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The data wonderland: Through the looking glass
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Act
“Foresight”

“What’s the best 
that can happen 
moving 
forward?”

“Why did it 
happen?”

“What 
happened?”Understand

“Hindsight”

Investigate
“Insight”



©2012 Deloitte LLP. All rights reserved.

Where can data have the greatest impact?
Increase efficiency and effectiveness with the right data
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Example
Driving NHS outcomes through a workforce analytics managed service
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Public sector challenges
Shift from transactional reporting to insight-driven interventions
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1
Collect the right data and 
drive up quality and 
accuracy

2
Evaluate what is 
possible today and 
tomorrow

3
Get ambitious about 
joined-up government
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The public’s attitudes towards data use
High levels of awareness of data collection

Competing on insight6

Total population

Source: Data nation 2012, Deloitte LLP
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The public’s attitudes towards data use
Considerable concerns about data security
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How confident are you that companies and public sector bodies...

If you found out an organisation was doing any of the following, which, if any would make you seriously consider not using it again?

Source: Data nation 2012, Deloitte LLP
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The public’s attitudes towards data use
Strong opposition to data use, and much confusion
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8x
People are eight times 
more likely to oppose 

data use than to favour it

Why are you opposed to data use?
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The public’s attitudes towards data use
Few people are happy to receive targeted offers based on their data history
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An entirely new 
framework for 
privacy rights

Total revision to 
customer 

interaction – the 
data charter

The public’s attitudes towards data use
Need for greater engagement and greater responsibility
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New era of moral 
hazard and 

commercial ethics
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Smarter use of data
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Human
capital

Social
capital

Information
capital

• Create new paradigms for data and analytics

• Better, faster, cheaper public services

• Change the nature of citizen interaction 

Competing on insight
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