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Volatility, uncertainty and risk

“...fewer than 15% are

confident that they get
helpful information for
making decisions about
the future... yy

—CFO Executive Board, March 2012
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According to the 2010 IBM Global CFO study, CFQO’s are taking a
more prominent role in enterprise decision making

Elevated Role of Finance
Role of Finance in Driving Decisions Across the Enterprise

Enterprise cost reduction management 45% 44%
Selection of key performance indicators 47% 41%
Capital asset management 34% 50%
Risk management 41% 42%
Prioritization of resource allocation 53% - 26%
Strategic revenue planning 54% - 240%
Business model innovation/ reshaping 59% - 19%
21 Advisor (e.g., analysis and insight)
Information management strategy 39% 33% Decision Maker (e.g., create a plan)

el ol Over 70% of CFOs believe they have an
Value advisory or decision making role on the

I corpalor

B Enterprise agenda.

Source: IBM Institute for Business Value, The Global CFO Study 2010
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Enterprise focused activities have accelerated in importance for

CFOs over the past five years — some dramatically

Importance of Enterprise Focused Activities Over Time

93% 109%

increase increase

84% 85%

Supporting /

Providing inputs  Driving enterprise

W 2005 = 2008 W 2010

Source: IBM Institute for Business Value, The Global CFO Study 2010

5

Driving integration

Measuring /

monitoring into enterprise cost reduction managing / of information
business strategy1 mitigating across the
g enterprise risk enterprise
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However, organizations are operating with blind spots

business leaders frequently make
critical decisions without the
information they need

Factors supporting major decisions

To alittle
extent
To a great
extent
Personal Analytics Collective
experience experience

Source: Business Analytics and Optimization for the Intelligent Enterprise, April 2009.
6

don’t have access to the information
across their organization needed to
do their jobs

Limited ability to get the right information for
consumption by executives or field personnel

Inaccurate reporting due to siloed data

The current IT-centric service model is too costly,
too inefficient, and can't scale

Limited adoption and use of business analytics
across the entire organization

© 2013 IBM Corporation
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Organizations continue to struggle with structural complexity and
delivering business insight

Challenges

8

Nearly 40% of enterprises
produce financial metrics b
manually (50% manually Finance continues to

produce operational metrics) spend nearly 50% of time
/ on transactional activities

| J

Over 35% lack a common
.

reporting platform and 50%
lack a common planning Over 25% lack the
platform necessary common data
- ~ | definitions and processes
J

e

Source: IBM Institute for Business Value, The Global CFO Study 2010
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Value integrators combine efficiency with business insight to deliver
better financial performance

5 Years through 2010 1 Year: 2009 to 2010

12 x 39% 21% | 36%
better better better 23.5% better
10.8%

27% 22%
better better
9.9%

8.4%

6.6%

ROIC
2010

EBITDA Revenue
ROIC 1-year change, 2009-2010 1-year change, 2009-2010

-0.7%
EBITDA Revenue
5-year average, 2006-2010

5-year CAGR, 2006-2010 5-year CAGR, 2006-2010

. Value Integrators . All other enterprises

Source: IBM Institute for Business Value, The Global CFO Study 2010 / Journey to a Value Integrator
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The Challenge: Accelerate the delivery of Business Insight from rear
view to forward-looking view

Business Insight

What will happen

» Where exactly is the next?

Key « What happened? problem? e |

Business . How many, how « Why is it happening? ~ ° con?itnlué?ese trenas

Questions  often? - What actions are . _
needed? What are the risks or

opportunities?

Rear View Current View Forward-Looking View

Examples * Balance sheet, profite Customer, productand  + Cash forecasting
of and loss, and cash ~ market profitability - Scenario-based planning
Business flow statements « Spend optimization and forecasting
Insight . Reyenue and cgst « Working capital analysis * Strategic investment
variance analysis | 13yt customer and decision support
channel pricing « Volatility, risk-based
. Sales and supply chain predictive and behavioral
modeling

effectiveness

Source: IBM Institute for Business Value, The Global CFO Study 2010
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Finance organizations that automate the production of financial
metrics deliver stronger business insight

Business Insight Accelerators

Automate Production of Automate Production of
Financial Metrics Operational Metrics

Finance Finance
organizations organizations
Fi ial business business
ncil insight i insi
inancia ght 28% Operational insignt | 42%
Metrics more Metrics more
All other All other o

Establish Non-Financial Data Standards

Finance
organlzatlor]s with 539
strong business
insight
51%
more
35%

All other enterprises

Source: 2010 IBM Global CFO Study
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They implement a common platform to a greater extent and invest in
advancing analytics

Technology: applications Providing inputs into
rationalization Enterprise Strategy

85% +89%
Commeon
reporting + 75O
platform 5% Tﬁ;ﬁgg
+550 Scenario
65 fu Flanning
o Cperabonal 5
79% Flanning and
Common Foracasting
planning
platform
27%
mValue Integrator m Disciplined Operator mConstrained Advisor =1 Scorekeeper * Percent more effective than baseline (Scorekeepers)

Source: IBM Institute for Business Value, The Global CFO Study 2010
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Increase visibility, insight & control
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IBM Smarter Analytics Signature Solution - CFO performance insight

Business Challenges How can | anticipate and
+ While measuring and monitoring performance is shape business outcomes?
most often cited as their top priority, over 40% of
CFOs rate themselves as ineffective
(source: IBM Global CFO study) CFO Performance Insight

What’s Smart?
Visibility into performance gaps for critical KPIs
Built-in KRIs to anticipate risks
Proprietary statistical model discovers

relationships between drivers and KPIs based on
historical data

Guided root-cause analysis

Easy access to standard GL/AR/AP reports
Integrated what-if analysis and scenario planning

Increase visibility, insight and
control over financial
performance

= Cross-industry

© 2013 IBM Corporation
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IBM Smarter Analytics Signature Solution - CFO performance insight
An overview

—
(=)

1010
0101
h |

@

O
CRO
(®)
a

A
€?

