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IBM’s statements regarding its plans, directions, and intent are subject to change or withdrawal without notice at IBM’s sole 

discretion.  

Information regarding potential future products is intended to outline our general product direction and it should not be relied 

on in making a purchasing decision.  

The information mentioned regarding potential future products is not a commitment, promise, or legal obligation to deliver 

any material, code or functionality. Information about potential future products may not be incorporated into any contract. 

The development, release, and timing of any future features or functionality described for our products remains at our sole 

discretion 

Performance is based on measurements and projections using standard IBM benchmarks in a controlled environment.  The 

actual throughput or performance that any user will experience will vary depending upon many factors, including 

considerations such as the amount of multiprogramming in the user’s job stream, the I/O configuration, the storage 

configuration, and the workload processed.  Therefore, no assurance can be given that an individual user will achieve 

results similar to those stated here. 
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• Brandon Hall Awards:  

• Customer wins: AAA, AMD, Allscripts, Xerox to name a few 

• Technology wins: LCMS (2011, 2010) 

• Best of eLearning! Awards: 

• IBM Kenexa LCMS (2013, 2011, 2010) 

• IBM Kenexa Hot Lava Mobile (2013, 2011, 2010) 

• IBM for Learning Services (2013) 

• Ranked highly with analysts for Learning as well as overall Talent Management: 

• McClean & Co: IBM Kenexa Talent Management Suite = "Champion" & 3rd 

overall 

• Aragon Globe - Enterprise Learning, Oct 2013 ranked us as “Leader" 

~400 clients across industries.  

Learning strategies included: Automated Content Development, 

Dynamic Delivery, Reuse of Content, Formal Learning, Social 

Learning, Mobile Learning, and Collaboration 
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    Enable increased collaboration within and 
across teams, experts, mentors, and 
communities through social solutions 

 

    Ensure a precise alignment between individual and team skills, 
development opportunities, and the specific competencies required in 
current as well as subsequent roles 

Provide an ongoing stream of 
performance data delivering 
continuous feedback to enable 
individualized development 
actions to improve performance 

Deliver recognition in a 
dynamic, flexible, and 
social manner, improving 
engagement and return on 
talent 

Employ cognitive technology to match relevant, high-
value, peer/expert recommended development content 
to participant’s interests 

ENGAGE 

COLLABORATE 

GROW 
LEARN 

DEVELOP 

BE RECOGNIZED 
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Talent Optimization 
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How well are 

today's 

learning 

systems 

meeting the 

needs of 

employees? 
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Learning change 
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Why do people learn?   
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The management of “work & content” has 

changed 
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What will we do with the user-generated 

content? 
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The way we learn has changed 
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Video is a more effective retention technique 
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Aragon Research  

 

 

 

 
 

By the end of 2015, 50% of enterprises will have 
some form of video content management, much 
of it cloud-based. 
 
Video search will go mainstream by 2015. 
 
 
Source:  “Video is the New Document: Four Things You Can’t Miss” – David Mario Smith, Aragon Research 
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Network Traffic Predictions  

 

 

 

 
 

 

 

 

• Global network users will generate 3 trillion Internet video minutes per 
month, that is 6 million years of video per month, or 1.2 million video 
minutes every second or more than two years worth of video every 
second. 

 
• Globally, there will be nearly 2 billion Internet video users (excluding 

mobile-only) by 2017, up from 1 billion Internet video users in 2012. 
 

• Business Internet video traffic will from 5.3-fold from 2012 to 2017; 
video will account for 58% of all business Internet traffic in 2017, up 
from 31% in 2012. 
 

Source:  The Cisco® Visual Networking Index (VNI) Forecast (2012-2017) 
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Beyond mLearning 

● Polls, Surveys, Checklists 

● Reports 

● Push notifications 

● Performance support 

● On-demand, granular content 

● Content could be searched for and downloaded 
from mobile device 

● Informal content is leveraged and tracked the 
same as formal content 

● Content can be crowd sourced and ingested into 
the cloud 
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Descriptive 

Integrated 
Reporting / 
Incremental 
Predictive 

Advanced 
Analytics 

Descriptive reporting and 
analytics provides direct insight 
to  structured or unstructured 
data (survey, social, other) for 
individual elements within a 
portfolio or solution. 

Integrated reporting and 
incremental predictive analytics 
enables messaging across 
elements within a solution to 
provide a holistic view of human 
capital management topics, and 
predictive models within functional 
areas. 

Advanced analytics capitalizes on 
data-integration and advanced 
research assets (including 
cognitive computing) to allow 
insight into future trends, and to 
guide users to make the best 
possible decisions. 

14 

Analytics 
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Learning isn’t about just one system 
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       Make it relevant 
 

•Inspire employees with a learning 

environment that they use every day 

•Deliver training just in time 

•Learn from others who have come before 

you 

•Consume any learning content (structured or 

social) via the same user interface 

 

 

      Make it engaging 
 
•Learning <> a training course. 

•Learning is any content or person that 

teaches you something 

•Collaborate on content 

•Meet experts and mentors 

 
 

Make it simple 
 
•One user experience for all talent 

management 

•Available any place from any device 

•Content delivered in the format/size 

needed 

•Easy for employees to share insights 

and best practices with others 

•Deliver learning to those who need it 

without requiring them to search for it 

 

Make it fun 
 
•Gamification 

•Social 

 

New views on learning 
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Lets look at some real case studies 
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AMD asked their 
sales team how 
they think they 
learn best… 

Source:  Kenexa - Brandon Hall Webinar Why We Needed a Social LMS: The AMD Story 
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Boston Children’s Hospital 
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Healthcare - The current paradigm 

Medical knowledge transfer is confined within walls
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Make it engaging 
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Make it relevant 
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Make it simple 
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Expert validated answers 
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Manufacturing - Resolve issues quickly to 

increase production 

 

●Performance support 

●How-to videos 

●Chat with expert 

technicians 

●Video chat 

●Share tips 
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A retail story 

● Social learning to 

drive customer 

experience 

● Share best 

practices to drive 

store sales 
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Thank you! 


