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The Power of Engagement....
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5 NIGHTS ALL INCLUSIVE FOR
ONLY 52450 N A 3 BEDROOM
VILLA FOR 6!

- Valid -
15t September 2012 to 15th
December 2012

Live Chat
-



Contact Us

Live Chat |

Home ‘ Lusury Villas ‘ Ocean Rooms ‘ SBY Resort ‘ The Clubhouse ‘ Lusury Services ‘ Guest Info ‘ Weddings ‘ Special Offers ‘ Send an Enquiry ‘ About Us ‘ -
|

Siman: Hi please let me know if there iz anything [
tan help you vith or provide you vith upto date

availability and prices. Please zlzo feel free to email
me at siman@samuibeachvillage.com

Start Chat |

@ 35% OFF PLUS RESORT CREDIT

UP TO $500!

- Valid -
st July 2012 to 31st July 2012




HDmE‘Luxurlelas‘Dceaanrns‘SEVResnrt‘TheCluhhouse‘LuxurySewices‘Guestlnfn‘Weddings'“ o e |t i Lt —C A

18 Lveila- Hocills Firfo ok

Explore Samui Beach Village Luxury villas - Rent A Villa In Koh Samui

Explore Samui Beach Village and our Koh Samui luxury villas if you are looking to spend a dream vacation in
beachfrant villas which offer stunning acean views. The sandy beach and shallow waters make it suitable for f
offer Koh Samui rental services that include luxury Koh Samui villas and a stunning Samui resort - the perfact
accommodation solution for your vacation. All our Koh Samui villas are maintained by 40 dedicated staff that
guest need and requirement, Choosing a Koh Samui villa offers guests a lot more space than a hotel room, as
with extensive facilities and amenities,

Please hover your mouse over to view more detail about our luxury beach villas in Koh Samui

O wviw.samuibeachvillage.com/ chat/chat.php?intid=U21th24_&en=Qn] 1 ‘

Simon
Reservations

.| b Visitcard
Samw B

LiveZilla

Brant 7:50:28 PM
Looking to travel in Oct and for 7 nights..3 bedrooms
30 Sept for 7 nights

ﬁmnn 1:31:00 P‘H

hmm mavbe tough 1 think we agre sold out let me check

Brent 7:51:05 PM

0K, thanks




Simon
Reservations

Profiles-My Profile [l The Red Bigot Red Wi... [T Profiles - Brent Lello | ibmURL! &) Lotus Sametime Advan... () BA
: L T - : ‘

ST ARG TG LR v
i X o DN ¥ n \‘H‘ \ES S , (= Visitcard @
. amui Beach

AN AT

Brent 7:50:28 PM

Looking to travel in Oct and for 7 nights..3 bedrooms
30 Sept for 7 nights

Gemon 7:51:00 PM

hmm maybe tough 1 think we agre sold out |zt me check

Brent 7:51:05 PM
0K, thanks

ok 1 hav one 3 bedrom left fo rthode sates £t was 2%th then 1 was full.
baan jasminz normal cost per night 5610 1 can do foir 5475 per nigt

inchides all taxes an dbreakfast i wil show vou a link now howeve
rplease ntoe last one this is actually ont of the best so hicky as only one

away fromt the sea

@| http:/www.samuibeachvillage.comvillabaan-jasmine/

prunn Inﬂl'n A TIAIW nmﬂ”ﬂ rlrirnrr ilﬂ i 11ﬂl'n a minta rant annece 'r"ru'

Powered by LiveZilla Live Help
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INTERNET PENETRATION
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asia
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61%
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= =
= =

COMPILED BY SWEARESOCIALSG. SOURCES: BASED DN DATA FROM INTERHETWORLDSTATS; MINISTEY OF IRFORMATION & COMMUICATIONS (BHUTAN); CHINA INTERMET NETWORK IHFORMATION CENTRE; MINISTRY
OF COMMUNICATIONS, POSTS & TELEGRAPHS (MYARMAR); MINISTEY OF POST & TELECOMS (CAMBODIA); NEPAL TELECOMMUNICATIONS AUTHORITY, INFO-COMMURICATIONS DEVELOPMENT AUTHORITY OF SINGAPORE