Increase visibility, insight and control over financial
performance

Extract and Assemble financial and operation data from heterogeneous ledger
systems and operational data sources into an online executive dashboard

Measure and Monitor performance gaps between forecasts, targets and actuals
for important financial, revenue, expense and capital management KPIs
» Visualize KPI status and trends through an online executive dashboard

» Easily access standard GL/AR/AP reports to improve detailed financial
analysis

 Identify possible weaknesses through built-in key risk indicators

Use predictive analytics developed by IBM’s Watson Research Center to
Discover casual, lead-lag relationships between operational drivers and
financial KPIs from historical information to improve root-cause analysis

Conduct what-if analysis to Anticipate the impact of alternative forecast
assumptions, reflected immediately in charts, reports and the main dashboard

© 2013 IBM Corporation
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IBM Smarter Analytics Signature Solution - CFO performance insight
How it works

Pre-configured reports, planning models and predictive
analytics built on IBM Cognos BI, IBM Cognos TM1, IBM
SPSS Modeler

ole] Predictive Performance Measurement & What-if
000 Analytics Monitoring @ Analysis

Temporal Causal Integrated Analytics Scenario Planning

Modeling * Identify performance gaps for critical KPIs o e L

i . . dimensional business
: zf:gxi;;?:ssal * Analyze root causes guided by discovered causal structures
e Assess lead-lag indicators relationships e Evaluate the impact

« Examine strength of * Assess the impact of alternatives scenarios of alternative
metrics relationships and * Enable effective decision making assumptions

degrees of separation o - e Immediately report
e Anticipate the Advanced analytics increase visibility, on alternative

momentum of metrics insight and control over performance scenarios

drivers
()

Information Management Foundation

Data Warehouse

Data Integration

Source Systems — ERP, G/L, Legacy Systems © 2013 IBM Corporation
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Finance scorecard “quadrants”

Are we driving revenue growth

Are we performing to shareholder
effectively?

expectations?

Are we managing operational expenses Are we managing fixed and working
effectively? capital effectively to increase future

revenue and expense management
capabilities?

16 © 2013 IBM Corporation
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IBM CFO performance insight
Finance scorecard metrics — 19 KPI's

- EBITDA - Gross Sales

- Net Income - Avg. Sales Value/Unit
- ROIC - Price Realization

+ Operating Profit (% of Sales) - Market Share

* SG&A % - Capital Efficiency

- Gross Margin - Quick Ratio

- Material Cost (% of Sales) - Days Sales Outstanding (DSO)
* Distribution cost (% of Sales) - Days Payables

* Headcount - Days in Inventory

- Bad Debt Write-Off : |
© 2013 |IBM Corporation
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Metrics coverage of value drivers—19 KPIs and 5 KRIs

Customer turnover

Order Backlog

i

Warranty expense

Trouble tickets

Capacity Utilization

I Performance metrics
I Risk indicators

18 © 2013 IBM Corporation
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IBM CFO performance insight: executive dashboard

19

7?0 7=
co m pa ny Lo o Measuring Period: |y TD hr Business Unit: | 2| BLzinesses 'I Measuring Currency: |Report Currency ‘l
Geography: | 41l Geographies vl Country: Company: | &
7| -0 — —
i i 2011 Full Fiscal Year i
! - . 5
Link to ERP/source web interface Financial Management RD““;g 1(2 M0 rends
Budget Forecast Wariance =
7|0
Portal EBITDA O < @ $99358,503 90,500 917 $139,151 262 F121 463,095 -13% M| $119,227 086 Link. II:
‘ Name & Het Income O <& @  $43508,230 $35 406,045 $58,356,062 42,599,047 -25% .| 41,579,335 Link II:
L b Finance Scorecard Metrics ROIC | O OB 15% 12% 12% 2% 9% l| 9% Link ot
7|0 Operating Profitta O < @ F9% 39% F9% 34% -3% O| 34% Link. ﬂ:
Dashboard Reports A — T
‘ Name & Operational Revenue 2011 Full Fiscal Year Rolling 12 mo.
3  Financial Management Management Budget Forecast Variance Fest
[ Operational Revenus Management . -
Gi Sal 418,367 062 413 674 560 632,399 040 500 339 B33 -7 982,282 307 Link
[  Operational Expense Management ross Sales O © @ ssze, BHEETY 532,398 oo 338, W] #se226, = = %
Ea Capital Management Avg. Sales Valuelnit O < & F747 FE92 FE91 §748 2% @ Fr4E Link n:
20 Price Realization oo e 60% 56% 5E% 0% 1% @ 5% Link o
Financial Reports Market Share & [] O 95% 95% 9E% 9E% 0% 96% Link e o
‘ Name & =
B Cash Flow Operational Expense 2011 Full Fiseal Year Roling12mo. [
P Balance Sheet Management Budget Forecast Variance =t
P Income Statement e
SG&A%Y O < @ 21% 2% 21% 7% 7% W % Link m on
?
=0 Gross Margin' O <<l B0% 29% 99% B1% 2% @ B1% Link. ﬂ:
[ Name : Material Costta | [] <@ 20% 20% 20% 19% A% @ 19% Link ot
b hat-If Analvsis
b Setup Distribution EXxpense O <<l 5% 5% 5% 9% 4% 9% Link n:
b What-If Analysis - DSO Headcount & [] <@ 63520 64050 §397.0 64020 0% ® 63840 Link o't
b whab-If Analvsis - Product Sel
2011 Full Fiscal Year ;
Capital Management Sl e
Budget Forecast Wariance Fest
Capital Efficiency O &« 39 37 34 34 1% @) %3 Link ] ot
Quick Ratio O <<d 323 323 336 343 2% @ 375 Link o
DSO O ¢ 292 294 504 565 13% @l 273 Link e a2
Days Payable O < @ 180 175 e 304 1% @ 162 Link a2
Days in Inventory O < @ 127 125 153 155 1% @ 1.4 Link a2
Bad Debt Write-off O <@ §1.732948 1 553,660 2,470,406 2,866,504 16% | 2,858,174 Link a2
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Executive dashboard

Executive Actual vs. Budget Traffic light
dashboard vs. Forecast indicators

Finance

Measuring Period:

Company

Geography:

a ull Fiscal Year i
Financial Management - ' Rolling 12 mo. Trends m TCM

Budget Forecast

& EBITDA | [ & @ 99955803 SA0500917 | BI391S1 262 | 121 463,095 3% @] $119227086 | Link Risk Status
Link to ERP Hetincome | [1 & @ 343506230 $38406045 | $S93@E0E2 | $42,599,047 28% I| 41,579,335 Link

scorecard Metrics
A ROIC O <<l 15% 12% 12% 2% -9% M 9% Link.
Web interface |

Dashboard Reports

indicators

nalysis £ Operating Profitta O < @ F9% 39% 9% 34% -5%O| 34% Link

Operational Revenue : 2 = 2011 Full Fiscal Year Rolling 12 mo.
Management *m Tt Forecast Variance Fest

Gross Sales O ¢ @ 3418367062 | $413674560 | $632,300,040 | $500330 683 7o Wl $552,262,307 Link ]

