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Disclaimer

The information regarding potential future products is 
intended to outline our general product direction 

and it should not be relied on in making a 
purchasing decision.

The information mentioned regarding potential future 
products is not a commitment, promise, or legal 

obligation to deliver any material, code or 
functionality. Information about potential future 

products may not be incorporated into any 
contract. The development, release, and timing of 
any future features or functionality described for 
our products remains at our sole discretion.
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Why Site Search Solution?

� Site search is an essential part of online experience

– 90% of shopping begins with search

� Convergence of Search and Merchandising

� A versatile conversion tool

“72% of merchants say they plan to add or improve their on-site 

search” – E-tailing Group, 2010
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Future Plans: What’s WC Search Strategy?

� Incorporate Search as an integral part of WC platform

� Integrate tightly with WC Stores and Tools

� Optimize search experience by integrating with Precision 
Marketing engine

� Empower marketers and merchandisers with a single 
integrated tool to manage the end-to-end customer experience
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Future Plans: How WC Search is being built? 

� Built on open architecture
– Leveraging Solr, open source search platform, as foundation

– Proven, extensible and scalable search engine

� Rich set of functionality with support for advanced functions like 
search-driven merchandising

� Tight integration with WC
– Stores for rich user experience

– Management Center for business users

– Precision Marketing engine for search-driven marketing and merchandising

� Lower Total Cost of Ownership
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• Sorting

• Entitlement
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WC Search Component Overview

Management Center

- Search Term Association

- Marketing Management

Business Rules 

- Recommendations

- Results ranking

Search Term Assoc.

- Synonym

- Landing pages
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WC Search – Management Tools 
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Search Term Association Tool

• Synonym terms

• Replacement  terms
• Landing Pages

Search Marketing Tool

• Product Promotions

• Cross Sell and Up Sell
• Search Results Ranking and Sorting 

Catalog 
Manager

Marketing
Manager

Shoppers
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� Direct marketing

� Branding

� Relevant information

14
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Store Preview
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Test and fine tune 

search business rules:

� Synonym & Replacement

� Landing pages

� e-Marketing Spots

� Search result ranking

� Show at the top


