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Technology architecture for marketing

3

Commerce Marketing (EMM)

Predictive Analytics Business Intelligence Business Rule & Events Business Process

Data and Big Data

Enterprise Integration

Ads

Content
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IBM Digital Analytics� WebSphere Commerce

� Intelligent auto tagging, with pre-built WebSphere 
Commerce tags

� Easy to use, seamless interaction with WebSphere 
Commerce Management Center with ‘one click’
access to IBM Digital Analytics and Digital 
Marketing Execution products

� Common terminology and hierarchy structure

� Advanced profile segmentation and alignment 

� Customized WebSphere Commerce out-of-box 
reports 

� Ability to quickly deploy effective and personalized 
product recommendations within WebSphere 
Commerce
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IBM Digital Recommendations� WebSphere Commerce

Product 

Recommendation based 

on individual shopping 

behavior or “Wisdom of 

the Crowds”

Existing customer 

views home page 

eSpot

� IBM Digital Recommendations can automatically generate personalized product recommendations 

based on
� each customer's current and historical shopping interests

� wisdom of the crowd, and business rules

� Customers are presented with the most relevant, effective, and timely recommendation possible for 

wherever they are in the buying process

� WC Precision Marketing can present these recommendations via storefront
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• Deliver marketing communications 

designed for each customer as an individual 

• With a few clicks go from analytical insight 

to campaign management

• Email marketing

• Site personalization

• List targeting

• Automate A/B testing

• Automate marketing tracking & analytics 

• Campaign management for scheduling, 

prioritization, contact fatigue rules,, etc.

• Reduce IT costs, complexity, delays 

previously required to integrate  solutions.

• IBM Digital Analytics customers: 

complements existing solution – with no 

retagging needed 

• New customers: Can use as a standalone
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Primarily uses digital analytics data as input.  

Enables upload of offline data as needed.

IBM Digital Analytics� Marketing Center
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Hands On Session…

What’s going to be covered ?


