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Technology is changing the way consumers interact, obtain
information, and purchase goods and services

The consumer voice has never been stronger

28% of the world’s population, . There are 4.6 Billion

2 billion people, are online mobile subscribers

today worldwide; over half of the
world’s population

116% in Europe,

91% in U.S.

80% in Brazil,

54% in China

38% in India

In North America alone users
have access to:
1,000,000,000,000+ web pages
100,000+ iPhone apps

10,500+ radio stations

5,500+ magazines

200+ cable networks

500+ million mobile Internet
users worldwide in 2009. It
will increase to > 1 Billion by
2011

Sources: Internetworldstats.com; Strategy Analytics; Informa; www.marketingcharts.com

Markettools, Americans access: www.creativethinking.com, ITU World Telecommunication. http://www.itu.int/net/pressoffice/press_releases/2010/06.aspx
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Market Trends

» Emerging Trend: Consumers are checking out products in bricks-and-mortar retail stores
and using their phones for comparison shopping

» “In February 2010 four in five multichannel retailers were not yet using any m-commerce
features. Retailers that don’t get on board may soon find themselves acting as showroom for
online pure plays like Amazon or for mobile price comparison apps”

— Multichannel Merchant

fgpple IPod Sauch 2nd Geansrstion 8 G

Ca Prce: Dl 5 U50
apnoti.com Mosghant. eBay LY
Tetal: 164,58 USD
Prize: f20.00 USDH
Feootart Wik Ofcial Shoie u

Total: 163,08 USD
Apple iFad Snuch Ind Generation i
Prica: B84, 20 LIS]
Real-time price comparison R — L]
Hoid i G 1o T Darcode on 8 Tatal: 164,08 USD
(B FHEE S = i
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Market Trends — Smart Phone Market Penetration - Europe

— Forrester: Western European Mobile web Figure 3 Forecast: Western European Mabile Internet Penetration, 2009 Ta 2014

penetration will continue to exhibit double- 150
digit growth through 2014, when 106M

consumers, or 39% of wireless subscribers, 100
will be regular mobile web users ‘?ﬁ?ﬁﬁiﬁﬂ“

— IDC: During the 1Q2010, 12V new smart-

phones were purchased in Western Europe .
2008 2009 2010 201 2012 2013 2014

— Nielsen: At end of 2009, smart-phones were Moblleintermet e 2% 0% 3% 0%

penatration

19% Of phoneS SOId but by end Of 1Q1 0 they Source: Forrester Research European Mobile Forecast, 7/09 (Western Europe)
were 31 %’ forecast by 4Q11 Smartphones 5Nz Source: Forrester Research, Inc.

will out-number conventional cell phones Smartphone Shipments in Western Europe, by Vendor,
Q1 2009 & Q1 2010
S Q12009 % market Q12010 % market %
81% {millions) share (millions) share change
80 Nokia 4.4 57.1% 4.9 40.8% 11%
apple 0% 11.7% 3.0 25 0% 2%
60 Resaarch in Moton 1.1 14.3% 2.4 20.0% 118%
HTC 0.4 5.2% 0.9 7.5% 125%
Samsung o.d 5.2% 0.3 2.5% -25%
40 Motaorola 0.1 1.3% 0.2 1.7% 100%
Other 0.4 5.2% 0.3 2.5% -25%
20 Total 7.7 100.0% 12.0 A00. 0% 8%
N;;:re: veridar shilprments are branded shipments and exclude OEM sales for
0 gé:fﬂgq?.rﬁmmmf Data Corporation (J0DC), "Europaan Ouartenly dobila
Q32009 Q32010 Q3 2011 Q32009 Q32010 Q3 201 Phorie Tracker” a5 clted in press release, Jun 20, 2000
Smartphones Conventional Mobile Phones 117225 WAAWLE AR ataF O
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Market Trends — Consumers Embracing Mobile