‘ Name &

Financi. Il

Avg. Sales ValueAnit O ¢ @& $747 $692 $E91 §743 3% @) §748

Price Realization oo e 0% 6% 6% 0% 4% @ 50

B | B

Market Share /& [ ¢ O 95% 5% 95% 95% 0% 95%

Financial Reports

‘ Name &

@] » cash Flow
H

Balance Shest

Operational Expense s : - 2011 Full Fiscal Year Rolling 12 my

Management T Remal T Target T Forecast

Income Staternent .
seans | O O @ 2% 21% 21% 27% Metric
Financial :fanalysis : Gross Margin% | (] O<4@ B0% 59% 5% 1% ’[I’ending
| Name -
re po rts e Material Costts | [ <@ 20% 20% 20% 19%
Setup Digtribution Expense’a O <ol 5% 5% 5% Q% 4% )
Wihat-IF Analysis - DSO Headcount & [] <@ £,352.0 £405.0 £397.0 64020 0% @
what-IF Analysis - Product Sell
2011 Full Fiscal ¥ -
anital Management iLEl=calyean Rolling 12 mo.
Budget Forecast Wariance Fest
“What-if” apital Efficiency 2 58 1% @
g Quick Ratio | [] $4@ 323 323 336 343 2% @
analysis -
y DSO O ¢ 292 294 501 56.8 13% W 273 Link P red |Ct|Ve
Days Payable | [] & @ 180 175 213 3049 1% @ 152 Link AnalytiCS
Daysinlnventory | [] & @ 127 125 153 155 1% @) 114 Link
Bad Debt Write-off | [] 4@ §,732948 1,353,560 §2 470 406 52,566,504 1R @ $2,856174 Link
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Executive dashboard

Finance

Company

Link to ERP

scorecard Metrics

Executive
dashboard

Measuring Period:

Geography:

Financial Management

Actual vs. Budget

vs. Forecast

Traffic light
indicators

ull Fiscal Year

' Rolling 12 mo.

Budget

Forecast

\
3% M| 119,227,086

Web interface

nalysis

Risk Status
indicators

Dashboard Reports

‘ Name &

Financi. Il

EBITDA | [0 & @ $99958,303 500500817 | $139151262 | 121463085
Het Income O <& @  $43508,230 $35 406,045 $58,356,062 42,599,047 -25% .| 41,579,335 Link
ROIC O <<l 15% 12% 12% 2% -9% .| 9% Link.
Operating Profitta O < @ F9% 39% F9% 34% -3% O| 34% Link.
Operational Revenue : 2 = 2011 Full Fiscal Year Rolling 12 mo.
Management *m S Forecast Variance Fest

GrossSales | [] ¢ @ $4183657062 | $43674560 | $632,399,040 | $590,339 683 79 | $582,282,307 Link ] o
Avg. Sales ValueAnit O ¢ @& $747 $692 $E91 §743 3% @) §748 ot
Price Realization | [] & @ 0% 6% 6% 0% 4% @ 50 o
Financial Reports Market Share /& [ ¢ O 95% 5% 95% 95% 0% 95% ® e
Name & R —
|i| 3 ‘ Cash Flow Operational Expense s : - 2011 Full Fiscal Year Rolling 12 my
&l EZlance Sheet Management *m Budget Forecast -
: : B seans | O O @ 2% 21% 21% 27% Metric
Financial :fanalysis Gross Margin% | (] O<4@ B0% 59% 5% 1% ’[I’ending
re po rts | :VT:;EIF — Material Cost®a | [ &4@ 0% 20% 0% 19%
Setup Digtribution Expense’a O <ol 5% 5% 5% Q% 4% )
Wihat-IF Analysis - DSO Headcount & [] <@ £,352.0 £405.0 £397.0 64020 0% @
what-IF Analysis - Product Sell
anital Management 2011 Full Fiscal Year Rolling 12 mo.
Budget Forecast Wariance Fest
“What-if” apital Efficiency 2 58 1% @
analysis Quick Ratio | [] $4@ 323 @23 336 343 2% @ -
DSO O ¢ 292 294 501 56.8 13% W 273 Link P red |Ct|Ve
Days Payable | [ & @ 18.0 175 2149 309 1% @) 162 Link AnalytiCS
Daysinlnventory | [ & @ 127 125 153 155 1% @ 114 Link
Bad Debt Write-off | [] 4@ §,732948 1,853,660 2,470 406 2,866 504 16% | $2,858,174 Link
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Standard GL/AR/AP reports

? —|d
Portal
| Name &
b Finance Scorecard Metrics
? .
Dashboard Reports = Capital Management
| Hame S
'@| b Capital Effidency
8] b Quick Ratio
'@| P Days Sales Qutstanding
E b Days Pavable
E P Daysin Inventory
@] P Bad Debt Write-OfF
E b Accounts Receivable By Customer
'@| P Accounts Receivable
E b Customer Payment History
? .
Financial Reports
| Hame S
P Cash Flow
P Balance Sheet
P Income Statement

22
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Standard financial reports

Company Logo
? -0
ik to ERP/source web interface
? & - |0
ortal
Name &
E ) Finance Scorecard Metrics
? & - |0
tashboard Reports
Name &
™ Financial Management
"] Operational Revenue Management
™1 Operational Expense Management
] Capital Management
? & - |0
nancial Reports
Name &
@]b CashFom
zl} Balance Sheet
E) Income Statement
? -0

Name

@] b What-If Analysis

@] » setwp

@] b What-If Analysis -DSO

E } What-If Analysis - Product Sell

Back to default entry

Select Year: 2011

ASSETS
Cash and Cash Equivalents
Accounts Receivable
Bad Debt Allowance
Receivables

Inventory

Current Assets
Property, Plant and Equipment - Cost
Accumulated Depredation

Property, Plant and Equipment

Assets

LIABILITIES
Accounts Payable
Interest Payable
Payables
Wages and Salaries
Taxes and Fees
Current Deferred Taxes
ETC
Accruals
Short-term Debt
Current Lisbilities
Product Warranties

Provisions

Balance Sheet
- Select Scenario:  Actual Currency: Report Currency
Geography: All Geographies
Country:| All Countries
Company: | All Companies