PHILIPPINES _

SINGAPORE
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SOCIAL MEDIA PENETRATION
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(OMPILED BY SWEARFSOCIALSE. FOR MORE SOCIAL MEDIA AKALYSIS ARD INSIGHTS, WISIT WEARESOCIAL 5G. FIGURES REPRESENT THE LATEST SITE-REPORTED REGISTERED WSERS FOR THE
LARGEST SOCIAL HETWORK IN EACH COUNTRY A5 AT SEP 2012, DIATA SOWRCES: FACEBOOK {SEF 2012), TENCENT (AFR 2012), SEMIDCAST [AUG 2012), CYWORLD [SEF 2012), ZINGME [1AH 2012)
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FACEBOOK'S DEMOGRAPHICS IN ASIA
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MOBILE PENETRATION
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social OF IMFORMATION & COMMUMICATIONS (BHUTAM) [JUM 2002); THE COMMURICATIONS AUTHORITY OF THE MALDIVES. {JUR 2012); MINISTRY OF COMMUNICATIONS, POSTS & TELEGRAPHS (MYAHMAR) [FEB 2012)




MOBILE INTERNET USERS OUTNUMBER
PC-BASED INTERNET USERS IN CHINA

o [a]

388,000,000 380,000,000




60%

OF INTERNET USERS IN ASIA USE SOCIAL
MEDIATO INFORM PURCHASE DECISIONS




28%

OF INTERNET USERS IN ASIA WOULD BUY A BRAND
BECAUSE A FRIEND °LIKES" IT ON SOCIAL NETWORKS




THAT'S ALMOST

DOUBLE

THE FIGURE FOR INTERNET
USERS IN NORTH AMERICA




COMPANY OBJECTIVES OF SOCIAL MEDIA

CONTENT REACH
& AWARENESS

INCREASE TRAFFIC
T0 WEBSITE

BETTER CONSUMER

INSIGHTS

MORE EFFICIENT
MARKETING

SALES & LEAD
GENERATION

CUSTOMER SERVICE
EFFICIENCIES

SOURCE: BUDDY MEDIA: THE STATE OF SOCIAL MEDLL MARKETING IN ASIA-PACIFIC [JUN 2012)
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IBM Institute for Business Value

CEO
C-suite
Studies

Leading Through
Connections =

Officer Study




-

[
!!:u:
gl

€ )

IBM LeadershipConnect

Driving Transformation for Greater Value

The Global CEO Study 2012 is the fifth biennial CEO study,
this year we spoke to over 1700 CEO’s....

2004 2006 2008 2010
Expanding the The Enterprise Capitalizing on
Your turn Innovation Horizon of the Future Complexity

2012

Leading through
Connections

= Revenue growth is = Business model = Hungry for change = Embody creative = Empowering
the #1 priority innovation matters = consumers as leadership employees through
= Responsiveness is = External opportunity to = Reinvent customer values
key competence collaboration differentiate relationships = Engaging consumers
= Improving internal = [nnovation must be = Business model = Build operating as individuals
capabilities as first orchestrated from innovation, global dexterity = Amplifying innovation
step to growth the top business designs with partnerships

456 interviews

765 interviews 1130 interviews 1541 interviews 1709 interviews

":ﬁ RPRISE
F THE

ey
Y THE Capitalizing

on Complexity

Leading Through
Connecticns
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For the first time, CEQOs identify technology as the most
Important external force impacting their organizations
External forces that will impact the organization

Global
2004 2006 2008 2010 2012
0 0 0 0:>/—0 Technology factors
(2 (2 O— (2] >/78 People skills
e e >(— \—e Market factors
\—@—/ Macro-economic factors

Regulatory concerns

@ Globalization
Socio-economic factors
Environmental issues
Geopolitical factors

Source: Q1 “What are the most important external forces that will impact your organization over the next 3 to 5 years?”

o5 (Global n=1709) (Consumer Products n=102)



Il
1] |II
[

||
|||"|
iy
Il
.|l
T
&
£ &
43

IBM LeadershipConnect

Driving Transformation for Greater Value

Government leaders plan dramatic improvements in
organizational openness through greater external and
internal collaboration

To what extent will you sustain or make changes to the following
aspects of your organization over the next 3 to 5 years?