. . . . . Change in Time Spent per Day with Select Media
— National Retail Federation: Rising number of |according to US Consumers, 2009 (% change*)
consumers want to shop or browse from their Mobile 39%
2% Talki
phones. Survey found 41.5% of adults want I Talking
-14% [ caming
cell phone with Internet access, compared to 7% [ onive activities+
32.6% in July 2009 325 | v and video
2% [ vusic and radio
— Pew Internet & American Life Project: 11%  [Caliii #=ding
. Worbe! s, 2008 *Hincludes Web browsing, e-mail, soclal networking
of U.S. adults who own mobile phones have Source: Yankee Group, 2009 Advertising Forecast Update. Less TV, More
Urtarnet, * provided fo eMarketer, Apnl 14, 2010
made a purchase on a phone. And the figures 17 WAV SRS TIORSE COm
are much higher for certain demographic  Sontam on et o Honte by sy S

December 2009 (% of respondents)

groups, 20% of consumers age 18-29 have

made a mobile purchase

69%
65%

— Gartner: By 2014, more than 3 billion of the

world’s adult population will be able to

47%

. . . Total Europe 1%
transact electronically via mobile and Internet
ﬁ%t%; ﬁes Tf:j-d; !%J'nc:h;wdes games, video, music, e-mail and
Faint s
teChnOIOgy Scaurme_' n::ggﬁ.rc:fg, ggfﬂﬂifr? J'I.mrrgdia Engagement Barometer" conducted by

StrategyOne, February 2, 2010
6 112482 wiaw, e Marketer.com
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Forrester and Shop.org: 74% of online
retailers have, or are developing, an m-
commerce strategic plan, while 20% have fully
implemented their plans

Internet Retailer: 157 retailers engage in
mobile commerce: there are 150 m-commerce
sites, and 71 retailers offer mobile apps

Yahoo Stores & Unbound: Signed deal in
June/2010 to collaborate in mobile. They predict
250 new m-commerce sites by end of 2010

Venda & Digby: Announced partnership in
June/2010. 200 Venda clients will have m-
commerce sites by Dec/2010

Shopatron: SaaS e-commerce platform vendor
announced in July/2010 it will launch mobile-
optimized sites for 610 of its 800 clients

BigCommerce: Finalizing m-commerce beta
test with 500 clients

Market Trends — Retailers Embracing Mobile

Top Priorities in 2010 According to Senior Marketers

Worldwide (% of respondents)

Top Important Low Mot
priority priority relevam
Sacial networks/applications 45 4% 42.2% 11.1% 1.1%
Digital infrastructure 44 5% 51.9% 3I1% 0.5%
Search aptimization 27.0% S50.1% 1590 3.3%
Mabile 26.8% 43.2% 24 3% 5.3%
Blogger autreach 18.4% 44 3%, 2890, 8.4%
Viral campaigns 18.3% 45 6% 2670 7.3%
Digital adveartising 15.9% 54.4% 25.5% 4.2%
E-mail marketing 141% 43 5% 34 2%, 83.4%
Games 2.8% 29 7% 35.2% 25 0%
Nate: numbers may not ado uwp o 100% due to rounading
Source: Society of Digital Agencies (SoDd), "2010 Digital Marketing
Cutlook, * fanuany 19, 20010
110742 whenw eMarketer com

BRFiEERL APOREOE GF THE % DPLN

POL)

EALPH TAUREN

58

HBW TO SHOP US OPEN

PR{M TOUR FRIAT ; i
Vi '
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Market Trends — Mobile Advertising

Us Mobile Advertising Mmarket Share, by Network,
200% (% of total revenues)

— ABI Research: In 2009, over $500M were Millennial Media 12%
. . . . AdMob 1%
spent on mobile marketing and advertising. Vamoor 0
From 2010 through 2015, mobile marketing EEET 1o~
Microsoft 8%
and advertising will grow > 40% CAGR [ quattro wireless 7%
Jumptap [
— ABI Research: In February 2010, 5% of M AoL - 2%

| MNokia 2%
mobile phone users have used their phone’s  EEEEeey

Mote! Aurnbers gy’ fat aod P s T00% due o raunhding

search engine, or clicked on mobile web ot gt yporation (IDC) as clted by The Wall Street
1 |}
advertisement Types of Mobile Advertising