Jan Feb Mar Apr May Jun Jul Aug
550,418,693 §50,122,573 §55,157,194 $61,182,624 §2,870,526 §68,300,625 §54,957,248 §63,575,76
§11,979,854 §16,426,563 §15,507,413 £12,457,007 §15, 190,836 £12,680,244 £22,272,903 £31,173,81
54,143,430 $4433,416 54,814,499 55,106,226 $5,415,701 §5,752,077 55,103,236 $6,416,52
§7,831,424 §11,943,147 §10,692,914 §7,350,781 £9,775,185 $5,918,167 §16, 169,668 §24,757,29
£2,986,830 £3,594,367 £3,387,012 £3,118,967 £3,384,618 £3,062,086 §4,055,255 4,664,867
851,236,997 §55,660,087 §59,237,120 §71,652,372 £76,030,329 £78,280,330 £35,182,171 £92,997,73
$41,575,919 544,696,124 $47,935,154 $51,189,810 §54,307,851 557,560,307 850,735,860 $64,030,67
(51,851,384 (§1,982,175) (52,113,302) (52,229,564) (52,359,364) (52,473,775) (52,632,424) (52,817,710
§39,724,536 542,713,949 §45,824,852 548,960,296 £51,948,487 £55,088,531 §58,153,437 £61,212,961
§100,961,533 §108,374,035 §115,061,972 §120,612,618 §127,973,815 §133,367,411 §143,335,608 §154,210,69
54,328,095 $4,958,052 54,951,101 $4,397,849 54,978,736 $4,388,306 6,020,357 §7,023,57
370,534 395,824 424,374 448,385 $475,616 497,015 §533,677 §568,51
£4,698,629 §5,354,875 £5,385,475 £4,348,734 £5,454,351 £4,885,321 §6,554,033 £7,592,48'
£3,683,280 £3,918,350 54,121,997 £4,352,162 £4,573,521 4,817,717 £5,128,707 §5,483,17
§13,549,243 §14,614,324 §15,511,440 §16,456,159 §17,557,922 §18,534,393 §19,885,336 §21,402,52
(56,021,336) ($5,435,477) (55,893,974) (§7,313,347) (§7,803,522) ($8,237,509) (43,838, 149) (§9,512,23
511,261,148 £12,012,562 §12,808,779 §13,497,338 §14,312,873 £14,965,993 £15,989, 450 §17,113,02
522,471,785 524,050,759 525,548,243 526,992,312 §23,640,794 $30,080,593 §32,155,854 534,430,48
$403,723 §440,046 $474,196 §505,528 §537,287 §566,003 §597,702 628,63
§27,574,137 §29,345,680 §31,407,914 §32,345,574 §34,632,433 §35,531,917 £39,317,580 $42,707,60
£7,518,113 £8,048,405 £8,551,967 £0,080,947 £9,589,585 £10,047,716 §10,583,875 £11,379,41
§7,518,113 58,048,405 8,351,987 9,080,947 59,589,585 510,047,716 §10,533,878 $11,379,41

23

© 2013 IBM Corporation



IBM Finance Forum 2013

Smarter Analytics. Smarter Outcomes.

Executive dashboard

Executive Actual vs. Budget Traffic light
dashboard vs. Forecast indicators

Finance

Measuring Period:

Company

Geography:

a ull Fiscal Year i
Financial Management - ' Rolling 12 mo. Trends m TCM

Budget Forecast

& EBITDA | [ & @ 99955803 SA0500917 | BI391S1 262 | 121 463,095 3% @] $119227086 | Link Risk Status
Link to ERP Hetincome | [1 & @ 343506230 $38406045 | $S93@E0E2 | $42,599,047 28% I| 41,579,335 Link

scorecard Metrics
A ROIC O <<l 15% 12% 12% 2% -9% M 9% Link.
Web interface |

Dashboard Reports

indicators

nalysis £ Operating Profitta O < @ F9% 39% 9% 34% -5%O| 34% Link

Operational Revenue : 2 = 2011 Full Fiscal Year Rolling 12 mo.
Management *m Tt Forecast Variance Fest

Gross Sales O ¢ @ 3418367062 | $413674560 | $632,300,040 | $500330 683 7o Wl $552,262,307 Link ]

‘ Name &

Financi. Il

Avg. Sales ValueAnit O ¢ @& $747 $692 $E91 §743 3% @) §748

Price Realization oo e 0% 6% 6% 0% 4% @ 50

B | B

Market Share /& [ ¢ O 95% 5% 95% 95% 0% 95%

Financial Reports

‘ Name &

@] » cash Flow
H

Balance Shest

Operational Expense s : - 2011 Full Fiscal Year Rolling 12 my

Management T Remal T Target T Forecast

Income Staternent .
seans | O O @ 2% 21% 21% 27% Metric
Financial :fanalysis : Gross Margin% | (] O<4@ B0% 59% 5% 1% ’[I’ending
| Name -
re po rts e Material Costts | [ <@ 20% 20% 20% 19%
Setup Digtribution Expense’a O <ol 5% 5% 5% Q% 4% )
b hat-If Analysis - D50 Headcount & [] <@ £,352.0 £405.0 £397.0 64020 0% @
b what-If Analvsic - Product Sel
2011 Full Fiscal ¥ -
anital Management iLEl=calyean Rolling 12 mo.
Budget Forecast Wariance Fest
“What-if” apital Efficiency 2 58 1% @
g Quick Ratio | [] $4@ 323 323 336 343 2% @
analysis -
y DSO O ¢ 292 294 501 56.8 13% W 273 Link P red |Ct|Ve
Days Payable | [] & @ 180 175 213 3049 1% @ 152 Link AnalytiCS
Daysinlnventory | [] & @ 127 125 153 155 1% @) 114 Link
Bad Debt Write-off | [] 4@ §,732948 1,353,560 §2 470 406 52,566,504 1R @ $2,856174 Link
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Key risk indicators provide early warnings to potential weaknesses

Keep this versian ¥ | P L] - h Add this report *
Trouble Tickets Click to view detail analysis report
7,000, & Trouble Tickets
M Bxcesd Upper Boundary
M Eelow Lower Boundary
6,000 — Average
~~ UpperBound
~~ LowerBound
5,000
Week 7 2011-10-17
g o Week s 2011-10-10
£ WeskS 2011-10-03
w 3,000
§ Week 4 2011-09-26
2 0o-
£ 2,000 Week 3 2011-09-19
Week 2 2011-09-12
1,000 Week 1 2011-09-05
]
-1,000
Wesk 1 Week 2 Week 3 Wesk 4 Wesk 5 Week 6 Wesk 7
Weeks
Warranty Expense Click t0 view detail analysis repart
$200,000 - Warranty Expenss
B Excesd Upper Boundary
B Below Lower Boundary
$190,000 — Average
~~ UpperBound
~~ lowerBound
$180,000
‘E Week 7 Z2011-10-17
E Week s 2011-10-10
£ 4170,000
5 weekS 2011-10-03
z week 4 Z011-09-26
m $160,000
= week3 2011-09-19
L]
= week2 2011-09-12
$150.000 wWeek 1 2011-09-05
4140,000
$130,000
Week 1 Week 2 Week 3 Week 4 Week 5 Week 6 Week 7
Weeks
Flicle b i s Al
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Executive dashboard