Partnering/collaborating with other organizations

53%

Internal collaboration 47% 52%

Management and/or organization structure 41% 40%
Governance models 40% 31%

C-suite composition, skills and responsibilities 39% 41%

Decision-making processes 37% 43%

—t

2
N

Supervisory board composition 23%

Values of your organization Rk 18%

Source: The IBM CEO 2012 Study. The response sample = 176 Government organizations out of 17700 CEOs
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A Social Transformation is taking place in how people
communicate and how relationships form and develop

People are becoming more:

Interconnected Intelligent Instrumented
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Professional Social Networks for Government address the
challenges faced by governments through 3 business

outcomes
| Citizen Interaction How Govies Work|
_ Deepen Relationships Generate New Enable a More Effective
Pusiness with Constituents Knowledge Faster Gov Workforce
(external) (external + internal) (internal)
Target Citizen Customer Service Departments , Government and Operation Leaders,
audiences and Organizations Local Government and Innovation Leaders Human Resources
Business - . . . . :
challenges Citizen Expectations Seeding Innovation Breaking Down Agency Silos
IBM CEO 2012 Engaging citizens as Amplifying innovation Empowering employees
Study individuals with partnerships through values
alignment
[ Professional Social Collaboration Capabilities J
Enabling Gi, Communities and Forums . Expertise and Content Tagging « Knowledge Management
capabilities a%%ﬁéigéﬁfaﬁons : g(r)g\lz?clj Asgﬁlr)gilrfs & Collective Intelligence . Egggtrgéc i
. Blogs and Wikis . Cross Agency gnd Cross Departmgnt « Content management based on the
i Open Data Collaboration person, not the document
“Open” p
pgigciples [N Transparency Accessibility Participation Collaboration > ]
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ExamEIes of how governments can use Social Business to

drive each business outcome

Generate new
ideas faster

Enable a more
effective workforce

Deepen relationships

with citizen

29

(External)

Promote citizen
community blogs and
social forums

Conduct citizen care
analytics

Connect right experts to
answer citizen questions

Improve community driven
citizen support and
engagement

Inform and educate
citizens continuously

Bring in Transparency and
accountability for an
improved perception of
Government

Open data and share
service information

(External + Internal)

Formulate Crowd sourcing
for new services

Use of Jams, blogs and
wikis to address
challenges and solve
problems

Promote virtual gaming for
innovation and education
Improve ways of designing
and producing services
Integrate citizen feedback
and insight with program
and service development
Create social platforms for
citizen award/recognition
Innovate to exceed citizen
expectations

Open data and share
service information

Open Data, Analytics and Social Business

(Internal)

Promote a collaborative
virtual environment

Develop knowledge sharing
and promote asset re-use

Develop talent sourcing
Infuse community building
Promote blogs, wikis

Create social internal
platforms for rewards and
recognition

Promote Borderless Public
Service Organization

Generate real-time
information accessibility

Develop skills by virtual
training/gaming within
departments

Open data and share service
information
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IBM Research Centre for Social Software

.First-of-its kind centre of excellence for collaborative and social software

«Works with business and government, university students and faculty,
creating the industry's premier incubator for the research, development and
testing of social software that is "fit for business". .



IS ™ idershipConnect
mation for Greater Value
Healtl Stronger
Eco-sy lationships
H Social
Workforce Analyiics
Optimization
8?Ideation lew Channels

Listen, Learn, Measure, Take Action
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Level of Interaction

»

. The Transformation to the Social Enterprise —
Enterprise 2.0

Web 2.0

=T W
©friendster ™

Web 1.0

- Pad
MOSAL amaznnnom Xi NG

— A il
© CompuServe ' AOL

s Netscape

You [T

Broadcast Yoursealf™

myspace ,com
¢ frignads
" c:;

‘1l‘.t‘!