SMS Ads Search Ads Web Display Ads  App Display Ads

R

— Google: In May/2010 acquisition approved for
AdMob for $750M

— Apple: In Jan/2010 acquires mobile advertising

company Quattro Wireless for $275M. This will

be engine behind Apple’s iIAd ecosystem BouBIE ot AdMab's Focus
8 Google admoh
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Market Trends — SMS Promotions Starting to Have an Impact

» 21% of Europeans will respond to an SMS promotional message by making a purchase

Internet Users Worldwide Who Have Purchased a
Product/Service After Receiving a Promotional Text
Message, by Region, April 2010 (% of respondents)

Asia-Pacific
57% 28% 15%
Europe
21% 38% 41%
us
14% 34% 52%
Worldwide
38% 32% 30%
B Yes H No M | never share my mobile number
Note: Asia-Pacific n=5,036,; Europe n=6,913, US n=998; Worldwide
n=12947

Source: e-Dialog, "Global Perspectives: A Study of Consumer Attitudes to
Digital Marketing" conducted by Lightspeed Research, provided to
eMarketer, June 23, 2010

116855 www.eMarketer.com
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Market Trends — Revenue From Mobile Commerce

— ABI Research: WWorldwide mobile shopping of
goods and services will surge to $119 billion by
2015; about 8% of total e-commerce market

— ABI Research: US m-commerce sales rose from
$396M in 2008 to $1.2 billion in 2009. Forecasting
mobile commerce sales will hit $2.1 billion this year
and $10.7 billion by 2015

— Forrester: Retailers surveyed reported mobile
browsers were generating 2.8% of overall site
traffic and 2% of web revenue

— eBay: In 2009 it sold $600M worth of goods via
mobile channel. Forecasting it will jump to $1.2
billion in 2010

— Amazon: In Jul/2010 announce it reached $1
billion in mobile commerce sales in last 12 months

— Japan: Mobile online shopping in 2009 > $108

10

Mobile Commerce Sales

1200 | inMillions $10.7 billion

1000
800

600 -

400 - $3.2 billion

$2.1 billion
200 $1.2 billion [B i

‘$39r3 mil ['j |
2008 2009 2010 2011 2015

Source: ABI Research

Maobile Application Stores Downloads and Revenues
Worldwide, 2009, 2010 & 2013 (millions)

Downloads Total
PEVENUES
2009 2,518 §4,237.80
2010 4,507 3&,770.40
203 21,646 £20479.30

Source: Gartner, “Dataquest insight: Application Stores; The Revenus
oppartunity Beyond the Hype® as cited [n press ralease, January 18, 2010

110485 Wty eMarkatar com

Us Mobile Application Store Revenues, 2010 & 2014
{billions)

200 DB
w  sio

Soufrce; Yankae Group, “The Mohile App Gale! Rush Speeds Up® as cited in
press release, March 18, 2010

113050 wirleharketer. com

© 2010 IBM Corporation
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Agenda

* Implementing Successful Mobile Strategy
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Smarter Consumers Are Making Smarter Decisions

+ +

Interconnected: Instrumented: Intelligent:

They have instantaneous They use multiple They have clearly
access to information technologies to defined expectations
about retailers, products interact with other of what they want
and other consumers’ consumers and with from their retailer
experiences through retailers now and in the
technology future

= Generation Y is key influencer, they are the most:

— Instrumented, meaning they use two or more technologies to browse and to
purchase

— willing to try alterative channels
— likely to reward retailers financially

» Tech savvy shoppers are defining tomorrow - creating opportunities for innovative

retailers to leverage alternative channels

12 Source: IBM Institute for Business Value Analysis, Retail 2010 © 2010 IBM Corporation
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Mobility is Important Throughout the Buying Cycle

Mobile delivers benefits in three categories: increased revenue, reduced
cost, and higher performance on KPIs