Executive Actual vs. Budget Traffic light
dashboard vs. Forecast indicators

Finance

Measuring Period:

Company

Geography:

a ull Fiscal Year i
Financial Management - ' Rolling 12 mo. Trends m TCM

Budget Forecast
- EBITDA O ¢ @ 393358803 90,500 917 $139,151 262 F121 463,095 -13% ‘. $118 227 086 Link Risk Statu S
Link to ERP Het Income O < @  $43508,230 §35 406,045 §54 386,062 42,589,047 -25% l| 41,679,335 Link.

scorecard Metrics
A ROIC O <<l 15% 12% 12% 2% -9% M 9% Link.
Web interface |

Dashboard Reports

indicators

nalysis £ Operating Profitta O < @ F9% 39% 9% 34% -5%O| 34% Link

Operational Revenue : 2 = 2011 Full Fiscal Year Rolling 12 mo.

Management *W Budget Forecast Variance b=t

‘ Name &

Financi. Il

- Gross Sales O < @ $418367 062 $413,674,560 | $532,399,040 | $580,339 683 7o @| 582,282,307 Link gt
Avg. Sales ValueAnit O ¢ @& $747 $692 $E91 §743 3% @) §748 ot

Price Realization o< @ B SE =58 B 45 @) o gt

as

Market Share /& [ ¢ O 95% 5% 95% 95% 0% 95%

Financial Reports

‘ Name &

@] » cash Flow
H

Balance Shest

Operational Expense s : - 2011 Full Fiscal Year Rolling 12 my

Management T Remal T Target T Forecast

Income Staternent .
seans | O O @ 2% 21% 21% 27% Metric
Financial :fanalysis : Gross Margin% | (] O<4@ B0% 59% 5% 1% ’[I’ending
| Name -
re po rts e Material Costts | [ <@ 20% 20% 20% 19%
Setup Digtribution Expense’a O <ol 5% 5% 5% Q%
Wihat-IF Analysis - DSO Headcount & [] <@ £,352.0 £405.0 £397.0 64020
what-IF Analysig: Product Sell
2011 Full Fiscal ¥ -
anital Management iLEl=calyean Rolling 12 mo.
Budget Forecast Wariance Fest
“What-if” apital Efficiency 2 58 1% @
i Quick Ratio | [] $4@ 323 323 336 343 2% @
analysis o
y DSO O ¢ 292 294 501 56.8 13% W 273 Link P red |Ct|Ve
Days Payable | [] & @ 180 175 213 3049 1% @ 152 Link AnalytiCS
Daysinlnventory | [] & @ 127 125 153 155 1% @) 114 Link
Bad Debt Write-off | [] 4@ §,732948 1,353,560 §2 470 406 52,566,504 16% @ $2858174 Link
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Integrated what-if analysis: provides an in-depth view on impact of
alternative business forecast assumptions, all on a single page view

