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IBM’s statements regarding its plans, directions, and intent are subject to change or withdrawal without notice at IBM’s sole
discretion.

Information regarding potential future products is intended to outline our general product direction and it should not be relied
on in making a purchasing decision.

The information mentioned regarding potential future products is not a commitment, promise, or legal obligation to deliver
any material, code or functionality. Information about potential future products may not be incorporated into any contract.
The development, release, and timing of any future features or functionality described for our products remains at our sole
discretion

Performance is based on measurements and projections using standard IBM benchmarks in a controlled environment. The
actual throughput or performance that any user will experience will vary depending upon many factors, including
considerations such as the amount of multiprogramming in the user’s job stream, the I/O configuration, the storage
configuration, and the workload processed. Therefore, no assurance can be given that an individual user will achieve
results similar to those stated here.
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~400 clients across industries.
Learning strategies included: Automated Content Development,
Dynamic Delivery, Reuse of Content, Formal Learning, Social
Learning, Mobile Learning, and Collaboration

 Brandon Hall Awards:

* Customer wins: AAA, AMD, Allscripts, Xerox to name a few

« Technology wins: LCMS (2011, 2010)

« Best of eLearning! Awards:
* IBM Kenexa LCMS (2013, 2011, 2010)
« IBM Kenexa Hot Lava Mobile (2013, 2011, 2010)

) { BrandonHall
* IBM for Learning Services (2013) /

TECHNOLOGY
Excellence

Learning 2011

« Ranked highly with analysts for Learning as well as overall Ta

 McClean & Co: IBM Kenexa Talent Management Suite = "Champion" & 3rd
overall

« Aragon Globe - Enterprise Learning, Oct 2013 ranked us as “Leader"

i
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Talent Optimization

Ensure a precise alignment between individual and team skills,
development opportunities, and the specific competencies required in
current as well as subsequent roles

O DEVELOP .
Provide an ongoing stream of
LEARN \ performance data delivering
Q | continuous feedback to enable

GROW
individualized development

@ 6 actions to improve performance

BE RECOGNIZED

@ O @) COLLABORATE ®

Enable increased collaboration within and
across teams, experts, mentors, and

communities through social solutions Deliver recognition in a

dynamic, flexible, and
social manner, improving
engagement and return on
talent

Employ cognitive technology to match relevant, high- ‘J

value, peer/expert recommended development content

to participant’s interests
o © 2013 IBM Corporatio
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How well are
today's
learning
systems
meeting the
needs of
employees?

My learning needs always change...

| can't find what | need!

How can | learn from others?
| am just too busy.

Content isnt engaging...
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Learning change

| Atextual explanation
| is at bit.ly/cometstail |

Improving
performance

classroom training

Automating
training

Enhancing
e-learning
L

*

The Comet’s Tail of

Workblace Learning Trends

Jane Hart, 2013
Cent#e for Learning & Performance Technologies
The Connected Workplace Consultancy
ConnectedWorkplace.co.uk

.. 4
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Why do people learn?

© 2013 IBM Corporatio
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The management of “work & content” has

changed
PAST :
00
90000
00000 0000000
00000 000000000
$3558 gssee
90000
99000 00000
00000 00000 :
It was often about 00000 oooee Now, it's about
top-down ::::: 00000 |everaging our
management 00000 ::::: collective intelligence

090060 00000
00000 00000
00000 00000
000060 00000

000000000 00000

0000000 00000
00000

*s*  FUTURE
®
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What will we do with the user-generated
content?

. Leverage analytics to identify thé\best of the informal content

. Provide a simple way to validate the informal is from an expert
. Create playlists of formal and informal

. Convert the informal

. Both learner and author get recognition for all content

8 © 2013 IBM Corporatio
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The way we learn has changed

P oW

© 2013 IBM Corporatio



I
i
I
/
:
@:
\

SociclBusiness

Video Is a more effective retention technique

Seven Reasons Why Training Videos are So Effective

Posted by Marie-Claire Rozs on Mon, Nov 21, 2011

Meerkat

10% 35%

- © 2013 IBM Corporatio
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Aragon Research

By the end of 2015, 50% of enterprises will have
some form of video content management, much
of it cloud-based.

Video search will go mainstream by 2015.

Source: “Video is the New Document: Four Things You Can’t Miss” — David Mario Smith, Aragon Research




[
H:u
il
<

SociclBusiness

Network Traffic Predictions

* Global network users will generate 3 trillion Internet video minutes per
month, that is 6 million years of video per month, or 1.2 million video
minutes every second or more than two years worth of video every
second.