Mobile Commerce provides value during complete buying cycle
— Product Discovery
— Influence Stage
— Purchasing
— Post-Sale Support
— Relationship Building to Encourage Repeat Purchase

fe } ™
, @) “Discovery” “Influence” @)———— E%%L”cgﬂdc
(- Consumer reviews N . Nearest store
« Product information E What to buy Where to buy . Location-based
k:_Shopmng lists or tools Y, o .\_marl-:etlng J
. Cross-sell = 4 « Lovalty cards and
\{Fteplemshment Y, 2 benefits or offers
& « Coupon redemption
(«Customer feedback )} ° « Receipts or
u.\[unlque receipt codes) ) boarding/event
“ " kets
' @ “Post-sale \ He J

Source: Forrester. The ROI of Mobile. Jan 11, 2010

© 2010 IBM Corporation
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...but More as a “Shopping Accessory” Device

In devising your mobile strategy, it is critical to take mobile device
limitations and strengths into consideration

“Which of the following have you ever used your moblle phone for?”

“The mObile web iS not the To research products/services 5%“% B European online adults
using the mobila Internat S B 12% - I:EN =13,473) /08
uropaan onlina buyers
web. Understanding this is 2% e A
o g To check on the status of an order lg@ S i Fﬁ;‘iﬁg?ﬂfgﬂ?{&“@ﬁ?
key- oo The decade Of To Iocate a nearby store to buy [ 4%
a specific product - 208,
experience we have cultivated | N E
To compare prices when s;r:l%i[t:glrg I_;-]@ 18%
on how to sell on the web Tolook up product information 2%
while shopping in a store N 155
cannot be ported straight to 2
To find or redeem a coupon/ __j:h
. . coupon code [S55 B%
the mobile world. Retailers _ i
_ _ okt o Il i
need to think through their " . F |
o purchase an item that was not 59,%
available/in stock in a store s gy,

mobile strategy from the

O

9»
g”ound up° Base: European online adults who own a mobile phone
[muitiple responses acceptad)

Source: European Technographics® Retail, Customer Experience, And Travel Online Survey, 03 2004

57238 Source: Forrester Research, Inc

Consumers are more likely to shop than to buy from a mobile phone — Gartner

14 © 2010 IBM Corporation
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Implementing a Successful Mobile Commerce Strategy

Consumer adoption and usage of mobile and multimedia has reached critical mass.
Any brand that interacts with consumers needs to develop a mobile strategy

= Success in mobile requires a systematic approach

= First, we need to understand how mobile-advanced our

consumers are

= Next, we determine objectives — to grow revenues or cut

costs

= Then, we define mobile strategy based on level of corporate
commitment, desired offering, and willingness to engage

partners

= |ast, we choose the technology to implement mobile strategy

15 © 2010 IBM Corporation
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Mobility for Travel — Air Canada

AIR CANADA

Business Drivers

afnouens T EMEPM =

AR CANAD

.A. _@_ L

Walcome Abaand!

Perconalizo yOur app ah, woer name
ann E-mail 1 maks Aning your Sighes
d ohaci-n paskes.

Taoday, Thi Jul 30

i Toronto Pearson 1715
San Francisco

™ [TETFT]
| o Montreal Trudeau 14:00 [ AC415 |
Taronto Pearson 15:15

ACTIS .

= Create new way to connect with customers

= Increase brand-loyalty

sl dumt TN Solution
S, B
ol A 7 = Leverage web services & enterprise backend systems

@Tﬂrmlo Pearson 20:30 AC33 »
Vancouver britl 22

r Intl Z3:50 ACHD >
0815 +2

= Integration to third party content
= Native app built for iPhone & iTouch
= Rank #1 in Travel Category of App Store

o " .i.’_l- S '...__lf
|11 @ acsro
| | s =
i Departs KMontreal Tredeau (YUL)