ﬂ B = H| M| @] Tiaouandsye v dpinsetv | B v | @ ¢ What f Analysis - DSO
S0 Analysis - By Customer Balance Sheet
Om 100 Rows: Columns: Context:
[ —— — B Whatf (Branch Manager) - Sales Amaunt 3| Month ol +| BalancesheetiMeasure o Stenario 2011 f NewYark ¢ Balance | [TransactionCurrency
I Whatif (Branch Manager) - Previous Sales as] e [Scenaric] [vest 7] §[Organizatn] [B5Chenze] [Curency]
IEOO‘OOO‘OOO W What-if (Branch Manager) - Balance ($)
o I ] ‘What-if (Branch Manager)- D50
5 I # Forecast- DS0
¢ HoMma0) Miee shAndCashEquivalents I Receivables
K
8 & AccountsReceivable
. ol
H $400,000,000 Forecast  WhatlfBranchiManager Actual Forecast  WihatlffranchManager Actugl Forecast WhatifBranchManager A
=]
H @ P so03683 043,633 890,048  $565327 $565327  §L,174106  S351,3% Q5136 §
% $300,000,000 " Feb §,053,261 6,063,261  $964322  $921,288 $021,288  §1,281,817  §1,229,142 $1,29,142 ¢
H
E Mar 6,452,677 $,452,677  $919,138 $1,282,097 $1,282,097 1,266,272 $1,608,563 £1,608,5%3 §
i $200,000,000 H Q1 6,452,677 $6452,677  $919,138 1,282,007 $1,282,097 $1,266,272  %1,608,563 51,608,563 43
L 2 Apr §7,263,901 §7,68,901 $813335  $545354 4545354 §1,182,202 891,026 391026 &
$100,000,000 May 7,293,403 §7,293,403  $793,665  $954,486 5054486  §1,186,020  §1,312,785 $1,312,785
Jun §7,794,621 §7,794621  $523,661  $781585 $781,585  §943,337  §1,144,311 §,144311 §
] l. = L _I L .l I. o P L o Q2 $7,794,621 $7,794,621  $523,661  $781585 $781,585  $943,337 $1,144311 $1,144,311 $4
§ a & -ﬁ” # S o"’\(“’ 'y 5 Q @ \9‘ ul §7,563,586 §7,668,58 $1,588,185 $1,414,373 $1414373  §2,035850 1,794,504 §1,794504 &
\\°° \5@” v?& é ~l—° fo* “\‘gf‘p Aug 7,529,653 $7,629,653 $1,904,649 $2,616,931 $2,616931  §2,375510  §3,007,757 3,007,757 ¢
x\ @} Sep $9,273,280 §9,273,280 $1,734,910 $1,842,449 $1,842,449 52,213,459 $2,257,763 $2,257,763 &
“@“ E
il‘\ ‘) £ “@%}C" @“ Q3 %9,273,280 §9,273,280 $1,734,910 1,842,449 $1,842,449 $2,218459  $2,357,763 $2,257,763 44
o
P&%@ o Oct §9,044,453 £9,044,453 50 $3,177,950 $3,177,950 @0 $3,610,775 £3,610,775
Customer Nov 6,517,801 6,617,801 50 46,589,976 46,589,976 s §7,048,932 47,048,932
SO Analysis - By Period Dec 4,502,247 $4,502,247 50 $9,567,208 49,567,208 s 510,051,487 £10,051,487
$600,000 000 W0 + Q4 $4,502,247 $4,502,247 $9,567,208 $9,567,208 $0 510,051,487 510,051,487
B Wihatf (Branch Manager) - SalesAmount  * TotalVear $4,502,247 $4,502,247 511734,91I $9,567,208 $9,/567,208 52,218459 $10,051,487 510,051,487 ¢4
15 & What-if (Branch Manager)- DS0 Ll | m | +
& Forecast- DSO
$500,000,000 Hidden e | Pice1p pedon Bottom Page 1 o
Y DSQ What-if Analysis
$400,000,000 Rows: Columns: Context:
23 Munﬂw 4 CustomerPaymentSummaryMeasure ol 2011 ¢ TotalBusinessUnit e B NewYork » SKWCorparationUs o >
# onet] |7 ¥ [CustomerPaymentSummanyMezsure] fives] 7| ¥ [Businesslnid {onganization]| | §  [Customer]
H o
] $300,000,000 20 a ﬂ Credit SdesAmount  PreviousSales AccountsReceivable DSO  BadDebtAllowance BadDebtiriteOff BadDebtRepaid
PR 5546, 599| $4612461  $1672855 3,888,053 851,346 1578 $21,416 §12,792 13,489
$200,000,000 i3 Feb 42916757 41678006 $2,065411 41,672,855 $1,229142 1726 $22,183 9,608 9,260
0 Mar $3722,243 2,100,250 $2,493,101 2,065,411 41,608,563 20.00 $19,015 $13,431 $13,028
g1 $13,706608 $8390,717 $6231367 $2,065411 41,608,563 2349 $62,614 435,831 35,777
$100,000,000 . Apr $3,296722 $2,399610 $1690,159 $2,493101 $891026 15.82 $17,565 8,086 $9,727
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DSO What-if Analysis
Rows: Columns: Context:
: !“10I'1ﬁ"| : CL_.lstnmerPaymemSummaryMeasure :%(111 v :Tni_BIBusinessUnit v :_New'\"nrk :SKWC_nrpcraﬁnnUS -
% [Month] [CustomerPaymentSummanyMezsure] % [vear] [BusinessUnit] % [Organization] [Cuestonmer]
ﬂ_ Credit SalesAmount  PreviousSales AccountsReceivable  DSO BadDebtAllowance BadDebtWriteOff Ba
Mar $13,706,608 $8,390,717  $6,231,367 $2,065,411 1,608,563 23.49 $62,614 35,831
o $3,298,722 $2,399,610 $L690,159 $2,493,101 $891,026 15.82 $17,565 $8,086 Change DSO for Nov and Dec
Apr %3,030,933 $1,705,597 $2,139,907 $1,690,159 1,312,785 19.02 %$11,956 %$12,551
May 3,222,302 $2,063,330 $1,909,517 $2,139,907 %1,144,311 17.98 $8,282 14,661 from 7892 and 8247 DSO to
Jun %9,461,826 $6,168,537  $5,739,583 $2,139,907 $1,144,311  18.14 £37,803 435,298 / 35 OO an d 35 OO
Q2 %3,702,553 $1,892,842 $2,558,242 $1,909,517 $1,794,504 21.75 $24,102 $15,206 D o
Jul %5,261,292 $2,239,100 $3,466,788 $2,558,242 3,007,757 26.90 $15,944 514,436
Aug %5,998,379 $3,722,866 2,990,622 $3,466,788 2,257,763 22.65 %$22,808 %17,750
Sep 12,237,954 $7,854,808  $9,015,652 $3,466,788 $2,257,763 23.04 %62,854 447,392
g3 %5,758,227 $2,134,842  $3,500,464 $2,990,622 %3,610,775 1,661 %$12,611
Oct %7,375,297 %318,531 %3,764,522 $3,500,464 %7,048,93 $22,937 47,834
Mav 410,997,032 $939,311 3,948,100 $3,764,522 %10,051,48 £22,040 46,234
Dec 417,211,465 3,392,683 $11,213,086 $3,764,522 %$10,051,48 $66,638 $26,679
'+ Qa4 $17,211,465 3,392,685 $11,213,086 $3,764,522 %10,051,48 $229,909 $145,200
* TotalYear « | T
DSO What-if Analysis
Rows: Columns: Context:
: !v'lomh - :ClzjstomerPaymentSummaryMeasure :%011 - :Toi_BIBusinessUnit :_New‘fork CorporationUS
4 [Month] [CustomerPaymentSummanyMaasure] % [Wear] [BusinessLnit] 4 [Organization] Customer]
:‘: Debit Credit SalesAmount — PreviousSales  AccountsReceivable  DSO BadDebt\riteOff Bad
Mar $3,722,243 $2,100,250 $2,493,101 $2,065,411 $1,608,563 20.00 $13,431
* Q1 $13,706,608 8,390,717 $6,231,367  $2,065,411 %1,608,563 23.49 435,831
Apr 43,208,722 2,399,610 $1,690,159 $2,493,101 891,026 15.82 48,086
May $3,030,933 $1,705,597 $2,139,907 $1,690,159 $1,312,785 19.02 11,956 12,551
Jun $3,222,302 $2,063,330 $1,909,517 $2,139,907 $1,144,311 17.98 %8,282 14,661
* Q2 $9,461,826 $6,168,537 $5,739,583 $2,139,907 $1,144,311 18.14 $37,803 435,298
ul $3,702,553 $1,892,842 $2,558,242 51,909,517 $1,794,504 2175 $24,102 $15,206
Aug $5,261,292 $2,239,100 $3,466,788 $2,558,242 %3,007,757 26.90 $15,944 14,436
Sep 45,998,379 $3,722,866 $2,990,622 $3,466,788 $2,257,763 22.65 $22,808 17,750
* g3 $12,237,954 $7,854,B08  $9,015,652 %3,466,788 %$2,257,763 23.04 %62,854 $47,392
Oct 45,758,227 $2,134,842  $3,500,464 $2,990,622 $3,610,779 $21,661 $12,611
Mov $7,375,297 $2,975,520 $3,764,522  $3,500,464 $4,391,94, $22,937 %7,834
PCE  s8340042 $3876276  $3,948,100 43,764,522 $4,457,53 $6,234
* Q4 $17,211,465 $8,986,638 $11,213,086 3,764,522 $4,457,53, $66,638 26,679
* TotalYear $17,211,465 $B8,986,638 $11,213,086 $3,764,522 $4,457,532 36.57 %229,909 $145,200

© 2013 IBM Corporation



IBM Finance Forum 2013

Smarter Analytics. Smarter Outcomes.

