Improved p

Virtualization and Id Application Development

Out-of-box mobile application farming New Dashboard builders and ILOG,
support Serviceability jViews charting . &
Client framework widgets, Public and Private Cloud Usability and visual application I B
samples Deployment Options support i

code or functionality. The development, release, and timing of any features or functionality described for our products remains at our sole discretion.
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IBM WebSphere Portal Overview

e Collaboration Agenda: Roadmap to A Measurable Collaboration ROI

 How IBM WebSphere Portal will Enable Business Agility at the
Front-End to provide Exceptional Web Experiences

 New Generation: Moving Beyond Traditional Websites to Immersive
Web Experience

e Question and Answer
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New Generation

Exceptional Web Experiences!

A
L
lyptt
Iho-
[y
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The Wave
of Future Possibilities

ODUCTS || mnovarion || cusromrirmvg | e

Ambient Sound Design

5
Hotspot Pop-up

oM ot ol Converted Broadband

Applications
High definition & high quality
Social applications
= SO R : Games & two-way interactions
i e o - ; Personalized entertainment

"
=R

Web _ Sy Personal content, for sharing
Accessibility Rt vy e Mobile access
wrsn : ‘ Consumable on three screens (TV,
. mobile, PC
Visual )
Backchannel
Immersive Viewer Experience
Full motion selectable on-demand, fly-in video
objects
Dune Keystrokes calibrated with sound feedback
Mouse-driven Axial pan navigation (5-axes)
Intelligent Feedback: click one path, and the site
Audry returns
information to the user based on that set of
L
keystrokes "IIi'“
Jo-
[y
]
rmation ew prod nded to r gener: t directiol hould n d on in purchas| ion. Th tion on tl roduct is mational
only an t be incol into any . The inf on the uct is no itment, or legal to deliv terial, c nctionalit] evelopnuM,""
I e, and timin ny features ctionality.d ed for our p ts remains sole discret
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Customer Exceptional
Web Experiences

7 lacounty e gov
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DukeHealth.org

Connect with your health care at Duke Medicine
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Flu Vaccine Availability & Scheduling
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Forth atst  nformaton, vist Dukereath orgt

New Features
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Add your chidren to your HealthView account.
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60 paise/min
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With MPEG4 DVB-S2 technology only
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Airtel Live

Get the latest cool stuff on your
phone
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Speed on Demand

Help Santa deliver more gifts
this Chistmas
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Airtel Freedom Plan
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Local & STD
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& My Account Login
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53 News Highlights

» Bharti Airtel Inks.Contracts to Buid
Southeast Asia Japan Cable System
December 11, 201

Stock Quote: BSE: 4:02PN

i Reach Airtel
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Select your 5

Lfi

Service (sTaDEN

Serviceguiden

synpunkter & kontake

Lsimna berom synpuntr och

 Trafikenny

osivustoa kehitetaan jatku
n tarpeita. Verkkosivujen k)
n kyselyyn, josta saatuja ti

i i

stebarg

Lutten i Getebora
Loicatsten ocnvacret
Cotebars. Farska uspaiter
age tmms

Gbteborgs
Stad

Eoromane | poisis ooanssaton | mesia

AKTUELLT FRAN GOTEBORGS STAD

Andrad sophéimtning under jul

TAnK pA it it vl Kans ke hamtas o5 anda dagar 0

Tuss

HITTA SNABBT
f— pr——
[
R
Eormeto veoe PR
RO

8

o prem————

vanligtunder jul-och nishelgen 1 4ssa il an et bl Torist ety ey
b s DIN STADSDELSFORVALTNING,
il Askim 5
~ Littore ot bitta rit pd goteborg se R
Gotsborgss *
=¥ it 2. Du mote u 2 en bligars stk och
RgenG, foreatrad sExkon oen senvceouice Har [ —

Kan du sven Fmna sypunor o webbolatse

‘Geats arus i fasiohetssoars

iya e o tstolsbuma

Vs ets e g oo totopra

SO0RA SKARGARDEN 20681221
‘Saniepis o8 Flesinien strse-Donso ran anuart

ohtaisia

1 Beats & Sounds finaali s
DINATV I3

Jvart Goteborg

Gsteboras kuturnat

[E——— Du som ar prvaperson sier

(b — i i) el i o nne e 20051217
1247 ke breadas

Foreninaar erbjuds oy arvetsrart

] Pukinmsen tekojsarata of
] Sosisaliviraston svustuks|

ia

Din

Wodd

kkeusjarjestelyt
sallistu ver

nteko  Virastot ja likelat

Hallinto ja talous

ninen

oz nst

iopas neuvoo miten
bupunkiseudun
Intesila kahden
paikan valilla
eittiopas

et aiteorare wseda

Bolitik

-4 paverkar du

Tuve shvE 2008 1211

Detfions manga sat attadel av

2001211 nutaroi
onaRYTE 2008119
OVERSIKT AV INNEHALL PA GOTEBORG. SE Sax
armete Facaota & Unsianing s itz Resor s Tram Estetacere
Lociaa obh| Gaiehorgs Sad  Esrskola 163 Leia hilsosamt En Etablera rstan
Lisslon Ty e ituanlar et Stana retan
Abetsmarnas vercsamneter siesiors i Gotepors Flearnie oua ereiag
7 ” E e