Scheduled 19:50 Fri, Aug 7
Gate Terminal

Features

= My Flights: Track selected flights
- Messages: Notifications & online boarding pass

ey Arrives Fans (CDG)
Scheduled OB30 Sat, Aug 8
Gale Terminal 28

L Flight Motification Mones »

= Check-in: Check-in and seat selection
D oruten ¢ vors. 40 it = Find Flight. Find Air Canada or Jazz flights

17 © 2010 IBM Corporation
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Mobile Coupons and Tickets @
TARGET
= Coupons
— Redeemed by scanning 2D bar codes at checkout IN%@@
— Offers are single-use and have expiration date 8454 210 0554 7000 0000 904 0754 53

— New offers sent each month

— After opt-in, shopper receives SMS with link to Up 16 $6.50 In savings below
. . Hogw 1o Rt
mobile Web page with offers i st
— Consumers can also access Mobile Gift Cards, e

view online catalog, check product availability,
store locations, gift registry, and weekly ads

N E‘.]Mobilencket
= Movie Tickets Novies A Your ingertips

— Consumers buy ticket via their mobile and have it e ‘*—““i
scanned at theater entrance W A

i- FAMDANGO

— Shoppers can buy tickets in advance, read
reviews, commentaries, and watch trailers

v
Fan Rugag! 00

Piot Wamer Broa. prawsnts e rew
T & Thos Thr®t Fnighfs Crestapiee
o CRS, i DR DG 6 Rkl

Shnwirnen o dul 18 1]

u

18 © 2010 IBM Corporation
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Mobile Payments

= Mobile payment systems are being deployed...

19

Check card balance

Make payments using 2D barcode

Reload card using major credit card

View transactions

=1 ATAET =

M 7777 0079 5773 2103

Wi

i

LATAT = 9:42 Al

Hack Feload

T i
ﬁ $£35.00

RUEILNT

£25 EE| g7 m

ERYMENT TYPE

Credit Cand E ok 5 3

Continus

Reload Card

More Options

Cancel

© 2010 IBM Corporation
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Mobile Payments

» Parking mobile payments are being deployed...
— Customers register via phone, web, or downloading mobile App

— Customers can select option to receive text message alerts & reminders before parking time
expires
Atlanta: Lanier parking lots located in downtown and midtown Atlanta
Albuquerque: Park-It-Place locations surrounding University of New Mexico campus

Parkmobile

Sign in

20 © 2010 IBM Corporation
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Location-Based Services Cl‘[ﬂi;S

Chili,s | 1k . Add a promo to your venue
»  Chili’'s distributes location-based mobile coupons to drive @ Chill's Grill & Bar: Check-in @ Chilfs & get free Chips & Salsa on

every check-inl Simply show your server the screen after checking-in!
tra ffl C Chili's servers, use coupon code #23 to redeem.

» |[f someone checks-in near or at Chili’'s on Foursquare, they
receive ‘free order of chips & salsa’ offer on their screen

Pepsi

» Pepsi Loot rewards users for visiting one of 200,000+
restaurants that serve Pepsi. App shows type of food each

restaurant serves

= App users earn loyalty points by walking in & checking in.
Loot reward can be redeemed for music downloads

Journeys

= Apparel retailer offers mobile coupons through location- ,
based game SCVNGR to drive foot traffic to its 800+ stores ; & =,

= Mobile users earn coupons for completing tasks in store, mf%} e et
such as checking in or posting a message; e.g., users win B e
$10 off mobile coupon by accumulating 35 points —

21 Source: Mobile Marketer 8/2/10, 5/3 ©2010 1BM Corporation
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Mobile App—GPS—-Camera—-Store Integration
» Using GPS in mobile, app knows consumer
location

» Using camera and mobile app, consumer

finds nearby store locations

» Pizza Hut revenue from mobile app was over

$1M in first three months

» | BS application — Using Foursquare, majors

get free single order of breadsticks

22

(¥) GREEN PEPP...
() omons

(%) MUSHROOMS
() ITALIAN SAUS...
(%) PEPPERONI

CHOOSE PIZZA TOPPINGS

© 2010 IBM Corporation
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Store—\Web—Mobile Integration

h We understand that every customer shops differently.
S Opyour Way We have all the tools you'll need to shopyourway