» Globally, there will be nearly 2 billion Internet video users (excluding
mobile-only) by 2017, up from 1 billion Internet video users in 2012.

* Business Internet video traffic will from 5.3-fold from 2012 to 2017;
video will account for 58% of all business Internet traffic in 2017, up
from 31% in 2012.

Source: The Cisco® Visual Networking Index (VNI) Forecast (2012-2017)

. ©20131B 5
i o= =
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Beyond mLearning

Polls, Surveys, Checklists a
Reports *
Push notifications
Performance support
On-demand, granular content

Content could be searched for and downloaded
from mobile device

Informal content is leveraged and tracked the
same as formal content

Content can be crowd sourced and ingested into
the cloud

i



SociclBusiness

]|
llllll
i
lIn
lll!
T
@
/
.
A8
\

Analytics

Advanced analytics capitalizes on
data-integration and advanced
research assets (including
cognitive computing) to allow
insight into future trends, and to
guide users to make the best
possible decisions.

Descriptive reporting and
analytics provides direct insight
to structured or unstructured
data (survey, social, other) for
individual elements within a
portfolio or solution.

1

3

Advanced
Analytics

Descriptive

2

Integrated

Reporting /
Incremental
Predictive

Integrated reporting and
incremental predictive analytics
enables messaging across
elements within a solution to
provide a holistic view of human
capital management topics, and
predictive models within functional
areas.

© 2013 IBM Corporatio
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Learning isn’'t about just one system

Video collaboration
LMS * “new elearning”
+ Classroom + Tutorials
+ eleaming + Best practices
« Track completﬁns + Quality & repair

+ Safaty

7’
Content management - Video transcription
+ Video — + Accessibilty compliance
+ Custom courseware -~ + Searchable nuggets of
+ Skillsnft, formal content \ | — information
\P Analytics
eer collaboration

Content authoring ‘ + Learner recommenda
+ Formal curricula development *Communiies of inlerest « Content effectiveness ==

+ User generated content =

+ Test and assessment creation + Development progres.

+ Peer to peer chat Bi
+ Training ROI
+ Group video conferencing

15 © 2013 IBM Corpgcratio
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New views on learning

@ Make it relevant @ Make it simple

Inspire employees with a learning *One user experience for all talent

environment that they use every day management

Deliver training just in time «Available any place from any device

sLearn from others who have come before «Content delivered in the format/size

you needed

«Consume any learning content (structured or *Easy for employees to share insights

social) via the same user interface and best practices with others
Deliver learning to those who need it
without requiring them to search for it

@ Make it engaging

@

sLearning <> a training course.

sLearning is any content or person that «Gamification
teaches you something *Social
*Collaborate on content

*Meet experts and mentors

i
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Lets look at some real case studies

© 2013 IBM Corporatio
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Somewhat Very
A M D k d t h . Learning Methods Mot Important  Important Important Essential
Collaborative working with 1% 9% 5o
sales team how 2°°"
] Gene_ral cu:rr:wersatmns and 0% 13% 5% 25%
th ey th I n k th ey meetings with your peers
I b t Prezentations on SalesEdge 3% 18% o4% 26%
edrn pest...
Sales tools on SalesEdge 3% 21% A9% 28%
Fersonal & professional e - =
networks and communities
Internal
3% 34% 56% B%
webinars/conference calls
Self-directed study of cag e 13%

external courses

Source: Kenexa - Brandon Hall Webinar Why We Needed a Social LMS: The AMD Story

18 © 2013 IBM Corporatio
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*Sales tools/materials
*Expertise
*Peer knowledge

*Community Workspaces
*Discussions
*Ratings/Recommendations
*Networking
*Ask the AMD Expert

REDUCED time spent looking
for online content from

08,7 hours

10hours | = YEAR

per WEEK

EXCEEDED overall :
training completion rate 5%
expectations by

DELIVERED

5 7 FIRST
YEAR

COMPLETED an average of

across its

28 500

© 2013 IBM Corporatio
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Boston Children’s Hospital

The Struggle
}to Help a Chll

n Need

- © 2013 IBM Corporatio
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Healthcare - The current paradigm

Medical knowledge transfer is confined within walls

© 2013 IBM Corporatio
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Make it engaging

OPEN PEDIATRICS®

Ventilation Course 0% @ 0

Introduction to Mechanical Ventilation R 1 Likeo ——_— Tanstriot

Vv 01:36

& Ben Morris Like 0
g Unanswered
= | am looking for more details

about indications for
mechanical ventilation

Edited 03/9/2014

i

Add Reply

Holly Li Like 0
Hi Ben, there are

aview articles out there
about indications. My
personal experience is don’t
wait to long to apply
mechanical ventilation.
Regards, Holly