29

TIEEEIEIR]

T LajoutandShle v dpinsety | & v | @ ~

S0 Analysis - By Customer
$700,000,000

$600,000,000
$500,000,000

400,000,000
|

us Sales, Balance ($)

g [j300,000,000
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& Forecast- D50

osa
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Customer

S0 Analysis - By Period
$600,000,000

$500,000,000
400,000,000

'E 300,000,000
L]

$200,000,000

$100,000,000

W What-If (Branch Manager) - Sales Amount

What-if (Branch Manager) - DSO
& Forecast- DSO

=
=
osa

What-if Analysis - DSO
Balance Sheet
Rows: Columns: Context:
. _Monm ol . B_alancesheemeasure ; Seenaria DEDS :_Newvork :_Ba\ance | [TransactionCurrency
& [Month] * [BslenceSheetiessre] ¥ [Scenario] & vear] || & [organization] | ¥ [B5Change] [Curency]
shAndCashEquivalents I Receivables
AccountsReceivable
Forecast  WhatlfBranchiManager Actual Forecast  WihatlffranchManager Actual Forecast WhatlfBranchManager A
P so03683 043,633 890,048  $565327 $565327  SLI74106 951,34 @513 §
Feb 6,063,261 6,063,261  $964,322  $021,288 $021,288  §1,281,817  §1,29,142 $1,29,142 ¢
Mar 6,452,677 $,452,677  $919,138 $1,282,097 $1,282,097 §1,266,272  §1,608,563 £1,608,5%3 §
H o1 6,452,677 $6452,677  $919,138 $1,282,097 $1,282,097 $1,266272  $1,608,563 $1,608,563 $3
Apr §7,263,901 §7,68,901 $813335  $545354 545354 1,182,202 891,026 391026 &
May 7,293,403 §7,293,403  $793,665  $954,486 $954,486  §1,186,020 1,312,785 $1,312,785
Jun §7,794,621 §7,794621  $523,661  $781585 $781,585  §943,337  §1,144,311 §,144311 §
Q2 $7,794,621 $7,794,621  $523,661  $781,585 $781,585  $943,337 $1,144311 $1,144,311 $4
ul §7,563,586 §7,668,58 $1,588,185 $1,414,373 $1,414373 62,035,850 61,794,504 §1,794504  §
Aug 7,529,653 $7,629,653 $1,904,649 $2,616,931 $2,616931  §2,375510  £3,007,757 $3007,757
Sep $9,273,280 §9,273,280 $1,734,910 $1,842,449 $1,842,449 52,218,459 §2,257,763 $2,257,763 &
Q3 %9,273,280 §9,273,280 $1,734,910 1,842,449 $1,842,449 $2,218459  $2,357,763 $2,257,763 44
Oct §9,044,453 £9,044,453 50 $3,177,950 $3,177,950 @0 $3,610,775 £3,610,775
Nov 6,517,801 6,617,801 50 46,589,976 46,589,976 s §7,048,932 47,048,932
Dec 4,502,247 $4,502,247 $0 9,567,208 49,567,208 s 510,051,487 £10,051,487
+ Q4 $4,502,247 $4,502,247 $‘},SEOB $9,5?,108- $0 510,051,487 510,051,487
# TotalVear $4,502,247 4,502,247 5,1,734,91I $9,567,208 9,567,208 2,218459 $10,051,487 10,051,487 $4
Ll | m | +
Hidden- ‘ '@I —i— Paﬁe ] — weduwn Bottom Page 1 o
DSO What-if Analysis
Rows: Columns: Context:
Munﬂw  CustomerPaymentSummaryMeasure | - $2011 :ToI_B\BusinEssUnit ] :_New\‘urk ¥ [SKWCorparationls @
Mumh] % [CustomerPaymentSummanyMezsure] Yec] 9 [BusinessUnit] 4 [Organizstion] § [Customes]
ﬂ Credit SdesAmount  PreviousSales AccountsReceivable DSO  BadDebtAllowance BadDebtiriteOff BadDebtRepaid
Tm $5,475599| $4612461  $1672855 3,888,053 $851346 1578 $21,416 §12,792 13,489
Feb 42916757 $1,678006 $2,065411 $1,672,855 $1,229142 1726 $22,183 49,608 49,260
Mar $3722,243 2,100,250 $2,493,101 2,065,411 41,608,563 20.00 $19,015 $13,431 $13,028
H 1 $13,706608 $8390,717 $6231367 $2,065411 41,608,563 2349 $62,614 435,831 35,777
Apr $3,298722 $2399610 $1,690,159 $2,493,101 $891,026 15.82 $17,565 $8,086 $9,727
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Executive dashboard

Executive Actual vs. Budget Traffic light
dashboard vs. Forecast indicators

Finance

Measuring Period:

Company

Geography:

a ull Fiscal Year i
Financial Management - ' Rolling 12 mo. Trends m TCM

Budget Forecast

& EBITDA | [ & @ 99955803 SA0500917 | BI391S1 262 | 121 463,095 3% @] $119227086 | Link Risk Status
Link to ERP Hetincome | [1 & @ 343506230 $38406045 | $S93@E0E2 | $42,599,047 28% I| 41,579,335 Link

scorecard Metrics
A ROIC O <<l 15% 12% 12% 2% -9% M 9% Link.
Web interface |

indicators

nalysis £ Operating Profitta O < @ F9% 39% 9% 34% -5%O| 34% Link

Dashboard Reports

Operational Revenue : 2 = 2011 Full Fiscal Year Rolling 12 mo.

Management *W Budget Forecast Variance b=t

‘ Name &

Financi. Il

. Gross Sales O ¢ @ $418367,062 $413,674,560 | $532,399,040 | $580,339 683 7o @| 582,282,307 Link 7] ot

Avg. Sales ValueAnit O ¢ @& $747 $692 $E91 §743 3% @) §748 ot

Price Realization ¢ e 0% 56% 56% 0% 4% @ 59% ot

Financial Reports Market Share /& [] <3O Q5% Q5% 5% 5% 0% Q5% @ n:

‘ Name &
@] » cash Flow

(@l Balance Shest
Income Statement

Operational Expense s : - 2011 Full Fiscal Year Rolling 12 my

Management T Remal T Target T Forecast

seans | O O @ 2% 21% 21% 27% Metric
Financial :fanalysis : Gross Margin% | (] O<4@ B0% 59% 5% 1% ’[I’ending
| Name -
repo rts e Material Cost®a | [ &4@ 0% 20% 0% 19%
Setup Digtribution Expense’a O <ol 5% 5% 5% Q% 4% )
Wihat-IF Analysis - DSO Headcount & [] <@ £,352.0 £405.0 £397.0 64020 0% @
what-IF Analysis.- Product Sell
2011 Full Fiscal ¥ -
anital Management iLEl=calyean Rolling 12 mo.
Budget Forecast Wariance Fest
“What-if” apital Efficiency 2 58 1% @
i Quick Ratio | [] &4@ 323 323 336 343 %@
analysis : —
DSO O ¢ 292 294 501 56.8 13% W 273 Link re |Ct|Ve
Days Payable | [] & @ 180 175 213 09 %@ 162 Link AnalytiCS
Daysininventory | [ & @ 127 125 153 155 1% @ 114 Link
Bad DebtWriteoff | [] G4 §1732948 §1 553,660 $2,470 406 52,966,504 163 @|  $2,858,174 Lirk
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Temporal causal modeling: automatically discovers causal
relationships between drivers and KPls

Proprietary algorithms developed by IBM Watson Research Center,
that answer the following:

Which metrics have the most impact on my performance?