Where shopping revolves around you 24/7

Scars armmn R PSS T e - it BB

afeipsiol Tod g atoee  Sewe Cradi Cara  cusiomer sevees T SHOD0R O

ANiETE. NGE N Brregudar

E e Tha faye B Prel T Qe P

LABOR DAY

L BIG WEEKEND EUENT *

50% off mattresses 30% off Whirlpool, Maytag &  all tools on sale
EE““‘MH - ) sa-mmg EMERGY STAR® up o B0 @ sl FREE SHIPPNG
=r\d"ml:lEh.I".l'EIl“ LIEE S apaial fisdring qLHIl‘FIEd appltarlc:us o vy s AP

s DORR, off cihde ENERGY STAR® arciance
; s inbrn 58 off wilh Saera cord
[ i

G inole ¢

Start Shopping

buyyourway

sears mobile «
Evanything pous neaad. Sy gou an
Applications, teut alerte, esareZgn, and much mons!

markelplace »
Shop milons of produdte o grest prces sue g

price match guarantes »
W Mt pur oM sHEors prcos - Fog Qv s gt the best do

1.000.MY.SEARS
Hawe quesdons? Cal us for ondess, store locakons, and mao

parsonal shoppare
kawd Help¥ Contaci cur expen staff and we'l help you find whal

El'ré' " Change Tl

- = Chicago/Slate 5t - Af

u Save Elﬂ | Loop 2 N Staim 51
Check A'.railahility Pilck Up Your Order ; ':il:h:cnqo. L G
| et
Browse
A TV OUST 5 0A eCTRnd SAE O GTV] Mo Ca2, T CANRNL (000 o BGATHIGC) Y WEAT N by cakagary £ Saars Auto Centar |
We need a little more info to check this item’s 10Cal 3 s i g 2 taigs im i 5, pieass check fim dmensian the oo v are o] fpd AR W Linvnpocs Joe )

Enter your zip.
Remsisior ZP Code 276588 Chenos 2F Coos

“ Sae What's in Stock Froduct svadahiliy o Iiad siores may change o you shap Q

Enter ZIP Code: |131519 ! Check Availability

CARY TOWMHE CENTER B0 FAYETTEVILLE R STE 4020
18314400 ErpETI- 4500

TI05 WALWUIT 8T 5TE B0 THE ETREETS-OF BOLTHP CENT
CARY, HC 37511 CLIRHAN, HC-IT71T

bk Bmiks

Ay HIus RN M

Man & DvEckos LI AL

23 Sl R

Chicaga, IL 63540

Chicago-Lawnance -
1800 W Lawromce Ave
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Web & Mobile Integrated and Powered by WC v7 JARA

- R

Z AR A _ iy . y = Group Indlte>$ has more than
A 4,700 stores in 76 countries

RN THES WK ._.I % = Around the world

i Zara 1.422

ity Zara Kids 209

wan NEW Pull & Bear 640

N %‘E}%IE%{%%E Massimo Dutti 507

MG ATl Bershka 665

m‘:;'u“ Stradivarius 533

L Oysho 402

WEWELETTER Zara Home 263

FREES Utergiie 64

CONTAST s . ' TOTAL 4.705

| i / Last update: 04/30/2010

List of countries

Canary e

TOTAL-Z B OBP

PRACCERS COHTMIUE
CACER BHORRMG

' CaNTEAD: |
TALLAL =]

CAMEL LIBL CON CONTRARTES
Wi j0FeG )
Rl 655R8IS7 40H84 -1 )

[ —

FORAL 2485 Bl
SEGUIR
_ COMPRANDO |

- TRAMITAR
__ PEDIDOD
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Other European Mobile Commerce Examples