Time

A 4
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The IBM Social Business Agenda Approach....

Vision Roadmap Solutioning
Exploring the art Discussing Business
of the possible the art of and technical
the requirements

Business <‘% > Capability

Outcomes

34
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@United Nations s
S Peacekeeping SR United Nations

IBM Connections

Facilitates matching of Missing Person ¢ Found Persons during natural
disasters

empowers United Nations to easily connect with other users, other
agencies, non- government agencies (NGO’s) and host nation

personnel.

Source — UN Peacekeeping - http://www.un.org/en/peacekeeping/
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Government Agency in Brazil

[
 promote citizen education about the Amazon rain forest

by cataloging all of the region’s plant species in a digital
encyclopedia. “Built with IBM Connections

software, WikiFlora is the
first-of-its-kind portal for

@,
o
QD

* provide convenient public access to this information, as
well as to allow students, educators, scientists and sharing information and
communities to share their knowledge about the studies on national
complex Amazonian ecosystem with each other. biodiversity.”

—Administrator,
Benefits Brazilan government agency
. Enables informed discussions and decisions about rain
— forest management by providing citizens with convenient
access to information and insights about one of the
world’s most biologically diverse regions
. Promotes knowledge sharing and collaboration among
students, educators and scientists through the use of
wikis, user profiles and user communities, generating
valuable educational activities and learning opportunities
. Improves the way way scientists conduct research
through enhanced data collection, increased contact with
educational institutions and heightened research visibility




USDA
R 2

*ligh volume efficient government services:
United States Department of Agriculture

USDA

Zaal United States Department of Agriculture

A |

All USDA

o Advanced Search
o Search Tips

@ Login
o Customiza | New User

Browse by Audience

Information For... [s]

Browse by Subject

- Agriculture

b Education and Outreach
I Food and Nutrition

I Laws and

Newsroom

: Agencies & Offices : Careers

You are here: Home

In the News

More (k)

Help

USDA Awards $6.9 Million for Renewable Energy and
Energy Efficiency Projects

USDA Loans Designated Soil for Each State and
Territory to Smithsonian Institution for Dig It!

Exhibition

USDA Announces Public Meeting July 22nd on

Biopreferred

Labeling Program

FI

USDA Food Safety Actions
This page contains links to Press Releases,
Statements, Transcripts and Audio on

&| USDA Food Safety Actions

Colombia Tariff Ticker
Colombian exports enter U.S. free. A

i | U.S.-Colombia FTA will remove tariffs on
| U.S. exports.

b Marketing and Trade

b Natural Resources and
Environment

I Aesearch and Science

F Rural and Community
Development

b Travel and Recreation

b USDA Employes
Services

Spotlights

Midwest Flood and California Fire
Response, Recovery Assistance and
Resources

More (k)

Ell 2008 Farm Bill

Farm Bill
Get the latest
info on the
Farm Bill

2007 Ag
Census
Learn more
¥ and be
counted

USDA Home | Site Map | Policies and Links

‘ FOLA A::Essihilit‘ Statement | Privacy Policy | Non-Discrimination Statement | Information = ua\itz USA.EDU White House
EEEL E——

Food and
Fuel Briefing
Get informed

Last Modified: 07/22/2008

Free Trade
Agreements
Resources
pertaining to
FTA's.

Contact Us : En Espanal

THREAT elevated
ADVISORY B m[J= m

{ | Want To ...

o Contact Office of
Inspector General

o View USDA Customer
Statement

o Find a form

o Find weather and
climate conditions

o Find commodity market
reports

More...

Bl 0. Poriormance |

= Strategic Plan (PDF)

o Performance and
Accountability Report
(PDF)

o All Performance
Improvement and
Accountability

IBM LeadershipCoritiect

Driving Transformation for Greater Value

Offers over 550 online services Contains a
massive amount of information and services,
but is well organized and provides a number
of features designed to help people find what
they are looking for.

