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Traditional Landscape Recap
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Traditional Landscape Recap — Analytical Sources (Zones View)
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What is changing? Big Data Enhanced Analytical Zones
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Exploration Zone
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Big Data Analytical Zones — Schema Areas
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Example: optimising end-user interactivity to quickly identify fraud
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Example: incorporating additional sources to explore new fraud
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Big Data Analytical Zones — Schema Areas
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Big Data and the Broader IT Landscape
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