» Ocado: “On The Go” site enables customers to shop for groceries on their
mobile

e £0.00 El: i ;::I!r::'-:_';ulﬂlu. {..::jl
Hh=p

Hailo, Alexander N1 o Recommended C €
Wistcoms o Deade an tha Go. Get etasdsd i Bhappy's Dabinett Apple Cloor
by seleciing ono of e opdons Daioe Browss ha shop B {i% S0l
: T3 %0 i)
Bk & feilvery ]| .88 (T3 5 par ik '-.,E,.-'
ﬁ Vo Mol Sydliaiie skl e ousreritly Search ior A praduc ¥
TA0-08.30. Thy (HO/07/08 1 Porcupine Ridga Syrah TEci
II
Prisifusis yoi buy Hie mmosk b . s L Akl i)
i My Grtlary -
i=5| ¥
o have md puirEnd oicers Produicin yoin e bagat regendly :' Langomans Ben 55 Souwigrnon
Blane T5&1
ER.58
Ascommonded 1oy o8l b Akl
ﬁ Start shopping s B it
Baschendal Bhiraz Cobarmed
Bpigvignan Thes
EF.98 Bkl
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Other European Mobile Commerce Examples

= Carrefour: Optimized Shopping Site for Mobile at M.carrefour.fr

— Carrefour mobile site users can see 360-degree product views, find in-store
promotions, check inventory, and order products:

wd

.24 *l*] Magasins jﬁ' g Liste {'H" -tH-l Recettes
fw € B AP e g el c g ey
lf-‘h&r#ﬂrr par code postal (2 Listes de coursas Internaute
ou 5 chiffres) ou ville

Biscuits porte-bonheur »

Clest volre premiére visite

- BT
Pauilles 08 brick

Brioche allégée en maching & 3
flsace ] Vaus avez déja une liste pain

u LITH IJIJ“ s e e :hl_: _dﬂ.t'hELE.I]Jd.ﬁ.E._

'+ m m + m @

© 2010 IBM Corporation
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Other European Mobile Commerce Examples

27

Sephora: helping
customers gain value
from their mobile Phone
in the store

— Sephora’s mobile site lets
customers use mobile as
an in-store tool (e.g. for
price comparison or user
review tool when the user
is at the point of sale)

— Sephora brings online
content and experience
into the store as well as
the voice of the customer
by urging customers to
read reviews on their
phones in-store by going
to m.sephora.com
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» WebSphere Commerce Mobile Capabillities
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Approaches to Establishing a Mobile Site

1. Mobile Web Application
. Web application programming model

. Portable across multiple smartphone platforms

. Accessible through browsers on mobile phones

2. Mobile Native / Hybrid Applications
. Rich Ul layout and user experience
. Web View + Native Ul shell and device API
. Distribution through Application Stores

3. Mobile Transcoding Applications
. Broad coverage for various mobile devices
. Minimal programming required
. Does not leverage smartphone capabilities
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Mobile Commerce in WebSphere Commerce v7

« Mobile starter store (Mobile Web Application)
— Optimized shopping flow for smartphones
— Supports Blackberry, iPhone, Nokia, Windows Mobile, Android
- Support mobile phones with 240*320 or higher resolution
- Product content and eMarketing spots targeted to mobile users
— Store and Stock locators
- Buy on mobile and pickup in store

 Mobile SMS support

- Marketing and promotion
— Order notification and alerts

— Store events

* Benefits
— Web & In-store integration
— Single view of customers and their orders
— Store Information and Locator
— Inventory visibility across channels
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SMS and mobile store for cross channel
shoppers
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IBM Mobile Store Solution: Browsing

Browse Catalog [—> Product Detail > Ratings & Reviews [— >Compare Products
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IBM Mobile Store Solution: Transacting

Search Products > AddtoCart [> Selegc(tg:glél;zusttore = (;/oii\flzlrrg;?ii;

& ROGERE = S50 PM

i MADIRONE MOBILE

32 © 2010 IBM Corporation



2010 WebSphere Commerce Leadership Summit af.g%jrfﬂdf dﬂd f_, f:‘?.(
WC Mobile — Store Locator

- Store location search by city or zipcode

— Directions from shopper’'s GPS location to selected store

« GPS-based store search

— Show nearest stores based on shopper’'s GPS location

« Store Information

— Store hours, address, and other information

— Click to call the store associate a
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Recognizing Mobility via Precision Marketing