Eldtanst
Gatu-ach bosngemio

olfi |

ékotmrmtuﬁ / hallintokeskus}

IMotes- och iaounkter

Gotsborgs stad

arob, Komas omsoras stea Reatraisting
Unitaning Seensin orinndiae s Bam och i Eastioheter 8 monsnde
‘St ooh wkesgeting KM kestansiola Ungdom Kt acn ameror a8 Mooni
Boschleva. Gotsbora Sude-ochkesadsanng  Algre Kotk Vaten s vosn

oene Riemoninat Ubphanating - stagen som
Bmaasee Kulur . Biotek fund
‘Sokalacennet Ebiter ‘Dunicaterton Basuses frsanare
Sassplannng Testar Ky Sverae
ey Musser Kis och tsathel Sonores

om Gatsbora

Boendemile ocn ansvar Korumus Knsosreaskap fvarer aireomsera otganisaton
At o Mending Kulueskalos Misshui scn besosnde Bt hostag £
Ensiaricannina Kommunal suivird
Kensumenrioonning negs




Business Aligned
IT Discovery Series 2010

Catch the Wave of

Possibilities

v6.1.5

Explore the latest
WebSphere Portal
user & platform
optimization features

See how to extend
your reach with

Mobile Portal Accelerator

Web experiences

v6.1.5

Discover how

Lotus Web Content
Management

places more control of
Web experiences in the
hands of business
users

Learn how to cut costs,
improve efficiency with
Lotus Forms

WebSphere
Portal Now

Experience how
WebSphere Portal
NOW can jumpstart
your next portal
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Business Challenge Business Benefits

* Multiple technologies and backend legacy systems challenging to manage > SP can.now harness

* Lack of site visit due to the perception that the content is static and not collective knowledge,
personalised foster innovation and

e Students relationship with SP over the long term was declining promote social networking

* No single gateway for Staff/Students and Teachers to access information amongst the staff and

and services in a consistent fashion studer.it communities by
adopting Web 2.0

applications

* Key performance

monitored. SP can now
IBM WebSphere Portal Extend easily create and publish

IBM Lotus Web Content Management (WCM) key performance

. . indicators (KPIs), reports
IBM Lotus Activelnsight and related information to

IBM Lotus Quikr and Lotus Connections portal users
— Prior to the new solution, the Internet site was under utilised with
minimal personalisation to students. After the Portal Solution was * SPcan now effectively
implemented, the Permanent Secretary of Education praised manage and publish
the school in for being the first institution in Singapore to content for authenticated .
deliver role-based, personalized services to its students. Portal users for both "'Ii:!!

intranet and internet sites [Ty
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T Dlscovery Senes 2010
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About 5P FAQs \isiting SP ContactUs Media Room eServices

SINGAEQRE SP

TRUE i-l()PPOP &
*()i:"_f" m '( 17 Course Fees and Fees

Payabl
Student scored A2 in prelim Sdenm_ f, et
yet, what he did next freaked out his dassmates. Financial Assistance

Student needed all the time in the World for revisien, Schemes
10 she chose to sacrifice her...

Payment of fees

Scholarships Continuing Education

Skills Development Fund

SPVideo

New Courses and

SPBuzz

The one piace for you Accepting applications
et the all-in- now!
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LotusphereComesToYou2010

Kuala Lumpur | One World | 25 March

Register today.

Il
Hype
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The information contained in this publication is provided for informational purposes only. While efforts were made to verify the completeness and accuracy of the information
contained in this publication, it is provided AS IS without warranty of any kind, express or implied. In addition, this information is based on IBM'’s current product plans and
strategy, which are subject to change by IBM without notice. IBM shall not be responsible for any damages arising out of the use of, or otherwise related to, this publication or
any other materials. Nothing contained in this publication is intended to, nor shall have the effect of, creating any warranties or representations from IBM or its suppliers or
licensors, or altering the terms and conditions of the applicable license agreement governing the use of IBM software.

References in this presentation to IBM products, programs, or services do not imply that they will be available in all countries in which IBM operates. Product release dates
and/or capabilities referenced in this presentation may change at any time at IBM’s sole discretion based on market opportunities or other factors, and are not intended to be a
commitment to future product or feature availability in any way. Nothing contained in these materials is intended to, nor shall have the effect of, stating or implying that any
activities undertaken by you will result in any specific sales, revenue growth or other results.

IBM, the IBM logo, Lotus, Lotus Notes, Notes, Domino, Domino.doc, QuickPlace, Quickr, LotusScript, Sametime, WebSphere, Workplace, AlX, DB2, DB2 Universal Database,
FileNet, Content Manager, i5/0S, iSeries, System i and System p are trademarks of International Business Machines Corporation in the United States, other countries, or
both.

Java and all Java-based trademarks are trademarks of Sun Microsystems, Inc. in the United States, other countries, or both.
Microsoft and Windows are trademarks of Microsoft Corporation in the United States, other countries, or both.

Linux is a registered trademark of Linus Torvalds in the United States, other countries, or both.

SUSE is a registered trademark of Novell, Inc. in the United States, other countries, or both.

Other company, product, or service names may be trademarks or service marks of others.
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