*Finding forms and information is simple by
using the “l want to...” box, and the site is
customizable by registering with MyUSDA.

*“Information For...” menu organizes
information based on the user. Users can
access image and video libraries, radio
broadcasts and transcripts of speeches, and
the site can be translated into Spanish.

3-5 Million hits a day. Spikes to 95-100 million
hits a day during scares such as mad cow and
e-coli tomatoes.

http.//www.usda.gov

© 2009 I1BM Gofporation
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“Housing 2.0”: Miami-Dade Housing Central Portal:
Winner of 2007 Digital Government Achievement Award

housmgcentral

Upening ors to H using

MIAMIDADE

Call 3-1-1 | Contact Us | En Espafiol | Login | (ST

Information for

Find Your Next Home Online

Visit the Housing Locator

The Housing Locator is the place to find affordable homes for sale or rent in
WMiami-Dade County. Now more ever, you can find the home you want, for the price
you need. And if you have a home for sale or rent, you can post your information
online, for free

* Search for available for sale
s Search for available for rent
* Postyour free property listing online

i

Search for Section 8 Housing Online

Ifyou have a Section 8 Housil C
can now find rental properties accepting voucher
payments quickly and conveniently online. And if you're
alandlord, you can post your available properies
online for free.

= Voucher holders search for available rentals
» Landlords post available properties

Housing News

New Ordinance Protects Buyers of Foreclosed

‘h Properties
: Effective April 1, 2008, buyers of foreclosed properties

in unincorporated Miami-Dade County will get some

Your Source For All Things Housing!

Forclosure Help at your Fingertips

Ifyou're facing foreclosure, getthe facts you
need to help stay in your home. The County
offers information and resources that can
help you preserve your homeownership
dreams:

» Visit For
® Leamifyo

Housing Reports

Affordable Housing Report

This report provides a comprehensive summary of the available information, the
existing policies, and the recommended initiatives currently guiding our
understanding of the affordable housing issues facing aur community

Housing Summit Final Report

The Miami-Dade County Community Affordable Housing Strategies Alliance has
issued the Miami-Dade Housing Summit final report online.

Housing Data Clearinghouse

The Clearinghouse will assemble, produce, and provide easy access to data,
primarily on housing supply. from a variety of sources. including the U 8. Census

protection against unexpected repairs or other
deficiencies of the property. == more

2009 Homebuyer Workshops begin in February
With housing prices going to more affordable levels,
now is the time to prepare yourself to acheive your
homeownership dreams.== more

e,

U.5. HUD awards $25.6 million to Miami-Dade County
Through a competitive grant process, the U.S
Department of Housing and Urban Developrent
(HUD) has awarded Miami-Dade County $25,647 568
million to fund programs that provide services to
homeless individuals and families. == more

u*

w ‘M*

f.lll
k

Get Emergency Housing Help

The Emergency Financial Assistance for Housing
Program (EFAHP) provides a one-time payment of up
to $400 to families who are totally without shelter or
face the loss of shelter because of non-payment of
rent or mortgage. == more

% Infill Homes Available for Immediate Purchase
Mew homes developed through the County's Infill
Housing Program are available for immediate
. purchase by low to moderate income buyers. ==more

http.//miamidade.gov/wps/portal/housing

“Opening Doors to Housing” with

Online Services for

— Section 8 Public Housing

— Foreclosure Assistance

— Real Estate Listings
Miami-Dade Housing Central
Portal won the

2007 Achievement Award for

Government-to-Citizen Local
Government Portal

© 2009 IBM Corporation
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Next Steps....

IBM Collaboration

Assessment Tool

Co-developed by the Aberdeen Group

Healthcare
Provider

Government/
Public Sector

(including legislative,
executive, judicial, and
government agencies)

(excluding

U mpletgli (healthcare payer, retaillCPG,

ufilifiesftelecommunications,
manufacturing, etc)
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THANK YOU

|
(WKl
i

Brent Lello Canberra, Australia

APBUE +61418643148
IBM Exceptlopal Web  prent.lello@aul.ibm.com
and Social Business

IBM Software Group