Customer Registers

store

Thank you for your
purchase. Your order
#is 13721

AN L]
& = |— <]
N4 place ='_| M
Customer Registers Branch order Customer Places Order Send Message
Wait until customer First path for e Wait until customer Message type:
registers with the which the placez an order Text mez=age
customer (SM5)
gqualifies Content: Thank
you for
purchase
—
= X >
did not —
place Wait Send Message
order
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Wait for 7 days

Meszage type:
E-mail

E-mail template:
Follow up after
registration
Send at daily
scheduled time
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Recognizing Mobility via Precision Marketing

Customer Registers

AN =
v =X = @
place
Customer Registers Branch order Customer Places Order Send Message
Wait until customer First path for Wait until customer Message type:
registers with the which the placez an order Text mez=age
store customer (SM5)
gqualifies Content: Thank
you for
I_iurn:hase
—
= | X | >
did not
place Walit Sefld Message
order Walt for 7 days Medsage type:
E-rfail
Thank you for your
registration.
We're running a
">, Wait one special on
5,
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WebSphere Commerce iPhone Application Sample

.illCarrier =  3:51 AM ) .alCarrier = 3:47 AM Rotaﬁona[ Marketing
MMADISONS eSpots for
promotional products

s perfect gift.
Give a Gift card.

‘More’ to access
additional functions
(Search, Product
Compare, My
Account, ...)

Tap bar to access
common functions
(Home, Store Locator,
WishList, Shopcart)
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» Looking Forward & Recommendations
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Mobile Commerce Future

Mobile will develop into a ubiquitous platform for messaging, social
networking, entertainment, shopping, and Web access

» Reasons why mobile commerce will
grow exponentially
— Ubiquitous wireless broadband

— iPhone is everywhere

— Android challenge

— Affordable data plans L, S—
— Mobile applications are broad and relevant ; ﬂﬂ“
to multichannel p—
« Power of mobile lies in its ability to
influence multichannel transactions I‘-* -

— Today, smart phone buyers are early-

adopters ,
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A Superior Shopping Experience now Includes Mobile Commerce
Key Touch Point
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Leveraging Smart Phone Features in Retail Scenarios

% EI i i
1D & 2D Address Book Calendar
Barcodes Contacts Storage
r Store Events
n Billing address, Coupons, Digital
C. Email wishlist, Receipts for in-
amera ocial Commerce store pickup or
returns
Product information _
In-store checkout NS::L

Bluetooth / Wi-Fi

T / Mobile Carrier
. Contract
Store location- = ‘

based services
SMS |
7 L M
‘ﬁf Store Locator Order Confirmation “
S Marketing/Promotion
GPS / Cell Tower Messages

Triangulation
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Recommendations

Mobile phones are always on and always with us. This makes them
different ... makes them immediate and intimate

= Mobile will become more relevant by delivering timely targeted messages

= Brands will need to transition from ... to ... lo
; to develop deeper relationship with customers and convert them into
brand advocates

= Successful mobile experiences need to provide
— Sense of coherence among multiple apparently disjointed channels

— Immediacy by delivering timely information and services. The always-on aspect
of mobile phones strengthen its immediacy

— Simplicity in number of steps and time needed to complete a task

— Context in the interaction by leveraging knowledge about web browsing behavior,
purchase history, and location

Sources: Mobile Marketer. Mobile: Where cognitive anthropology meets marketing. Mar 16, 2010
The Convenience Quotient of Mobile Services. Forrester. Oct 19, 20109
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Mobile and social commerce are increasingly woven into the social
fabric through cross-channel connectivity

* Increased connectivity

* Increased pervasiveness of content

* |Increased integration across channels

= |ncreased collaboration

* Increased personalization
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Traditional Chinese

Hindu
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