V' 01:52 2
B = sx [ B [ ] o H = S o e
Il 01:24/03:14 Chapter 1:01 Introduction IntrotoMechVent ¥ A ) 2 m

I earn the terminnlonv modes of ventilation ARNS luna nrotective stratenies and extubation
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Make it relevant

IBM Social Learning

® New Innovation Video from
Executives

view

The purpose ofthis group is to share best practices around new
vaccine innovations. We'll be featuring community members and
resources to help you in selling our great products. Please view the
accompanying video to get started and feel free to ask questions
and start discussions with other group members.

Best Practices Stories from Top
Performers

Please see the resources tab for a full list of assets.

vaccine overview.docx
Member Added

Vaccination Sales Group

PUBLIC ACCESS = follow = leave *« enable tips * help

OVERVIEW MEMBERS & RESOURCES DISCUSSIONS

Featured People and

Mentors

Looking for a potential mentor or
coach in the vaccination area?
Here are some people that are
able to mentor or coach those
looking to make a careerin
management in the vaccination
division.

]

»

Dran Layton
. _:||I
Michelle Bryant

News

Recent Updates

Ben Morris

liked the topic named What does the
merger mean to us? in the Vaccination
Sales Group discussion

May 5

Ben Morris

liked the topic named What does the
merger mean to us? in the Vaccination
Sales Group discussion

May 5

a

© 2013 IBM Corporatio
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Make it simple

OPEN PEDIATRICS'

Search Results

Search Results mechanical

All ¥ mechanical Q 2items
Clear search

® VIDED General Ventilator Set-up v

Learn how to set up 3 mechanical ventilator, transition a patient from manual to mechanical
ventilation and how to set ventilator alarms.

B summary Hands-on Mechanical Ventilation v

Coming soon Dr. Gehard Wolfs lecture summary on hnads-on mechanical ventilation

® VIDEO Hands-on Mechanical Ventilation hd

Coming soon Dr. Gerhard Wolfs lecture on hands-on mechanical ventilation

B VIDEC Heal‘thy FVT Video Group 3 Title e
Healthy FVT Video Group 3 Desc

® ViDEO Introduction to Mechanical Ventilation v

Learn the terminology, modes of ventilation, ARDS, lung protective strategies and extubation
readiness of mechanical ventilation
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Expert validated answers

IBM Social Learning

Questions and Answers

'9] ALL QUESTIONS MY QUESTIONS QUESTIONS | CAN ANSWER 4

!!i Show.  Unanswered: Oldest First = 4 questions

Expertise Area

Burns
@ Patient Stories

Respiratory

25

How it looks ?

unanswered + Asked Apr13

(pdf) Healthy FWT Summary Topic, PDF for FYT
Expertise Area: Respiratory

Olikes = Dreplies + Lastupdate Apr13 by Jenny L.
answer + all experts + contact expert administrator

Are there other similar case studies available?
unanswered + Asked Apr24

(video) Standalone - Mowvartis Topic, carol-lundin-2

Expertise Area: Burns

T1like « 1reply + Lastupdate Apr 24 by you

answer « all experts « contact expert administrator

Can we show this video to a client when we're onsite with them?

My Expertise Areas

Burns
unanswered guestions
all experts.

Patient Stories
unanswered guestions
all experts.

Respiratory
unanswered guestions
all experts.

Tip=s: show tips

© 2013 IBM Corporatio
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Manufacturing - Resolve issues quickly to
Increase production

OPEN PEDIATRICS"

® P e rfo rm an Ce S u p p O rt # In;r;:.'lucctlor{:qt(z I‘:echanical Ventilation Rt Likeo
e How-to videos

e Chat with expert
technicians

e \Video chat

N
Dan Layton Like 0
4?, Unanswered
Does some one have a link to

the Boston Children's Hospi-
tal general quidelines?

Add Reply

MNichelle Like 0
Bryant

Dan, you will find the
quidelines here
hitp:/bit ly17A0rLo

v 0057 El

E
Craig Shone-  Like 0 J
man

Unanswered

e Share tips

how do i ventiate

B s J B (I |
P 01:02/0314 Chapter 1:01 Introduction IntrotoMechVent O 4) 2 M

ol ©2013 IB ﬁ
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A retail story

T R

. Social learning to
drive customer
experience

. Share best
practices to drive
store sales [ s

i
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Thank you!
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