» Use historical data to discover those metrics that have the Predictive
strongest impact on selected business objectives, directly or 000 Analytics
indirectly '

» Use historical data to evaluate the strength of user-specified Temporal Causal
metric relationships ' g’i's‘zgi'e'r"éusal

How do these metrics interact with each other? relationships

- Use historical data to discover significant causal relationships ® Exarine strecsthof
among metrics: time lag between metrics, strength, degrees of metrics relationships and
separation. Zlefi,:_re_es :)ftsr?paration
. A ® Anticipate the

What is driving my performance? momentum of metrics

» Use identified causal relationships to automatically discover the eliiet

metric values driving observed performance
If nothing else changes, what will my future performance be?

» Use causal-temporal model to project future performance based
on historical data
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Automatically creates causal lead-lag diagrams and provide insight
Into interactions among business metrics

Lags represent the

Impact Diagr=— temporal cause-effect
Selection of business duration betlween the
dimensions for metrics 2% View Causal Graph by »
enterprise hierarchical
Gross Sales ¥ analysis

! Metric Selection

" Dimension Selection _ Order Backlog

BusinessUnit - Total Business Unit

Region - All Geographies

Filter to select user
specified strengths for
the relationship

I I |
YN Days in —Trouble Tickets - Customer oA Market Share i Gross Sales
Inventory 2 Turnover 2 2

0O Preference Settings

k- 1"
12
Impact Strength Filter I .-.—-.-I-

I
@i Price

Realizafion / " Width of the edges
] Lo represent strength of
Filter to select user
specified time horizon
for analysis

PO?'T'Ve VL the relationships
negative correlations

are displayed as solid
versus dashed lines

Filter to select user
specified degrees of
separation relative to

the selected metric
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Intuitive visualization enables insights into large scale networks

L s AR L The impacted and impacting
relationships are organized
! MetricSelection in well-defined categories
based on the strengths of the
relationships.

© Dimension and Metric Filter

GrossSales *

" Dimension Selection

BusinessUnit - Total Business Unit

Region - All Geographies

0 PreferenceSettings

Impact Strength Filter

0.2 0.4 0.6 0z Quick Ratio
El:} 1 1 T T T T T 1 Ll T
a 0.5 1
Time oe g\ﬁ“aﬁ
‘.ha\’f‘
' )
Network Level oe =
o
-] = [+
El:} T T T 1 T T T I_T'I 5_
a 5 a0
» Pl
Positive versus &
negative correlations g
. . L8
are displayed as solid =
versus dashed lines.

>| Gross Sales

2 View Causal Graph by =

M Least Important

W Of Little Important

M Moderately Important
M Important

W Stronghy Important
B Extremely Impgg

The height of the bar
represents the degrees of
separation from the
selected metric. The
numeric at the top
represents the lag.

The selected metric
represents the core.
Impacted and
impacting metrics are
on the circumference.
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Solution architecture

Cognos Bl v10.1

SPSS Modeler vi4.1

Deep analytics

Predictive model
Data mining

Dashboards

Reports

hat-if analysis

Metadata
layer

Existing data sources

IBM BAO—CFO performance dashboard

Cognos
TM1 v10.1

Enterprise data
warehouse

Wi

Staging area
System of record
Classified sources

Summary
Analysis
Feedback

Data mart

ij

Authentication and authorization services

Existing servers or other planned servers in a solution
Potential existing reporting components available at the client
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Solution capabilities summary

= Timely, reliable visibility into performance gaps
between forecast, targets and actuals for critical
KPls

» Built-in KRIs to identify areas of weakness

= Proprietary statistical model automatically
discovers relationships between drivers and KPls
based on historical data; and creates more
reliable baseline forecasts.

= (Guided root-cause analysis
= Easy access to standard GL/AR/AP reports
» [ntegrated what-if analysis and scenario planning

35

How can | anticipate and
shape business outcomes?

CFO Performance Insight

il

Increase visibility, insight and
control over financial
performance

= Cross-industry
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The IBM advantage

= Over $14B in acquisitions since .o _
2005 rM Consulting and implementation services

Solutions
Q
Sales | Marketing | Finance | Operations | IT | Risk | HR Industry

Analytics

) Performance Risk Decision Content
Largest math department in management analytics management analytics

private industry

More than 10,000 technical

Business intelligence and predictive analytics

= Deep, vertical strategy and
business process expertise
across 17 industries and all
geographies of the world

Big data platform

Content Hadoop Stream Data

management system computing warehouse

= More than 40 proven, industry-
based and domain solutions

= More than 27,000 Business
Partner Certifications

= A network of Analytics Solution
Centers across the world

36 © 2013 IBM Corporation

Information integration and governance

Systems, storage and cloud

1



IBM Finance Forum 2013

Smarter Analytics. Smarter Outcomes.

Questionsand
Answers

37 © 2013 IBM Corporation



®
___“:__

i

© 2012 IBM Corporation

38



IBM Finance Forum 2013

Smarter Analytics. Smarter Outcomes.

Trademarks and notes

IBM Corporation 2013

. IBM, the IBM logo, ibm.com, Cognos, SPSS, Algorithmics, and OpenPages are trademarks or registered trademarks of
International Business Machines Corporation in the United States, other countries, or both. If these and other IBM
trademarked terms are marked on their first occurrence in this information with the appropriate symbol (® or ™), these
symbols indicate US registered or common law trademarks owned by IBM at the time this information was published.
Such trademarks may also be registered or common law trademarks in other countries. A current list of IBM trademarks
is available on the Web at “ ” at www.ibm.com/legal/copytrade.shtml.

. Other company, product, and service names may be trademarks or service marks of others.

. References in this publication to IBM products or services do not imply that IBM intends to make them available in all
countries in which IBM operates.

39 © 2013 IBM Corporation



